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Introduction:-

Right after the end of 2015, Indonesia will welcome the implementation of the free market of Southeast Asia, or
commonly referred to the ASEAN Economic Community (AEC). Indonesia is expected to get benefit from the
implementation of this MEA because of three reasons. First, the implementation of the MEA potentially makes
Indonesia as a supplier of energy and raw materials for industry within ASEAN region due to the benefits derived
from natural resource resources. Second, the implementation of MEA expands the Indonesia’s market since the
implementation of single market that open the flow of goods, services, investment, and skilled labor force. Third, the
implementation of the AEC will encourage the inflow of investment into Indonesia from within and outside
ASEAN.

The existence of the creative economy has a great potential to become one of the driving sectors to capture the
opportunities in MEA. Creative economy continues to grow as the development of technological information which
establishes a new form of creativity in the form of creative industries based on local wisdom and science. Creative
economy is not only about the creation of economic value added, but also the creation of value added in the social,
cultural, and environmental. The creative industries which are a subsystem of the creative economy become the
driving force in creating those values. The natural, cultural, and human resources in Indonesia can produce a great
potential when it combined with human creativity so that it can contribute not only to the national economy, but also
in strengthening image and identity of the nation as well as the development of renewable resources and innovation.
By the implementation MEA and the progress of technological information, creative economic will continue to grow
and establish a new form of creativity. Nowadays creative industries do not only produce art and cultural products,
but also produce daily life products. The growth of creative industries in all countries is greater than the average
growth of the global economy, including its contribution to job creation, value added, and the amount of businesses.
In addition, the exports of the world's most creative product continued to rise (UNCTAD, 2013).
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Creative economy in Indonesia also substantially contributes to the national economy. Based on the calculation of
the Central Bureau of Statistics, during the period 2010-2013 the creative economy contributes 7.8% of the
Indonesia’s GDP. The contribution of creative economy is relatively lower than the contribution of agricultural,
industrial processing, trade, and restaurants or the service sector, but much higher than mining, quarrying, finance,
and transportation sector. The added value generated by the creative economy is also increasing every year. Based
on the calculation of Central Bureau of Statistics, the value added of the creative economy was reaching Rp 641.8
trillion in 2013 with growth around 5.76%, higher than the growth in the sector of electricity, gas,; mining and
excavation; agriculture, livestock, forestry, and fisheries; services; and industrial processing. In addition, in 2013,
the number of creative industries totaled 5.4 million businessman absorbed 11.8 million labor forces. The growth of
employment in the creative industry in 2013 amounted to 0.63%, higher than the average national employment
growth which experienced a slowdown of 0.01% in the same year.

Gross Domestic Product of creative economy is mostly contributed from the subsector of culinary (32.5%), fashion
(28.3%), crafts (14.4%), and publishing and printing (8.11%). In 2013, the number of creative industries totaled 5.4
million businessman absorbed 11.8 labor forces. 90% of job field creation is contributed by three sectors they are
mode (32,33%), culinary (31,48%), and art (26,2%), while the rest is coming from another 12 sectors. The growth of
creative industry business stood at 9.68% . The subsector of creative economy which grew above-average of the
national business growth (0.9%) is the performing arts (3.18%), research and development (2, 98%), interactive
games (2.87%), advertising (2.86%), film, video and photography (2.74%), music (2.4%), and technological
information (2.15%).

The competitiveness of Indonesia's creative industries can be identified into seven main dimensions, namely:
creative resources, support resources, industry, finance, marketing, infrastructure and technology, as well as
institutional. Based on the seven dimensions mapping, an average of the competitiveness of 15 sub-sectors are still
relatively low. The financial problem was difficult to be fulfilled by the creative sector players, especially those who
are beginners. In facing the global market creative industries require strong competitiveness so that it can continue
to grow.

Studies conducted by Sholeh (2013), shows that Indonesian government should move faster to address the AEC. In
addition lack of socialization about the AEC and its development towards the wider community is also one thing
that is crucial for the Indonesian government. Based on Ivan Liang Chen Sui (2013), in the last fifteen years
Indonesia has become the target market for creative products derived from the creative industries. Therefore, it takes
strategy and regulation to develop the creative industries in Indonesia in order to penetrate the global market. While
J.W. Saputro et al, (2010) stated that to expand market share and improve the competitiveness of SMESs requires an
application that can integrate and automate the business processes. The lack of Indonesia's economic
competitiveness is caused by many factors, both internal and external small businesses. Therefore, an identification
of the causal factors of low competitiveness of small businesses to find the next model in improving the
competitiveness of small businesses is essential and urgent in conditions of free market competition (Rifai, 2013).

The existence of MEA was initiated by ASEAN Summit (KTT) in December 1997 in Kuala Lumpur Malaysia. Then
continues in October 2003 during a summit in Bali, Indonesia, which resulted in the establishment of MEA 2015.
The establishment of MEA makes each ASEAN member country freely to export and import the goods and services.
Each ASEAN member countries will accept guests from a variety of ethnic, racial, cultural, and religious more than
ever bhefore, especially tourists from the region ASEAN. Although cultures in Southeast Asia are the same to one
another ASEAN countries, but there are cultural differences that cannot be blend which contains an element of local
wisdom. So it opens the possibility remains of the dissemination, mixing, or even cultural assimilation.

Literature Review:-

The Development of Creative Economy:-

Creative industry is defined as industry focuses on the creation and exploitation of intellectual property such as
works of art, film and television, software, games, or fashion design, and creative services including inter-company
such as advertising, publishing, and design. The term creative industry is another term of the cultural industry. The
term was first used in the early 1990s in Australia, but developed rapidly by the British government in the late
1990s. The British government specifically formed unit and coordinator of creative industries under the Ministry of
Culture, Media and Sport (Primorac, 2006). Many definitions of creative industry, one widely quoted definition is an
industry that has authenticity in individual creativity, skill and talent that has the potential in bringing a revenue and
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job creation through the exploitation of intellectual property. Meanwhile, according to the United Nations
Conference on Trade and Development (UNCTAD), the creative industries are (UNCTAD, 2008): (1) cycle of
creation, production, and distribution of goods and services that use creativity and intellectual capital as primary
inputs; (2) Part of a series of knowledge-based activities, focusing on art, which could potentially generate revenue
from trade and intellectual property rights; (3) Consists of products that can be touched and intellectual who cannot
be touched or services to the charge of creative artistic, economic value and market objectives; Multispectral
between art, services, and industry; and (4) Part of a new dynamic sectors in world trade. Creative economy is part
of a system of contemporary economics. So the creative economy is about a very wide spectrum, namely all aspects
which aims to improve competitiveness by using individual creativity viewed from economy perspective. The
creative industries are a part of the creative economy and focus on their respective industries.

In Indonesia, the creative industry is defined as industry derived from the use of creativity, skill and talent of
individuals to create wealth and jobs by generating and exploiting the creativity and inventiveness of the individual.
The development of creative economy is consist of foundation, 5 (five) pillars, and roof as follows:

a) Foundations: People (Human Resources), the main asset of the creative industries that characterize almost all
sub-sectors of the creative industries;

b) Five Main Pillars that have to be strengthened in developing creative industries they are: (1) Industry is a
collection of companies engaged in the field of creative industries; (2) Technology is an enabler to realize
individual creativity in the form of real work; (3) Resources is input required in the creative process, eg natural
resources, land; (4) Institution is the social order (horms, values, and laws) that govern the interactions between
economic agents, especially in the field of creative industries; and (5) Financial Intermediary institution.

c) Roof: building the creative economy is housed by the triple helix interaction composed of Intellectuals (IPR),
Business (Business), and Government (the Government) as the main actors driving the creative industry. (1)
Intellectual, intellectuals who were in formal educational institutions, non-formal, and informal have a role as
driver of the science and ideas creation which is a source of creativity and the invention of the creative
potentials of Indonesian people. (2) Business, entrepreneurs are able to transform creativity into economic
value, (3) Government, the government as a facilitator and regulator so that creative industries can grow and
thrive.

Entrepreneurship:-

Entrepreneurship is derived from the French language, which means doing something without economic connotation
(Paula, 1996). According to Stoner, Freeman and Gilbert (1996) entrepreneurship is defined as the ability to take the
factors of production (land, labor, and capital) and use it to produce goods or services. Furthermore, entrepreneurs
understood in more complex meaning and concepts. In contrast, Schumpeter emphasized more on the concept of
innovation, where entrepreneurs combine resources in innovative ways to produce something new. An entrepreneur
make decisions based on intuition and not based on the past experience. The role of the entrepreneur is mated
creative ideas with measures aimed and structured from and for business purposes. So successful entrepreneur can
be measured by its ability to complete the process of creativity, then generate innovation, until the application can be
deployed and get into the markets (local, regional and international) with a certain profit level (Kompas, 2000: 45).
Some understanding and definitions described above provides an overview of an entrepreneur. So entrepreneurs here
is defined as individuals who are always trying to process existing resources in a certain way in order to look for
business opportunities, although risky to get a certain profit level.

Methodology:-

This study was conducted at the center of economic enterprises of embroidery in the Sumberpasir village Pakis,
Malang. The intake of this research location determined by purposive with consideration; (1) the industry is labor-
intensive deployed to produce embroidery quality. (2) the market of the industry of is domestic and overseas
markets, and (3) a center of creative economy industry is a mainstay of the local government district Malang. The
populations in this study are businesses in the center of the creative industry embroidery, which amounted to 37
businesses embroidery. Determination method of sample by purposive sampling with certain criteria; (1) Recorded
in the service industry and local commerce; (2) get the management development from its related institutions; (3)
Having a business at least 10 years; and (4) It has at least 5 workforce. The number of samples in this research is
determined by using a census approach. In addition, respondents also involve in relevant government agencies
ranging from the village, sub-district, and district offices of Malang. Data was collected from observation, interview,
and documentation. Data collected will be presented and examined by the descriptive method. Additionally in this
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study also used a SWOT analysis. The result of this study was carried out in detail towards the results of data
analysis that has been done, then proceed to the conclusion of the study.

Result and Discussion:-

The potential of the creative economy in the industrial centers of embroidery in the Sumberpasirvillage is very large.
By combining elements of local wisdom, creativity, and value-added is a key word that encourages innovation in
sectors of the economy that developed in the local community. Local wisdom is a geographical advantage which
will characterize the real difference between one area to another. The difference gives a distinguishing feature; one
of them is potential in the field of creative economy. Economy based on local wisdom can be the solution to retain,
preserve and cultivate the culture and local products to face MEA. Creative Economy based on local wisdom is the
combination of two elements, namely the creative economy and local culture. Creative economy means a concept in
a new economic era that intensifies information and creativity by relying on the ideas and knowledge of human
resources as the main factor of production.

A creative economy product which is looking at the potential of local knowledge, that promising, creates the added
value. Added value, that serves as a conduit value added to a product,make the product that actually has been
prevalent transform into a product that worth more than similar productand create the double value of a product. The
developmentof creative economy is inseparable from the development of the local culture so that the more creative a
packed cultural society, then the country will have stronger identity and image that encourages economic growth.
One of the key factors to develop the creative economy is how an applied area as a center of culture and art
(Howkins, 2009). City or region is defined as a creative-based creativity as a way of life in three main aspects:
economy (creative economy), social (creative society), and government (creative policy).

Interaction and collaboration of the main actors of creative economy are based on the strong foundation, supported
by sturdy pillars, as well as the institutional that support the development of creative economy will produce a strong
institutional creative economy based on the characteristics and identity of a region. The creation of creative products
based on local wisdom often goes up because of the absence of an entity that drives the process of coordination and
synergy in a systematic and weak leadership that can mobilize all stakeholders. In order to be achieved, planning,
implementation, and evaluation are a process that needs to be done to run continuously. So the future businesses for
creative economy are a sector which increases the added value of export of Indonesian products in the local and
global market. Local wisdomis values of local communities that formed naturally and obtained through the learning
process of time to time. So creative economy based on local wisdom is the creative economy that makes the local
culture as a source of ideas, inspiration, and innovation as well as a development base , Creative economy emerged
is in line with the potential resources available in the local area.

Local wisdom is chosen as the basis of creative economic development because it is considered in compliance with
the characteristics as a creative economy, namely; based on the idea that culture is the result of work, initiative, and
a sense of human. Creative economy is an economy that makes creativity, culture, heritage, and the environment as
the foundation of the future. This means that culture is something that cannot be separated and became one of the
legitimate requirements in creating a product of the creative economy. Todays in parts of Indonesia, including the
Sumberpasirvillage of Malang has great potential in applying creative economy based on local wisdom, seeing
diversity culture and raw materials possessed this region has its own uniqueness. As we know that Indonesia has the
local culture that are scattered throughout the provinces. The diversity of local cultures needs to be respected,
removed, and manifested into a creative economy program. Based on data from the Ministry of Tourism and
Creative Economy, the creative economy has accounted for the economic growth of 7% to the national GDP from
2012 to 2013. The highest added value is sub-sector of fashion, culinary, crafts, publishing and printing. The fourth
sub-sector is closely linked to the tourism sector, which means the main source of culture.

Currently there are fourteen sub-sectors of the creative economy based on mapping conducted by the department of
trade of the Republic of Indonesia namely: advertising, architecture, art market, crafts, design, fashion, culinary,
video, film, photography, interactive games, music, performing arts, publishing and printing, computer services and
software, television and radio, as well as research and development. All of the fourteen sub-sectors, creative
economy based on local wisdom can be developed in all subsectors. As examples are embroidery and batik clothing.
Batik is an art picture on cloth for clothing material that has long been known since the development of the kingdom
in the archipelago. Batik initially worked only limited in the palace and the result is only to be used by the king, his
family and his followers. At that time batik written and painted on palm leaves. The pattern is still dominated by the
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shape of animals and plants. The history of its development, batik has undergone many changes, from the motif,
color, and shape up to the embroidery creations. Batik which was only used by the royal family, is now a popular
folk clothes, which can be used by anyone, anytime, and anywhere both women and men, both young and old. Thus
batik can be known, recognized, respected, and loved, especially by Indonesia itself. It proves that every local
wisdom in Indonesia have the same opportunities to grow and develop into better through creative economic
development of local culture-based creativity as long as it remains keep the original values contained therein.

Creative economy based on local wisdom will preserve and prevent the exploitation of culture itself, which is
expected to realize the durability which is implemented through a philosophy of life, knowledge, and strategies of
life in the form of activities undertaken by local communities to address the various problems in the fulfillment of
their needs. The aim is to maintain the essential values of local wisdom which has been largely abandoned as the
value of mutual cooperation, brotherhood, tolerance, ethics and morals. This is considered important because local
knowledge is seen as a national identity that serves as a philosophy and way of life that manifests in various fields of
life. To achieve the aim it requires good quality human resources so that the results are is high quality of
competitiveness. Since the key to success in the creative economy lies in human resources as the main production
factor. Therefore all factors that support the improvement of the quality of human resources such as education and
health must be increased.

As technological embroidery industry advances, Sumberpasir village is currently experiencing a lot of problems. It
takes the concern of government where the current government is mobilizing forces to stimulate the growth and
development of creative industries in Indonesia but Activists or embroidery artisans start to diminish. Some of the
obstacles related to the development of creative economy include:

1. The development of creative industries is not optimal due to the lack of attractiveness of the industry, the
dominant position of creative endeavor, the creative industry business model is not yet mature, as well as the
business risk that must be faced.

2. Development of content, creation, and creative technology is not optimal due to inadequate Internet
infrastructure, infrastructure building performance do not meet the standards, high production machine, the high
cost software product and creative services, lack of research content, and lack of activity content archiving.

3. Lack of expansion and market penetration for products and creative caused by a lack of appreciation of local
creativity, lack of connectivity distribution, concentrated global markets, the high cost of promotion, no online
payment, and lack of monitoring of the royalties, licenses, copyrights.

4. Weak institutions of creative industries due to the absence of legal framework regulating the governance of their
respective sub-sectors; the business climate is not conducive, the appreciation of the low and high piracy, and
electronic transactions has not been well regulated.

5. The lack of access to financing creative economy sector due to the lack of financial scheme with the
characteristics of the creative industries are generally not bankable, high risk high return, fluctuating cash flow,
as well as intangible assets.

6. Development of creative economic resources is not optimal, the problem of scarcity of raw materials, lack of
raw materials research, the gap between education and industry, as well as standardization and certification are
not good.

Since 2009, Indonesia's creative economy development model using triple-helix, which requires a synergy and
partnership between the three main actors: the government, private, and intellectual (a team of experts from
academia and the public). However, the trend is now showing the active participation of the creative community in
various regions. Responding to these developments, the quad-helix collaboration among government, private,
intellectual, and creative community is more appropriate to apply. The model of creative economic built by the
quad-helix, the foundation are creative people and is supported by five main pillars, ie resources, industry,
distribution finance, marketing, technology and infrastructure. Between the foundation and pillars cannot interact
effectively if there is no institutional support as the roof of the development model of the creative economy. The
pillars are housed within institutions to support the development of creative economy.

In the future, both central and local governments should establish a conducive institutional and prioritize the
creativity through an increasing of creative cities. With an effective institutional, each local government would
easily apply creative city development policies based innovation by strengthening educational institutions,
facilitating the novice entrepreneurs, providing access to financing and the availability of infrastructure, and
regulatory support.
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Conclusion:-

In facing the global market-based on creative economy local wisdom is expected to become the main drivers for the
Indonesian nation to acquire wealth and prosperity without having to leave or forget the wealth of local potential.
Since local culture is created not to bring disaster but for survival of asustainable local communities in accordance
with the environment, customs, values and norms. Yet creative industries still experienced many obstacles, such as:

a)

b)

c)

d)

€)

the development of creative industries is not optimal due to the lack of attractiveness of the industry, the
dominant position of creative endeavor, the creative industry business model is not yet mature, as well as the
business risk that must be faced.

Content development, creation, and creative technology are not optimal due to inadequate internet
infrastructure, building infrastructure performance do not meet the standards, high production machine, the high
cost of software-producing, the lack of research content, and lack of activity content archiving.

Lack of expansion and market penetration for products and creative services at home and abroad caused by a
lack of appreciation of local creativity, lack of connectivity distribution, concentrated overseas markets, the
high cost of promotion, do not implement online payment systems, and the lack of monitoring of royalties,
licenses, copyrights.

Weak institutions of creative industries due to the absence of legal framework regulating the governance of their
respective sub-sectors; the business climate is not conducive, the appreciation of the low and high piracy, and
electronic transactions has not been well regulated;

Lack of access to financing creative economy sector due to the lack of financial scheme with the characteristics
of the creative industries are generally not bankable, high risk high return, cash flow fluctuating, as well as the
assets are intangible ; and creative development of economic resources is not optimal, the problem of scarcity of
raw materials, the gap between education and industry, as well as standardization and certification are not good.
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