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Reviewer’s Comment / Report

Manuscript Summary: The manuscript presents a comprehensive literature review on the factors
influencing online shopping behavior in China. It examines various studies conducted by Chinese
scholars and highlights the top e-commerce platforms, consumer demographics, and key decision-making
factors. The study emphasizes the significance of online security, privacy, product variety, delivery
efficiency, website design, product information quality, pricing, promotions, customer service, social
media influence, and brand reputation in shaping consumer purchasing behavior.

Structure and Content Evaluation:

1. Title & Abstract:
o The title accurately reflects the scope of the research.
o The abstract succinctly summarizes the key findings, including the dominant online
platforms, commonly purchased products, and influential shopping attributes.
2. Introduction:
o The introduction provides a well-structured overview of China's online shopping
landscape, supported by relevant statistics and market reports.
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o It effectively highlights the rapid growth of e-commerce in China and the competitive
nature of the industry.

3. Market Overview & Consumer Insights:

o The manuscript presents a data-driven analysis of China's e-commerce sector,
incorporating up-to-date statistics from official sources such as the National Bureau of
Statistics and the Ministry of Commerce.

o It identifies key consumer groups, including young women, college students, urban
professionals, and elderly shoppers.

4. Top Online Shopping Platforms:

o The section on major e-commerce platforms (Taobao/Tmall, JD.com, Pinduoduo, Tiktok
E-commerce, and Xiaohongshu) provides a detailed comparison of their business models,
market positioning, and competitive advantages.

o The discussion on technological innovations, logistics capabilities, and promotional
strategies strengthens the analysis.

5. Key Consumer Decision Factors:

o The literature review explores the primary factors influencing online consumer behavior in
China.

o Aspects such as website usability, product diversity, trust, security, customer service, and
marketing tactics are well-articulated with reference to existing studies.

6. Methodology & Sources:

o The review consolidates findings from various research studies, industry reports, and
consulting firms, ensuring credibility.

o Citations from sources such as iResearch Consulting add reliability to the discussion.

Scientific and Market Relevance:

e The manuscript provides a thorough exploration of China's e-commerce ecosystem and consumer
psychology.

e The insights into digital shopping behavior align with current market trends, making the study
valuable for researchers, policymakers, and business professionals.

Readability and Clarity:

e The manuscript is well-structured, facilitating reader comprehension.
e The logical flow between sections enhances the coherence of the analysis.

Conclusion: The manuscript effectively synthesizes existing literature on Chinese online shopping
behavior, offering valuable insights into market trends, platform strategies, and consumer preferences. It
provides a data-rich perspective on the evolving e-commerce landscape in China and serves as a useful
resource for further academic and industry research.
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Final Remarks: The study presents a well-organized literature review with strong empirical support,
effectively capturing the complexities of China’s online retail environment and consumer behavior
patterns.



