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ABSTRACT 4 

This study investigates the role of cultural festivals in connecting rural and urban tourism in 5 
Rajasthan, India, employing a mixed-methods approach with surveys of 200 respondents and 6 
interviews with 20 key stakeholders. The research reveals that cultural festivals significantly impact 7 
tourism patterns and local economies, with 75% of respondents agreeing that these events increase 8 
tourist flow to rural areas and promote cultural exchange. Economic benefits are substantial, with 9 
90% of business owners reporting increased revenue during festivals. While 75% believe festivals aid 10 
in preserving traditional culture, the study also highlights challenges, including concerns about 11 
authenticity (60% feel commercialization affects authenticity) and environmental impacts (50% 12 
acknowledge environmental challenges). The findings suggest that cultural festivals have the potential 13 
to bridge the rural-urban tourism divide and contribute to sustainable development in Rajasthan, but 14 
careful management is needed to balance economic benefits with cultural preservation and 15 
environmental sustainability. The study provides insights for policymakers and tourism stakeholders 16 
to leverage cultural festivals for equitable tourism development while addressing concerns about 17 
authenticity and sustainability. 18 
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1. INTRODUCTION 21 

Rajasthan, known for its rich cultural heritage and vibrant traditions, has long been a popular tourist 22 
destination in India. The state's tourism industry plays a crucial role in its economy, contributing 23 
significantly to its GDP and employment. However, there exists a notable disparity between urban 24 
and rural tourism development in the state. Cultural festivals, deeply rooted in Rajasthan's history and 25 
society, have the potential to bridge this gap and promote more balanced tourism growth. 26 

This study aims to: 27 
 Examine the role of cultural festivals in connecting rural and urban tourism in Rajasthan. 28 
 Assess the economic impact of these festivals on local communities. 29 
 Analyze the potential of cultural festivals for sustainable tourism development. 30 
 Provide recommendations for leveraging cultural festivals to enhance tourism across 31 

Rajasthan. 32 

The significance of this research lies in its potential to inform policy decisions and tourism strategies 33 
that can lead to more equitable and sustainable tourism development across Rajasthan's urban and 34 
rural landscapes. 35 

2. LITERATURE REVIEW 36 

The intersection of cultural festivals, tourism, and regional development has been a subject of 37 
increasing academic interest. This literature review examines key themes relevant to our study, 38 
drawing on a wide range of scholarly works to provide a comprehensive foundation for our research. 39 

2.1 Cultural Festivals and Tourism 40 

Cultural festivals have long been recognized as important drivers of tourism worldwide. Getz (2008) 41 
defines these events as public celebrations that showcase local culture, traditions, and heritage. In the 42 
context of Rajasthan, festivals like the Pushkar Camel Fair and the Desert Festival of Jaisalmer have 43 
gained international recognition (Singh & Kumar, 2022). The relationship between cultural festivals 44 
and tourism is multifaceted. Quinn (2006) argues that festivals can act as image-makers for 45 
destinations, attract visitors in off-peak seasons, and contribute to the branding of cities and regions. 46 
This view is supported by Felsenstein and Fleischer (2003), who found that local festivals can 47 



 

 

significantly boost tourism in peripheral regions, providing economic benefits and enhancing 48 
community pride. In Rajasthan, cultural festivals have been integral to the state's tourism appeal, 49 
offering visitors immersive experiences of local traditions and customs (Mathur, 2015). However, 50 
Vijayakumar (2012) cautions that the commercialization of cultural festivals can lead to a loss of 51 
authenticity, highlighting the need for careful management to balance tourism benefits with cultural 52 
integrity. 53 

2.2 Rural-Urban Tourism Connections 54 

The disparity between rural and urban tourism development has been a subject of concern for 55 
researchers and policymakers alike. Sharpley (2002) highlights the potential of rural tourism to 56 
contribute to sustainable regional development, arguing that it can provide economic diversification 57 
for rural communities. In Rajasthan, while cities like Jaipur and Udaipur attract a significant number 58 
of tourists, rural areas often struggle to capture a share of the tourism market (Singh et al., 2019). 59 
Cultural festivals can potentially bridge this gap. Crouch and Ritchie (1999) suggest that events can 60 
act as attractions in their own right, drawing visitors to areas they might not otherwise visit. This view 61 
is echoed by Panyik et al. (2011), who found that local festivals can be effective tools for rural 62 
development, particularly when they involve community participation and showcase local cultural 63 
assets. In the context of Rajasthan, festivals celebrating rural traditions could attract urban tourists to 64 
less-visited areas, promoting a more balanced distribution of tourism benefits. However, Mair and 65 
Duffy (2015) warn that without proper planning, rural festivals might lead to temporary overcrowding 66 
and strain on local resources, emphasizing the need for sustainable event management practices. 67 

2.3 Cultural Preservation and Tourism 68 

The relationship between cultural preservation and tourism is complex and often contentious. While 69 
tourism can provide economic incentives for preserving cultural heritage, it can also lead to 70 
commodification and loss of authenticity (Shepherd, 2002). In Rajasthan, cultural festivals offer a 71 
unique opportunity to showcase and preserve local traditions while attracting tourists (Mathur, 2015). 72 
However, concerns have been raised about the potential negative impacts of tourism on cultural 73 
integrity. Chhabra et al. (2003) discuss the concept of staged authenticity in cultural festivals, where 74 
traditions may be modified to meet tourist expectations. This raises questions about the balance 75 
between preservation and adaptation in cultural presentations. MacCannell (1973) introduced the 76 
concept of "staged authenticity" in tourism, arguing that tourists often seek authentic experiences, but 77 
these experiences are often staged for their consumption. In the context of Rajasthan's cultural 78 
festivals, this concept becomes particularly relevant as organizers strive to provide authentic cultural 79 
experiences while catering to tourist expectations. Conversely, George et al. (2009) argue that tourism 80 
can actually contribute to cultural revitalization, as the interest of outsiders can renew local pride in 81 
cultural traditions. This perspective suggests that carefully managed cultural festivals could play a 82 
role in both cultural preservation and tourism development in Rajasthan. 83 

2.4 Sustainable Tourism Development 84 

The concept of sustainable tourism development is crucial when considering the role of cultural 85 
festivals in connecting rural and urban tourism. Saarinen (2006) emphasizes the need for tourism 86 
development that meets the needs of the present without compromising the ability of future 87 
generations to meet their own needs. This includes not only environmental sustainability but also 88 
social and cultural sustainability. In the context of Rajasthan, Sharma and Sharma (2017) argue that 89 
sustainable tourism development must balance economic benefits with the preservation of cultural 90 
heritage and natural resources. They suggest that cultural festivals can play a role in sustainable 91 
tourism development by promoting cultural understanding, providing economic opportunities for local 92 
communities, and encouraging the preservation of traditional arts and crafts. However, Gursoy et al. 93 
(2004) caution that the success of festival tourism in contributing to sustainable development depends 94 
heavily on community attitudes and perceptions. They argue that community involvement in festival 95 
planning and management is crucial for ensuring that tourism development aligns with local values 96 
and needs. This literature review highlights the complex interplay between cultural festivals, tourism 97 
development, and cultural preservation in the context of Rajasthan. It provides a foundation for our 98 



 

 

study, which seeks to explore how cultural festivals can connect rural and urban tourism while 99 
contributing to sustainable development and cultural preservation in the region. 100 

3. METHODOLOGY  101 

3.1 Research Design 102 

This study employed a mixed-methods approach, combining quantitative surveys with qualitative 103 
interviews to gain a comprehensive understanding of the role of cultural festivals in connecting rural 104 
and urban tourism in Rajasthan. This approach allows for both breadth and depth in data collection, 105 
enabling us to capture general trends through surveys while exploring nuanced perspectives through 106 
interviews (Creswell & Plano Clark, 2017). 107 

3.2 Data Collection 108 

3.2.1 Survey 109 

A structured survey was conducted with 200 respondents, stratified as follows: 110 

 100 tourists (50 domestic, 50 international) 111 
 60 local residents (30 urban, 30 rural) 112 
 40 business owners (20 urban, 20 rural) 113 

The survey was designed based on themes identified in the literature review and included both closed-114 
ended and open-ended questions. It covered topics such as festival attendance, travel patterns, 115 
economic impact, and perceptions of cultural authenticity. Likert scales were used for attitude and 116 
perception questions, allowing for nuanced responses and facilitating statistical analysis. The survey 117 
was administered both online and in-person at various cultural festival sites across Rajasthan to ensure 118 
a diverse sample. It was conducted in both English and Hindi to accommodate local respondents. 119 

3.2.2 Interviews 120 

Semi-structured interviews were conducted with 20 key stakeholders, including: 121 

 5 festival organizers 122 
 5 tourism officials 123 
 5 community leaders 124 
 5 cultural preservation experts 125 

These interviews aimed to gain deeper insights into the challenges and opportunities associated with 126 
cultural festivals and tourism. The semi-structured format allowed for consistency across interviews 127 
while providing flexibility to explore unique perspectives (Galletta, 2013). 128 

3.3 Data Analysis 129 

Quantitative data from the surveys were analyzed using SPSS software. Analysis included descriptive 130 
statistics to summarize demographic data and general trends, inferential statistics (chi-square tests, t-131 
tests, ANOVA) to examine relationships between variables, correlation analysis to explore 132 
connections between different aspects of festival impact. Qualitative data from open-ended survey 133 
questions and interviews were subjected to thematic analysis using NVivo software. This involved 134 
coding of responses to identify recurring themes and patterns, development of a thematic framework 135 
to organize and interpret the data and integration of qualitative insights with quantitative findings to 136 
provide a comprehensive understanding of the research questions. 137 
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3.4 Limitations 139 

Limitations of the study include: 140 

 Potential seasonal bias, as data were collected during the peak festival season 141 
 Possible response bias in self-reported economic impact data 142 
 Limited generalizability due to the focus on specific festivals in Rajasthan 143 

These limitations were considered in the interpretation of results and recommendations for future 144 
research. 145 

4. RESULTS 146 

4.1 Demographic Profile of Respondents 147 

Table 1: Demographic Profile of Survey Respondents (N=200) 148 

Characteristic Category Frequency Percentage 

Respondent Type Tourists 100 50.0% 

Local Residents 60 30.0% 

Business Owners 40 20.0% 

Gender Male 106 53.0% 

Female 94 47.0% 

Age Group 18-30 58 29.0% 

31-45 82 41.0% 

46-60 36 18.0% 

60+ 24 12.0% 

Educational Level High School or less 45 22.5% 

Bachelor's Degree 95 47.5% 

Master's or higher 60 30.0% 
 149 

Table 1 provides a breakdown of the survey respondents' characteristics. The sample is evenly split 150 
between tourists (50%) and local stakeholders (50%, comprising residents and business owners), 151 
allowing for a balanced perspective on festival impacts. There is a slight gender imbalance with 53% 152 
male respondents. This may reflect broader gender disparities in tourism participation or business 153 
ownership in the region. The age distribution shows a concentration in the 31-45 age group (41%), 154 
suggesting that cultural festivals appeal particularly to this demographic. Educational levels are 155 
relatively high, with 70% of respondents having at least a bachelor's degree. This could indicate that 156 
cultural festivals attract a more educated audience, or it might reflect sampling bias. These 157 
demographics provide context for interpreting the subsequent results and highlight potential areas for 158 
future research, such as exploring the perspectives of less represented groups. 159 

4.2 Impact of Cultural Festivals on Tourism 160 

Table 2: Perceived Impact of Cultural Festivals on Tourism (N=200) 161 

Statement Strongly  

Agree 

Agree Neutral Disagree Strongly  

Disagree 

Cultural festivals increase tourist flow to rural areas 40% 35% 15% 7% 3% 

Festivals promote cultural exchange between urban 

and rural areas 

45% 30% 20% 3% 2% 

Cultural events significantly boost local economy 50% 30% 15% 4% 1% 

Festivals help preserve traditional Rajasthani culture 35% 40% 15% 7% 3% 

Tourism during festivals creates environmental 

challenges 

20% 30% 25% 15% 10% 

 162 



 

 

Table 2 reveals strong positive perceptions of cultural festivals' impact on tourism, 75% of 163 
respondents agree or strongly agree that festivals increase tourist flow to rural areas, supporting the 164 
potential of festivals to bridge the rural-urban tourism divide. 75% believe festivals promote cultural 165 
exchange between urban and rural areas, indicating their role in fostering cross-cultural 166 
understanding. 80% perceive a significant boost to the local economy from cultural events, 167 
highlighting the economic potential of festival tourism. 75% feel that festivals help preserve 168 
traditional Rajasthani culture, suggesting a positive role in cultural conservation. However, 50% 169 
acknowledge that tourism during festivals creates environmental challenges, pointing to the need for 170 
sustainable tourism practices. These results generally support the positive impact of cultural festivals 171 
on tourism and cultural preservation, while also highlighting potential environmental concerns. 172 

4.3 Economic Impact of Cultural Festivals 173 

Table 3: Economic Impact of Cultural Festivals (Based on Business Owner Responses, N=40) 174 

Impact Category Significant  

Increase 

Moderate  

Increase 

No Change Decrease 

Revenue during festival period 60% 30% 10% 0% 

Employment opportunities 40% 45% 15% 0% 

Investment in local infrastructure 25% 50% 20% 5% 

Prices of goods and services 35% 45% 20% 0% 
 175 

This table based on business owner responses provides insights into the economic effects of cultural 176 
festivals, 90% of business owners report moderate to significant increases in revenue during festival 177 
periods, underscoring the economic boost provided by these events. 85% note an increase in 178 
employment opportunities, suggesting festivals contribute to job creation, albeit possibly temporary. 179 
75% observe increased investment in local infrastructure, indicating longer-term economic benefits. 180 
80% report increases in prices of goods and services, which could be positive for businesses but 181 
potentially negative for local residents. These findings highlight the significant economic impact of 182 
cultural festivals, while also raising questions about the distribution and sustainability of these benefits. 183 

4.4 Cultural Preservation and Authenticity 184 

Table 4: Perceptions of Cultural Preservation and Authenticity (N=200) 185 

Statement Strongly  

Agree 

Agree Neutral Disagree Strongly  

Disagree 

Cultural festivals accurately represent 

Rajasthani traditions 

30% 40% 20% 8% 2% 

Commercialization is affecting the 

authenticity of cultural festivals 

25% 35% 25% 10% 5% 

Festivals contribute to the preservation of 

local crafts and skills 

45% 35% 15% 3% 2% 

Young people are becoming more interested 

in cultural traditions 

20% 30% 35% 10% 5% 

There's a good balance between tourist 

appeal and cultural authenticity 

15% 25% 40% 15% 5% 

 186 

This table explores the complex relationship between cultural festivals, authenticity, and preservation, 187 
70% of respondents believe that cultural festivals accurately represent Rajasthani traditions, 188 
suggesting a general perception of authenticity. However, 60% feel that commercialization is 189 
affecting the authenticity of cultural festivals, highlighting a key tension in festival tourism. 80% 190 
believe festivals contribute to the preservation of local crafts and skills, indicating a positive role in 191 
cultural conservation. Only 50% think young people are becoming more interested in cultural 192 
traditions, suggesting a potential challenge for long-term cultural preservation. Just 40% feel there's a 193 
good balance between tourist appeal and cultural authenticity, indicating room for improvement in 194 



 

 

festival management. These results reveal the complex dynamics between tourism, cultural 195 
authenticity, and preservation, suggesting both positive impacts and areas of concern. 196 

5. DISCUSSION 197 

The results of this study provide valuable insights into the role of cultural festivals in connecting rural 198 
and urban tourism in Rajasthan. The data suggest that these festivals play a significant role in 199 
promoting cross-regional tourism, stimulating local economies, and contributing to cultural 200 
preservation. However, they also highlight some challenges that need to be addressed for sustainable 201 
tourism development. 202 

Our findings indicate a strong perception among respondents that cultural festivals increase tourist 203 
flow to rural areas, with 75% agreeing or strongly agreeing with this statement (Table 2). This aligns 204 
with Crouch and Ritchie's (1999) assertion that events can act as attractions in their own right, 205 
drawing visitors to areas they might not otherwise visit. The high level of agreement (75%) that 206 
festivals promote cultural exchange between urban and rural areas further supports this bridging 207 
effect, echoing Panyik et al.'s (2011) findings on the potential of local festivals for rural development. 208 
However, the data also reveal potential challenges. While 60% of business owners reported significant 209 
revenue increases during festival periods (Table 3), the distribution of these benefits between urban 210 
and rural areas is not clear from our data. This ambiguity resonates with Mair and Duffy's (2015) 211 
warning about the potential for uneven development in festival tourism. Future research could explore 212 
whether these economic benefits are equitably distributed across regions, perhaps employing spatial 213 
analysis techniques to map the economic impacts of festivals. 214 

The economic impact of cultural festivals appears to be substantial, with 80% of respondents agreeing 215 
that these events significantly boost the local economy (Table 2). This is supported by the responses 216 
from business owners, with 90% reporting moderate to significant increases in revenue during festival 217 
periods (Table 3). These findings align with Getz's (2008) assertion about the economic potential of 218 
cultural events and Felsenstein and Fleischer's (2003) research on the economic benefits of local 219 
festivals in peripheral regions. Moreover, the reported increases in employment opportunities and 220 
investment in local infrastructure (Table 3) suggest that festivals could contribute to sustainable 221 
regional development, as proposed by Sharpley (2002). However, the increase in prices of goods and 222 
services reported by 80% of business owners raises questions about the potential negative impacts on 223 
local residents, particularly in rural areas where incomes may be lower. This highlights the need for 224 
careful economic management of festival impacts, as suggested by Sharma and Sharma (2017) in their 225 
work on sustainable tourism development in Rajasthan. 226 

The role of cultural festivals in preserving Rajasthani traditions is generally viewed positively, with 227 
75% of respondents agreeing that festivals help preserve traditional culture (Table 2). This supports 228 
Mathur's (2015) findings on the potential of festivals for cultural preservation in Rajasthan and aligns 229 
with George et al.'s (2009) argument that tourism can contribute to cultural revitalization. However, 230 
our data also reveal tensions between preservation and commercialization. While 70% of respondents 231 
feel that festivals accurately represent Rajasthani traditions, 60% also believe that commercialization 232 
is affecting their authenticity (Table 4). This reflects the complex relationship between tourism and 233 
cultural preservation discussed by Shepherd (2002) and highlights the challenge of balancing 234 
authenticity with tourist appeal. The concept of "staged authenticity" introduced by MacCannell 235 
(1973) becomes particularly relevant here. The relatively low agreement (40%) that there's a good 236 
balance between tourist appeal and cultural authenticity suggests that this remains a key area for 237 
improvement. Festival organizers and policymakers may need to develop strategies to maintain 238 
cultural integrity while meeting tourist expectations, perhaps drawing on the concept of staged 239 
authenticity discussed by Chhabra et al. (2003). 240 

Our findings highlight both the potential and the challenges of using cultural festivals as a tool for 241 
sustainable tourism development in Rajasthan. The perceived positive impacts on the local economy 242 
and cultural preservation align with Saarinen's (2006) concept of sustainable tourism development 243 
that balances economic, social, and cultural factors. However, the acknowledgment of environmental 244 
challenges (50% agreement, Table 2) and concerns about commercialization affecting authenticity 245 
(60% agreement, Table 4) underscore the need for careful management. These findings support 246 



 

 

Gursoy et al.'s (2004) argument that the success of festival tourism in contributing to sustainable 247 
development depends heavily on community attitudes and perceptions. The mixed responses 248 
regarding young people's interest in cultural traditions (Table 4) highlight the importance of engaging 249 
younger generations in cultural preservation efforts. This aligns with Sharma and Sharma's (2017) 250 
emphasis on the need for intergenerational transmission of cultural knowledge in sustainable tourism 251 
development. 252 

6.5 Implications and Future Directions 253 

Our study has several implications for policymakers and festival organizers in Rajasthan: 254 

 There's a need for strategies to ensure equitable distribution of festival benefits between urban and 255 
rural areas. 256 

 Efforts should be made to maintain cultural authenticity while catering to tourist expectations, 257 
perhaps through educational initiatives that enhance visitors' appreciation of traditional practices. 258 

 Environmental management strategies should be integrated into festival planning to address 259 
concerns about tourism's ecological impact. 260 

 Programs to engage younger generations in cultural preservation and festival organization should 261 
be developed. 262 

 Community involvement in festival planning and management should be prioritized to ensure 263 
alignment with local values and needs. 264 

Future research could explore: 265 

 The long-term impacts of cultural festivals on rural development in Rajasthan, using longitudinal 266 
studies. 267 

 The perspectives of international tourists in more depth, examining how cultural festivals influence 268 
their perceptions of Rajasthani culture. 269 

 Best practices for balancing cultural authenticity with tourism development, perhaps through 270 
comparative case studies of different festivals in Rajasthan. 271 

 The economic multiplier effects of festival tourism in rural areas, using input-output analysis to 272 
trace the flow of festival-generated income through local economies. 273 

 The role of technology in enhancing cultural festival experiences while preserving authenticity, 274 
exploring innovative approaches to cultural presentation and interpretation. 275 

6.6 Limitations and Methodological Reflections 276 

While our study provides valuable insights, it's important to acknowledge its limitations. The focus on 277 
specific festivals in Rajasthan may limit the generalizability of our findings to other contexts. 278 
Additionally, the data collection period coincided with the peak festival season, which may have 279 
influenced respondents' perceptions positively. The self-reported nature of the economic impact data 280 
from business owners (Table 3) may be subject to recall bias or exaggeration. Future studies could 281 
complement this approach with objective economic data from local governments or tourism boards. 282 
Our sample, while diverse, showed a skew towards more educated respondents (Table 1). This could 283 
reflect a real trend in festival attendance or a sampling bias, and future research should strive for a 284 
more representative sample across education levels. Despite these limitations, the mixed-methods 285 
approach allowed us to triangulate findings and provide a nuanced understanding of the complex 286 
dynamics at play in cultural festival tourism. The combination of quantitative data on perceptions and 287 
impacts with qualitative insights from stakeholder interviews provided a rich, multifaceted picture of 288 
the phenomenon. 289 

7. CONCLUSION 290 

This study provides evidence that cultural festivals play a crucial role in connecting rural and urban 291 
tourism in Rajasthan. They serve as effective tools for promoting cross-regional tourist flow, 292 
stimulating local economies, and contributing to cultural preservation. However, challenges remain in 293 
ensuring equitable distribution of benefits, maintaining cultural authenticity, and managing the 294 
environmental impact of increased tourism. Our findings suggest that cultural festivals have the 295 
potential to be a cornerstone of sustainable tourism development in Rajasthan. They can bridge the 296 



 

 

rural-urban divide, provide economic opportunities, and serve as platforms for cultural preservation 297 
and exchange. However, realizing this potential requires careful management and strategic planning. 298 

Based on these findings, we recommend that policymakers and tourism stakeholders: 299 

 Develop strategies to ensure that the economic benefits of cultural festivals are equitably 300 
distributed between urban and rural areas. This could involve creating tourism circuits that link 301 
urban and rural festival sites, or implementing revenue-sharing mechanisms. 302 

 Implement measures to maintain the authenticity of cultural representations in festivals while 303 
meeting tourist expectations. This might include educational programs for tourists, involvement 304 
of local cultural experts in festival planning, and setting standards for cultural authenticity in 305 
festival performances and displays. 306 

 Invest in sustainable tourism practices to mitigate the environmental challenges associated with 307 
festival tourism. This could involve implementing waste management systems, promoting eco-308 
friendly transportation options, and setting carrying capacities for festival sites. 309 

 Create programs to engage younger generations in cultural preservation and festival organization. 310 
This might include incorporating traditional arts and crafts into school curricula, offering 311 
apprenticeships in festival management, and using social media to promote cultural heritage to 312 
younger audiences. 313 

 Use cultural festivals as platforms for educating tourists about Rajasthani traditions and promoting 314 
cultural exchange. This could involve interactive workshops, guided cultural tours and 315 
opportunities for tourists to participate in traditional activities. 316 

 Develop a comprehensive monitoring and evaluation system to track the long-term impacts of 317 
cultural festivals on local communities, economies, and cultural preservation efforts. 318 

In conclusion, cultural festivals in Rajasthan have significant potential to connect rural and urban 319 
tourism, stimulate local economies, and preserve cultural heritage. However, realizing this potential 320 
requires a balanced approach that considers the needs of all stakeholders and prioritizes sustainable 321 
development. By addressing the challenges identified in this study and building on the positive impacts 322 
of festivals, Rajasthan can develop a more integrated, sustainable, and culturally rich tourism sector. 323 
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