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The urban dynamics have been very important over the last two decades 

in the town of Abidjan.The front pioneers of these spatial extension 

phenomena are the peripheries which areexpanding to meet the high 

demand for housing of the Abidjanese and which are often 

underequipped with commercial infrastructures. Angré extension, a 

residential area located to the north of the municipality of Cocody, is 

part of this dynamic of demographic pressure and arecomposition of 

urban markets to adapt to the consumption needs of resident 

populations. This research therefore focuses on the impact of the spatial 

expansion of the town of Abidjan through commercial activity in the 

quarter of Angré extension. To achieve this, the methodology was based 

on documentary research and a field survey involving observation and a 

questionnaire survey of 80 shopkeepers and 70 local customers who are 

heads of households in the study area. The results of our analysis 

revealed that under the effect of the urban expansion of the city of 

Abidjan, the urban markets in Angré extension are undergoing a 

reconfiguration whose dynamics are based on multiple attractive 

independent commercial centers. The promoters are private individuals 

of diverse cultural origins. Beyond the permanent supply of foodstuffs 

and other consumer goods, these urban markets strongly influence the 

structure of this residential neighborhood and considerably modify the 

lifestyle of its residents. 

 
Copy Right, IJAR, 2022,. All rights reserved. 

…………………………………………………………………………………………………….... 

Introduction:- 
Côte d'Ivoire is subjected to a very accelerated urbanization process, the rate of which was 2,1% in 1921, rose to 

32% in 1975 and then to 50,3% in 2014, this represents an increase of 29 points since the beginning of the 

urbanization process (DALOGEO, 2020). In the district of Abidjan, this urbanization, with a rate of 97, 5%, is 

supported by two phenomena: spatial expansion, the average annual rate of which remains high and has peaked at 

around 1, 8%/year since 2000 (DALOGEO, 2020), and sustained demographic growth, which has made the greater 

Abidjan area the hub of the urban system in Côte d'Ivoire, concentrating 4.395.243 inhabitants, this represent 38, 7% 

of the country's urban population. These very pronounced urban dynamics in the district 

havebeenaccompaniedbyresidentialdynamicsandtheemergenceoflocalcommerceinurbanareaslocatedontheoutskirtsan

dunder-equippedcommercially.Angré,aresidentialquarter in the commune of Cocody,is not immune to this 

phenomenon, which isdetrimental to its residents. Indeed, in this neighborhood, the urbanization of the 

economiccapitalhasfavoreda spatial divisionwithitscorollaryofscarcityinessentialservicesofcurrentconsumption. 
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Obviously,thisdeficit,whichwidensthegapbetweenthisdistrict andtherestofthe commune in terms of consumption 

needs, has led to a reconversion of commercial activityinthisnorthernpartofCocody.  

 

ThisurbanrealityexperiencedbythepeopleofAngréextensionposes the problem of the urban outskirts of Abidjan 

that are under-equipped commercially,especiallyinthemunicipality 

ofCocody.Inconnectionwiththeseobservationsandthisproblem, the main question that this study raises is how 

the urban extension of the town of Abidjan hasinduced a reconversion of urban markets in Angré extension in 

the municipality of Cocody? 

Toanswerthisquestion,wehavetoshowtheorganizationandspatialdistributionofurbanmarketsintheAngréextension, 

identifythesocio-demographicandeconomicprofileoftheactors,andanalyze theimpactofthese urbanmarketsinthe 

Angréextension. 

 

Datacollection methodandtools 

Ourstudyfocusesontheurbanspaceofthedistrict ofCocody, morespecially on Angréextension.Located to the east of 

Abidjan, the municipality of Cocody is an integral part of the district ofAbidjan.Angré extensionislocatedinthe 

northofthis commune(Fig.1). 

 
Figure1:- Locationofthestudyarea. 



ISSN: 2320-5407                                                                            Int. J. Adv. Res. 10(04), 94-107 

96 

 

Cocody stretches out on the area of 132 km
2
, that is to say that 6, 23% of the Abidjan area. It has 447. 055 

inhabitants, that is to say that 10, 17% of the population of the town of Abidjan. (I.N.S, 2014). The choice of this 

study site isa response to the fact that Cocody is being stretched in the direction of its northern peripheryby the 

creation of Angré, which is a residential area highly prized by buyers of building land.Angré extension is subject 

to the spatial dynamics of the town of Abidjan, which has caused itto move away from existing commercial 

centers such as the large Cocovico market located atAngré8
ème

. 

Asaresult,thesupplyofessentialbasicconsumerservices isnolongerassured in this neighborhood, in order to obtain 

a better living environment. In this context, 

commercialactivityhashadtoadapttothesenegativeexternalitiesofurbandynamicsthroughreconversion. 

 

This article is based on a documentary research, an inventory and a field survey made 

ofobservationandquestionnaire. ThedocumentaryresearchwascarriedoutinthelibrariesoftheInstitute of 

TropicalGeography(IGT), the Institute of Research and Development (IRD), the Autonomous District of 

Abidjanand in the documentation services of the Cocody town hall. It consisted of collecting data onurban 

dynamics and their impacts on urban areas located on the periphery. In addition, 

theconsultationofstudyreports,researchpapersandspecializedscientificarticlesprovideduswitha great deal of 

information on themajor transformations of traditional urban patterns ofcommercial activities. The factors of 

these transformations as well as the forms of socialexternalities that arise. This documentary research was 

completed by an inventory of all thenew commercial centers converted in the quarter of Angré extension. Field 

observations carriedoutfromSeptember2021toDecemberofthesameyearwereusedtoidentifythesenewformsof 

businesses that are developing as well as their impact on the structure of the neighborhoodlandscape. This phase 

of the research was completed by taking photographs.  The interviewguides that were developed were sent to a 

variety of managers of these commercial structuresin order to find out how they operate and how they are 

organized. The questionnaire 

surveymadeitpossibletosendasurveyformcontainingaboutfortyclosedquestionsto80shopkeepers in order to 

understand the socio-demographic and economic characteristics ofthese actors in the reconverted shops in the 

study area.Seventy local customers who wereheads of households and randomly selected from the shopping 

center aisles or around the foodstalls were also interviewed. Questions were asked about their geographic 

location in relationto the place of supply of foodstuffs, and their motivations for choosing these places of 

supplyof frequented products. All the information collected through these investigative tools aboveallowedus 

todevelopaplanarticulatedaround: 

-the functioning, organization and spatial distribution of urban markets in the Angré extension; 

-the socio-demographic and economic profile of traders in Angré extension; 

-the analysis of the impact of these urban markets in the Angré extension. 

 

Results:- 
Functioning, organization andspatialdistributionofmarketsin Angréextension 

Tosupplyitsresidentswhobecome moreandmoremany becauseoftheurbanizationthatAngréextension lives, 

wearewitnessinginthispheriphical partofthe municipality of Cocody, the development of local trade facilities that 

play a vital role insupplying basic necessities to the people living there. Angré extension has commercial    

zones, stores, stalls, barracks, 

tablesandstallsthatspreadoutinasprawlingmannerandarefrequentedbytheneighborhood’s 

populationfortheirproximityandthediversityofproductstheyoffertocustomers.Figure2illustratesthedistributionofco

mmercialspacesin Angréextension. 
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Figure 2:- DistributionofcommercialfacilitiesinAngréextensionbytype 

Source: ourSurveys, 2021. 

 

There is a preponderance of convenience stores, which account for 30% of all facilities in theneighborhood. 

These self-service food stores, which are protected by roofs and permanentlyclosed, offer basic food products 

(milk, sugar, bread, etc.) and non-food products (toilet paper, perfume, baby linen, etc.). Customers frequent 

these types of shops because of the hygienicconditions and the prices of the products that are usually displayed. 

The mini-markets arefollowedbyindividualtables, whichoccupy25%ofthecommercialfacilitiesintheneighborhood. 

The inhabitants of Angré extension frequent these commercial spaces to buyfoodproducts(okra, tomatoes, 

eggplants, etc.)intendeddirectlyfordailyhouseholdconsumption.Stallsontheground, 

wheresalesaremadespontaneouslyinunhygienicconditions, come in last place with 10% of the occupation of the 

facilities. Figure 3 shows theproportionsofsalesareas usedbytheinhabitants oftheneighborhood. 

 

 
Figure 3:- Visits to sales areas in Angré extension 

Source:oursurveys, 2021. 
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The trend of transforming stores into mini-markets, which has increased in recent 

years,contributesgreatlytothepreponderanceofvisitsbythepopulation,becauseunlikestores,thesespaces are 

protected, well maintained, and benefit from a considerable level of equipment 

thatiscommensuratewiththeincomeofhouseholdsintheneighborhood.Thesemini-

marketshavebetteraccessconditionsandthereforeattractthemaximumnumberofcustomers.Salesattablessetup 

individually by shopkeepers comein second place with 25% of the visits by thepopulation. Given the remoteness 

of the central markets, it is the proximity of the 

housewivesinvolvedinthedailymealsthatconstitutestheessentialreasonforfrequentingthissalesspace.Throughout 

the extension, the commercial spaces are established in places where people passthrough and are concentrated, 

such as crossroads, junctions of sub-neighborhoods, and alongstreets.Thesestrategic points are 

distributedasshowninFigure4. 

 
Figure 4:- Logic of the installation of commercial spaces in Angré extension 

Source: oursurveys, 2021. 

 

The examination of the illustration reveals a preponderance of retail space installations 

alongthestreetswith50%ofthetotaloccupationinthedistrict.Theyare followedbythecrossroads, which are the main 

thoroughfares for the population and account for 30% of the total numberof sales spaces in Angré Extension. The 

proliferation of these sales areas along the roads andcrossroads is not accidental because theselocations promote 

permanentcontactwith thepopulation, thus bringing sellers, goods and consumers closer together, and this is 

somethingthattheownersofcommercialspaceinAngréextensionknowperfectlywell.Themainfunctionof all these 

locations is to supply the neighborhood's low-mobility households with basicnecessities. In the neighborhood as 

a whole, activity is dominated by retail trade (Figure 5), which takes place in closed facilities such as stores or 

sheds, and open-air facilities such asindividualtables (Photo1). 
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Figure 5:- Distribution of commercial activity in Angré extension by type 

Source: oursurveys, 2021. 

 

 
Photo1:-ClosedstoretypefacilityinAngréextension. 

Source: GOZE Thomas, 2021. 

 

The retail activity that most concerns food products for daily consumption is in the hands 

ofwomenandisgenerallycarriedoutinshedsandonindividualtables(photo2). 
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Photo 2:- Marketing of food products on individual tables in Angré extension. 

Source: ADOUGnangoranAlida, 2021. 

 

This type of marketing represents 70% of the type of activity at Angré extension. This isfollowedbysemi-

wholesaleactivityinstalls.Wholesaleactivityisgenerallyfoundinconveniencestores.Thedistributionofproductssoldin

Angréextensionis illustratedinFigure 6. 

Figure6:-DistributionofproductsinthesalesareasinAngré. 

Source: oursurveys, 2021. 

 

Multipleactorswithdiversesocio-demographiccharacteristicsareinvolvedinthesaleofvarious 

productsinAngréextension. 

 

Sociodemographicandeconomicprofileoftraders inAngréextension 

In this quarter, local commerce is dominated by women, with 75% of the respondentsbeing women, compared to 

25% of the men. Among these 80 local trade actors, a total of 70,or 87, 5%of therespondents, 

derivetheirincomesolelyfrom commercialactivity.The remaining 12, 5%havesecondaryincome-

generatingactivitiesinthepublicorprivateadministration (night guards, surface technicians, laundry workers, etc.). 

A study of the socio-demographic profile of these actors reveals that 90% are nationals and 10% are non-

nationalsfromcountriesborderingCôted'IvoiresuchasBurkinaFaso,MaliandGuinea.The 

ageofthesedifferentactorsisshown inTable 1 below. 

 

 



ISSN: 2320-5407                                                                            Int. J. Adv. Res. 10(04), 94-107 

101 

 

Table1:- Distributionof Angréextensiontradersbyage. 

AGE WORKFORCE FREQUENCY 

20-29 25 31,25% 

30-39 35 43,75% 

40-49 13 16,25% 

50 years and over 7 8,75% 

TOTAL 80 100% 

Source:ourSurveys, September2021. 

 

We notice that people whose age varies between 20 and 39 years are most represented in commercial activity in 

this quarter. The low rate of those aged 50 and over could be explained 

bytheiroldage.Giventheiradvancedageandhavingacquiredexperienceinthisfieldofactivity, 

theyprefertorestbyentrustingtheiractivitiestotheirdescendantsortosomemanager inorderto limit health problems. 

Regarding their marital status, the surveys revealed that 79% of 

thewomenareinunion(marriedorlivingwithaman).Theactivityallowsthesewomentoprovidefor the needs of the 

family (food, schooling for children, help for the family, etc.), mainly when the husband or the espouse is in a 

situation of the unemployment. By the men, this percentage of the union is of 69% andthereasonslinked to the 

presenceinthissectormeetthesamerequirementsasforwomen.Figure7showsthemaritalstatusoftraders as awhole. 

                                      
Figure 7:- Marital status of traders in Angré extension. 

Source: oursurveys, 2021. 

 

Inrelationtotheethnicgroupsoftheseactors, theMandéoftheNortharethemostrepresented  

  (Figure 8). 

80 

70 

60 

50 

40 

30 

20 

10 

0 Single Widowed Married Divorced 



ISSN: 2320-5407                                                                            Int. J. Adv. Res. 10(04), 94-107 

102 

 

 
Figure 8:- Distribution of Angré extension traders by ethnic group. 

Source: oursurveys, September2021. 

TheMandéoftheNorth, traditionallyadeptattrade,aremorepresentinthearea.Theyarefollowed bytheAkan.The 

actorspracticevariousreligiousdenominations (Figure9). 

 

 
Figure 9:- Distribution of traders by religion. 

Source:oursurveys, 2021. 

 

Table 2 provides more details on the educational level of the traders. 

 

Table2:- Distributionoftradersbyeducationlevel. 

 

Level 

ofeducation 

Male Female Set 

 

Workforce 

%  

Workforce 

% Workforce % 

Illiterate 10 50 53 88,34 63 78,75 

Primary 6 30 5 8,33 11 13,75 

Secondary 3 15 2 3,33 5 6,25 

University 1 5 0 0 1 1,25 

Total 20 100 60 100 80 100 

Source:oursurveys, 2021. 
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The table shows that the majority of traders are illiterate (78, 75%). This percentage is higheramongwomen, 

whoaccountfor 88, 34%ofthosewhohaveneverattendedschool.5%ofthesetraders, only men, have attained a higher 

level of education. The sources of financing for 

thevariousactivitiesmentionedbythetradersareillustratedinfigure10. 

 

 
Figure 10:- Source of financing for traders in Angré extension. 

Source: oursurveys, 2021. 

 

Self-financing is in first place with 80% of the sources of funds used by traders.Funds 

frommicrofinanceorbankloans(15%)comeinsecondplace.Accordingtotheactors, thenetprofits, once the costs of 

carrying out the activity have been deducted, are between 25. 000 FCFA and50,000 FCFA for manufactured 

products in closed facilities and between 8. 000 and 20. 000FCFA for basic food products sold on tables or stalls. 

The activity has a considerable impactonthe neighborhood. 

 

III-ImpactofurbanmarketsintheextensionofAngré. 

TheurbanmarketsofAngréextensionareessential forthehouseholds livinginthearea, 

giventheroletheyplayinsupplyingbasicnecessitiesandimprovingtheincomesoftheplayers.Theyalso have a 

considerable impact on the living conditions of the local population and contributeto the attractiveness of the 

quarter. The first advantage by which its inhabitants benefit is 

theproximityofthenewshoppingcentersconvertedintheextension, whichallowsthemtoobtainsupplies within a fairly 

circumscribed area, thus reducing the ostentatious expenses 

associatedwithtravel.Figure11illustratesthewaysinwhichshoppersconnectwith their supplylocations. 

 
Figure 11:- Means of Customer Travel to Supply Locations. 

Source: oursurveys,2021. 
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The proximityisaveryimportantdeterminantforlocalcustomers,sothat69%among themgoby foot.20%usedtheirprivate 

vehiclesandonly11%move there by using publictransport(taxi, bus, etc.).Themotivationsofhouse-holdsinchoosinga 

place to buybasicnecessitiesareshown inFigure 12. 

 
Figure12:- Motivation of customers in the choice of supply location. 

Source: oursurveys,2021. 

 

Theproximityoftheplaceofsupplyofbasicnecessitiesisthemainmotivationofthecustomerssurveyed. It alone accounts for 

54% of the motivations. Then comes the variety of productsofferedwith13%ofthemotivations. In addition to 

improving the living conditions of the local population and those involved in theactivities, the local markets of Angré 

extension contribute to the deterioration of the quality oflife of the local residents. The reason for this is that the 

construction of stores and sheds hasbeen left mostly to the free initiative of the traders. This has led to a proliferation 

of theseinstallations in a precarious manner along the roads, which raises considerable problems 

oforganizationandmaintenanceofthespace.Indeed,thelimitsoftheselocalshopshavingneverbeenpreciselydefined,theyhav

espreadinthedistrict,mostoftenongreenspacesandcorridorsleadingtothemainroads,thusbecomingcumbersome.Inadditio

ntothis,packagingandotherwaste from the customers' purchases are dumped in the streets or end up in the drainage 

andrainwaterevacuationworkssuchasthegutters,whichthusserveasareceptaclefortheremainsofthewastefromthis business 

(photos3and4). 

 

Photo3 and 4:- WastefromcommercialactivityinAngréextension. 

Source:ADOUGnangoranAlida,2021. 
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These remnants of retail markets practiced on individual tables are uncontrolled and discardedin nature. They 

contribute greatly to the ugliness of the neighborhood's living environment.Figure 13 highlights the environmental 

problems caused by convenience stores in the studyarea. 

 

                                               
Figure 13:- EnvironmentalproblemscausedbyconvenienceshoppinginAngréextension 

Source: oursurveys,2021. 

 

The unhealthy living environment, which includes bad odors, the obstruction of storm waterdrainage structures, etc., 

occupies first place with 50% of the environmental nuisances in theneighborhood. It is followed by the reduction of 

living spaces for residents (30%) due to theinstallationofbusinessesbetweenhomes.Overall, 

theapprehensionofhouseholdswithregardto the impactsoftheselocalbusinessesinstalledinAngréextensionisgiven 

infigure14. 

 

 
Figure 14:- Level of apprehension of the neighborhood by the residents. 

Source: oursurveys,2021. 

 

Although local commerce sometimes generates nuisances, 70% of the households surveyedbelieve that the activity 

improves their living conditions by bringing them closer to the supplycentersforbasic goods andbychangingthe 

appearanceoftheirneighborhood. 
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Discussion:- 
The town of Abidjan is subjected to a population explosion which has as consequence an intensive urban 

development which is expressed through an important space development (Poyau, 2008 quoted by 

FrederickLANCONandAntoineBOYER,2019,p.6).Themunicipality ofCocody in whichthe quarter Angre 

extension is located has15marketsforapopulationof447. 055inhabitants, that is to say a number of inhabitants per 

market of 29. 804 (Frederick LANCON and Antoine BOYER, 2019, p.20).The establishment of the local markets of 

the quarter Angré extension is done in the logic ofthe readjustment of the commercialinfrastructuresinthe town 

ofAbidjanandbringingthepopulationcloserto consumer goods, is essential for this quarter, which is constantly 

suffering the consequencesof the unbridled urbanization of the town of Abidjan. According to Réné de MAXIMY 

(1987; p. 319), marketsare necessary, one might almost say natural, facilities of neighborhoods. For the author, 

thesecollective facilities of primary importance are the best known and the most practiced in urbanareas.They play a 

role in supplying the population, in the revenue of the municipalities andalso contribute to changing the appearance of 

the areas where they are located. Of the urbanfacilities, they are the only ones whose necessity is never really 

contested or postponed. NoAfrican city official, no city dweller questions the role of these markets, none is unaware 

thattheyareaspatialandfunctionalelementofthesocietyinwhichtheylive(SILUETangoloand 

KOFFIBrouEmile,2017).Whateverthecausesoftheircreationofspaceortheirappearancewe observe that the market 

always plays a structuring role of primary importance. In the caseof a directed urbanization, it is one of the 

fundamental facilities of the planned pole, center orsubcenter (SILUE Tangolo and KOFFI Brou Emile, 2017). For 

Aurelie POYAU (2005;pp.111-126), thesemarketspaces are small markets characterizedby the banality of theproducts 

and services offered and by its area of influence limited to the neighborhood withinwhich it occupies a central 

place.However, some commercial facilities proliferate underinformal conditions and raise environmental and spatial 

organization problems. Many of theseactivitiesaresetupwithout authorization, thusbecominginformal.Referringto 

urbanmarketsin Abidjan, Brigitte BERTONCELLO and Sylvie BREDELOUP (2002, pp.83-100) note thatthe density 

of occupation of these facilities makes their maintenance and management moredifficultthaninthe past. 

PresentingtheenvironmentalprofileofthefoodsectorinthemarketsofAbobo,theauthors 

(DAKOURIGuissaDesmosFrancisandKOULAIArmand,2016, pp.66-76) affirmed that the facilities are made with 

salvaged materials, giving the appearance of 

aspontaneousandinformalmarket.Thespacesaremarkedbyasuccessionoftablesandbenchescharacterized by an almost 

non-existence of sanitation facilities. According to these authors, thewastefromthesefood 

productsisstoredincollectionpointscrowdedwithrodentinsects. 

 

Conclusion:- 
The intensive urbanization of the town of Abidjan, characterized by a demographic explosionandby an 

excessivespatialdevelopmentwithinitslimits,hasledtoanimbalancebetweenthemost important facilities such as markets 

and the needs of the population for basic necessities.  Attemptstorebalancethetown 

ofAbidjanthroughtheconversionofmarketspaceshavenotleftthe quarter Angré extension in the municipality of Cocody 

untouched. The local markets that 

haveemergedinthispocketofhabitatareessentialgiventhedifferentfunctionstheyoccupyand themanufactured and food 

products they offer in different spaces: Superstores, stores, 

sheds,individualtables.Thesespaces,whichbenefitfromtheproximityoflocalhouseholds,attractamaximum number of 

customers. The actors have diverse socio-demographic and 

economiccharacteristics.Thesereconvertedmarketspacesplay anessential 

roleinsupplyingthepopulationwithbasicnecessitiesandinbuildingtheframeworkoftheextension.However,thecreation of 

these facilities, which was left to the free initiative of the merchants themselves,leads to problems of organization and 

maintenance of the space as well as the deterioration ofthe livingenvironmentofthequarter. 
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