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Introduction:-

University of Pancasila, Indonesia.

This study aims to develop competitive advantage in order toimprove
competitivenessandmaintainitscompetitivepositionagainst
competitors,bothwithimportedanddomesticproducts. Theresearch
examinesandanalyzestheinfluenceoforganizationalculture,business
environment,innovation,rawmaterialrequirements,ondigital
transformationandcompetitiveadvantage.Digitaltransformationis
notonlyadependentvariableonfourindependentvariables,butalso
anindependent variablewhentestingandanalyzingitseffecton
competitiveadvantage.
ThesampleinthisstudyweretheownersofconvectionSMEsinWest

Java.Todetermine the effectbetweenvariables,the
analysisusedistheStructuralEquationModel(SEM)with  the Partial
LeastSquare

(PLS)approach. Theresearchconcludesthatorganizationalcultureand
innovationhavenosignificant effecton digital transformation.The
businessenvironmentandtheneedforrawmaterialshaveasignificant effect
ondigitaltransformation. Organizational culture,innovation,
andtheneedforrawmaterialshaveasignificanteffectoncompetitive
advantage.Inthebusinessenvironment,digitaltransformationhasno effect
on competitiveadvantage.

Copy Right, 1JAR, 2022,. All rights reserved.

Since the enactment of the ACFTA (ASEAN China Free Trade Area) free trade policy, the trend of the volume of
tectile imported products and apparel products has continued to rise. In 2017 it reached 21,907 tons. In 2018 it rose
by 31% to 28,706 tons, and in 2019 it increased by 19.7% to 34,357 tons (Source from The Ministry of Industry).
Industry Research data sources show the trend of the volume of textile and apparel imports that has continued to rise

since 2005 -2019 (Figure 1.1).
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Figure 1.1: Import Volume dThousand Tons) Annual Growth.

Interesting conditions occur in West Java Province, in addition to imported products directly from the importing
country, many convection products from West Java are exported without barcodes in certain countries, then branded
and re-entered West Java as imported products. This allows imported products to seize the market share of
convection Small and Medium Enterprises (SMEs). Other data shows that 10-15 percent of convection SMEs in
West Java shift their business originally to become distributors of imported products (Governor of West Java). The
ease with which imported products enter Indonesia has an impact on the high competition in the apparel business
(Safitri, 2020). Supported by buyers who tend to be interested in imported products because of quality, cheaper
prices and models that are more trend-following (Ahda, et al., 2019).

In this digital world, consumers have many choices. Changes in consumer behavior limiting physical interaction and
reducing activities outside the home provide greater opportunities for Small, Medium, Large Enterprises and even
imported apparel products that are already connected to the digital ecosystem to survive or even advance amid
strong competition (Rizal, 2020).

The main problem faced by convection SMEs is competition. The problem is how convection SMEs are able to win
the competition. Where the consequences of increasingly fierce competition have a tendency to cause the level of
profit obtained by the company to decrease if not anticipated properly.

The explanation above, shows that convection SMEs are currently under three pressures; customers, competition
and change. The first pressure comes from customers, where customers currently have easy access to information
on the goods and services they want. This is in line with changes in customer behavior that are getting closer to
information technology. The second pressure comes from the competition between companies. Business
competition is getting sharper, making companies have to do new and innovative things in the face of change. The
third pressure comes from change, markets, products, services, business environment, technology is constantly
changing and developing rapidly. This requires companies to be able to adapt to all forms of change, in order to be
able to survive and win the competition. These three pressures have encouraged a change in business from a
traditional system to a digital-based system. this process of change is known as digital transformation. Digital
transformation is generally described as the integration between information technology and business being single
and aligned. As the pace of business competition increases, companies must change their strategy, from product
orientation to consumer-oriented strategy (Uncles, 2002).

How to win the competition, convection SMEs can use competitive strategies that are relevant to the development of
the conditions of their business environment in order to maintain a sustainable competitive advantage over similar
businesses and continue to exist in their business environment. This strategy can generally be interpreted as a
company's process of building and developing various strategy resources that have the potential to generate a
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competitive advantage. Competitive advantage is used as a corporate strategy. Competitive advantage is understood
as the activity that a company carries out in designing, producing, marketing, handing over, selling (Porter, 1998).

Competitive advantage is the ability obtained through the characteristics and resources of a company to have higher
performance than other companies in the same industry or market (Wikipedia, 2020). One of the company's
resources that encourages the improvement of company performance is organizational culture. Organizational
culture contributes to the success of competition (Kotter and Heskett, 2006). Organizational culture makes a
significant contribution to the achievement of goals (Nayak & Barik, 2013). Organizational culture becomes an
approach offered in the face of the complexity of competition. Competitive advantage can be created through
organizational culture (Flatt & Kowalczyk, 2008). Nevertheless, research (Titi and Sahetapi, 2018) in West Java
Province shows that convection SMEs have never built a culture consciously within their companies The business
environment also contributes to competitive advantage. (Setyowati, 2015; Novitaet al, 2020) shows that the
company's external and internal environment has a significant effect on competitive advantage. However, because so
far convection SMEs are still considered unable to overcome weaknesses and obstacles in improving their abilities,
insights, skills and knowledge, so they are still not ready to take advantage of the opportunities and strengths of their
business environment.

Several studies state a relationship between competitive advantage and innovation, including: Martim de Contoet al.
(2016), business actors who have a competitive advantage and must have the ability to think creatively and
innovatively. The results of the study support the results of previous research, that companies without creativity and
innovation will not be able to compete and survive in the era of increasingly high competition (Larsen et al., 2007).

In this study, the author makes inbound logistics activities as a supporting activity in planning raw material needs as
a value chain in developing competitive advantages. This supports value creation, the greater the value created and
given to customers (Porter 2001), the more profitable the operational activities are because it is able to build a
competitive advantage. In order to be able to obtain quality apparel products that are in accordance with customer
and market perceptions, every convection SME player must recognize the process of work, raw materials and
information needed and what standards of apparel products will be produced and their requirements (SNI 7887:2013
—BSN).

The strength of the traditional market in retailer centers in West Java is the achievement of competitive advantage
for convection SMEs collectively. This is due to the increasingly fierce competition in the market. Facts show that
SME owners in apparel trading centers compete not only with fellow business actors, imported products, but also
with modern shopping centers and e-commerce. The current phenomenon shows that SMEs are convection in
traditional markets in West Java, joining e-commerce from big brands such as Lazzada, Shopee, Tokopdeia,
Bukalapak, Kas-kus, and others. This shows that convection SMEs in the apparel retail trade have realized the
importance of digital transformation to generate a competitive advantage to support their business.

Gap Phenomenon. Taking into account the development of digital transformation and the condition of convection
SMEs, not all SMEs can immediately transform into digital. Because not all SMEs are ready to run a business
digitally. Data from the Ministry of Cooperatives and MSMEs in 2020 there are 64 million MSME players, and only
around 8 million or around 13% are already connected to the digital world (D. Andriani 2020). In the Digital
Readiness Index compiled by the Katadata Insight Center (KIC), it is known that the digitization of SMEs is
strongly influenced by perceptions of optimism and competence in using the internet. In addition, the level of
comfort and security is also not too high. there are 34% of consumers who are not yet able to use the internet. Then
there are 18.4% who complain about the poor telecommunications infrastructure they use (Katadata Insight Center,
2020). Meanwhile, internally, the main obstacles are knowledge of running an online business (online) by 23.8%
and the unpreparedness of the workforce to use the internet as much as 19.9%. From the explanation above, both
the background, as well as the latest developments in the digital world, the weakness of convection SMEs and
consumers has the same problem in utilizing digital technology. SMEs are expected to immediately prepare
themselves to welcome the digital era by preparing digital infrastructure and increasing internal resources. In terms
of strategy management, the author proposes this study in implementing a competitive strategy, testing and
analyzing strategic resources against the competitive advantage of convection SMEs both directly and through
digital transformation.
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Referring to the background that has been described, the identification of problems in this study is the management
of organizational culture, lack of attention to the environment, creativity and innovation in accordance with the
dynamics of competition, management of supply chain planning for raw material needs, and digital transformation
as an effort to harmonize between information technology and business, the author is interested in conducting the
research "Determination of Competitive Advantage of Convection SMEs towards digital transformation (Case
Study in West Java Province)".

In this study, the authors tested and analyzed strategy resources that have the potential to generate a competitive
advantage. The author chose to include digital transformation to be equally tested and analyzed by strategic
resources that have the potential to produce competitive advantages, namely organizational culture, business
environment, innovation and raw material needs to create a competitive advantage.

Theoretical background and hypotheses

The Influence of Organizational Culture on Digital Transformation

Digital transformation is not only related to the technical aspects of technology, but also cultural aspects.
Organizational culture in convection SMEs must be able to develop a digital culture in their environment.Because
digital culture is a prerequisite in carrying out digital transformation because the application of digital culture is
more about changing the mindset in order to adapt to digital developments(Nayak&Barik, 2013).. Convection SMEs
that can survive in today's digital era are not the most powerful, but those that canbe adapted
(https://marketplus.id)..Digital transformation is flowing and unlocking boundaries. This means that between work
units in convection SMEs must work collaboratively not fragmentedly. The organizational culture of convection
SMEs that builds collaborative, adaptive, and efficient work will be able to handle digital transformation that
ultimately boils down to increasing the competitive advantage of SMEs. This can be interpreted as organizational
culture can influence digital transformation.Based on the above, thehipotesis proposed in this study is

Hypotesisl: There is a positive and significant influence of organizational culture on digital transformation in
convection SMEs in West Java Province.

The Influence of the Business Environment on Digital Transformation

There are 4 driving factors for the occurrence of digitial transformations. These factors are (a) regulatory changes;
(b) changing competitive landscapes; (c) a shift/change to the digital form of the industry; (d) changes in consumer
behavior and expectations (Osmundsenet al., 2018). The dynamics that occur in convection SMEs, if aligned with
the driving factors for digital transformation, can be categorized in the first factor category, namely changes in
regulations. Theglobalization of trade has caused the government to issue new regulations and its negative impact
on convection SMEs must answer that challenge by changing its strategy to be able to increase competitiveness in
the face of highly competitive dynamics. To remain a good citizen or company convection SMEs inevitably have to
follow the regulation by developing new competitive strategies. This means that the business environment affects
digital transformation.Based on the above, thehipotesis proposed in this study is

Hypotesis2:There is a positive and significant influenceof thebusiness environmenton digital transformation in
convection SMEs in West Java Province

The Influence of Innovation on Digital Transformas

The application of digitial transformations will have both positive and negative impacts. For the positive impact, it
will definitely provide many benefits for the organization, but the negative impact needs to be overcome by creating
new opportunities while striving to adopt new trends in the development of the organization's human resources
skills/ skills. (Sousa dan Rocha, 2019).

The main purpose of carrying out digital transformation by the organization is related to the digital readiness of the
organization. That is, organizations that want to ensure that they are ready to enter the digital world and are ready to
change whenever needed (Osmundse, 2018). Some things that can be seen as evidence of the digital readiness of the
organization are to produce better product innovations, explore and develop new business models that are disruptive
in order to remain competitive and generate profits.Based on the above, thehipotesis proposed in this study is

Hypotesis3:There is a positive and significant influenceof innovation on digital transformation in convection SMEs
in West Java Province
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The Effect of Raw Material Needs on Digital Transformation

Another thing that is the purpose of carrying out digital transformation is to increase distribution channels or owned
businesses to be more digital, get closer to consumers through digital channels so that they can better understand
their desires. No less important is to deliver services or products digitally so that customer satisfaction increases and
triggers them to reuse the resulting product/service. Convection SMEs still have difficulty in obtaining raw
materials, because they only have a limited list of suppliers. To overcome this problem, digital transformationand
supply chain management is an integration that helps SMEs in the apparel industry build a network of suppliers,
buyers, sellers or exchanges of goods. When viewed from the perspective of digital transformation services by
utilizing e-commerce (Turban, & King, 2002), digital transformation through e-commerce provides raw materials,
services, information or payments through computer networks or other electronics. From this aspect, it can be
concluded that the need for raw materials affects digital transformation.Based on the above, thehipotesis proposed
in this study is

Hypotesis4: There is a positive and significant influenceofraw material needson digital transformation in
convection UKM in West Java Province

The Influence of Organizational Culture on Competitive Advantage

Schein (2010) states that only companies that have quality human resources will be able to compete in global
competition. Sadri and Lees (2001) state that organizational culture is a concept that plays a meaningful role in the
company, affecting employees and organizational activities throughout the company. In other words, competitive
advantage can be achieved through its relationship with organizational culture, where organizational culture affects
competitive advantage. Flatt & Kowalczyk (2008) argues that organizational culture and reputation are intangible
assets used to create a competitive advantage to distinguish them from other companies and improve the
performance of their companies.Based on the above, thehipotesis proposed in this study is

Hypotesis 5: There is a positive and significant influence of organizational culture on the competitive advantageof
convection SMEs in West Java Province

The Effect of the Business Environment on Competitive Advantage

The external environment and the internal environment have a significant effect on competitive advantage. The
greatest contribution of influence comes from the internal environment. This is because changes in the external
environment are not responded to properly and evenas threats so as to determine the competitive advantage. Given
the limited knowledge and business insights of UKM entrepreneurs. This can be seen from the products made by
UKM that have not touched consumer tastes both in terms of design / model, product color, and the strangeness of
ragaman product. In addition, U KM entrepreneursrarely take advantage of advances in information technology
(internet) in marketing their products.Based on the above, thehipotesis proposed in this study is

Hypotesis6 :There is a positive and significant influence of the business environment on the competitive advantage
of convection SMEs in West Java Province

The Effect of Innovation on Competitive Advantage

There are various reasons for a company to innovate in the products they market. The first is to win the competition
in the market (Dhewanto et al., 2014). Product innovation is the result of the development of new products by an
enterprise or industry, whether existing or not. Setiawan (2012) stated that product innovation affects competitive
advantage. The ability to innovate is the key productivity of creating a competitive advantage by understanding
orexploring new or better ways tocompete in an industry and launch it into the market (Porter, 1998). Innovation
has become the most important asset that creates a competitive advantage for the company, and a first-mover
advantage when gaining the magnitude of market acceptance. In the long run, maintaining innovation is a way to
maintain a competitive advantage and drive productivity growth for further corporate competitiveness (Angelmar,
1990).Based on the above, thehipotesis proposed in this study is

Hypotesis7 :There is a positive and significant influence of innovation on competitive advantage in convection
SMEs in Java Barat Province
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The Effect of Raw Material Needs on Competitive Advantage

Decisionn purchase is the decision to continue the purchase or not to continue the purchase of a product (Kotler and
Keller, 2012), Sumarwan (2008) as the selection of an action from two or more alternative options. A purchasing
decision can be interpreted as a process of assessing and selecting various alternatives according to certain interests
that are considered the most profitable by establishing a choice (Riyanto, 2018). Competitive advantage is the
ability, asset skills, capabilities and others that enable companies to compete effectively in the industry (Sampurno,
2010). Competitive advantage can influence consumers to decide to buy a product. The advantages possessed by the
product can affect consumer perception of the product and form a positive brand image in the eyes of
consumers.Based on the above, thehipotesis proposed in this study is

Hypotesis8 : There is a positive and significant influence of raw material needs on competitive advantages in
convection SMEs in West Java Province

The Effect of Digital Transformation on Competitive Advantage

Information technology is useful for reducing costs in business activities, especially for SMEs to allocate and store
their budgets for other uses (Muafi and Ratna, 2014). Agood information technology is a technology that is able to
build useful information in building a company's competitive advantage. The results of this study are in accordance
with the research that has been carried out by (Cakmak, &Tas, 2012), which shows that information technology has
a positive effect on competitive advantage. Digital transformation refers to change and transformation that is driven
and built on the foundations of digital technology. In an enterprise, digital transformation is defined as an
organization's shift to big data, analytics, cloud, mobile, and social media platforms. While organizations are
constantly changing and evolving in response to a changing business landscape, digital transformation is a change
built on the foundations of digital technology, ushering in unique changes in business operations, business processes
and value creation (Libertet al., 2016). Digital transformationrefers to change and transformation that is driven and
built on the foundations of digital technology. In an enterprise, digital transformation is defined as an organization's
shift to big data platforms, analytics, "cloud", mobile, and social media. While organizations are constantly changing
and evolving in response to a changing business landscape, digital transformation is a change built on the
foundations of digital technology, ushering in unique changes in. Based on the above, thehipotesis proposed in this
study is

Hypotesis9: There is a positive and significant influence of digital transformation on the competitive advantage
of convection SMEs in West Java Province

Methodology:-

Thisstudy uses a quantitative approach to determinethe relationship betweenorganizational culture,
businessenvironment, innovation, digital transformation and competitive advantage in convection SMEs.
Structural Equation Modelling (SEM) with Partial Least Square (PLS)approach. The population in this study
owned convection SMEs in West Java which amounted to 142 convection entrepreneurs. Source of the Ministry of
Industry Office of West Java Province(2016). The study sample based on the Slovinformula obtained a minimum
sample size of 105 samples with convection SME owners being tested asa sampleof respondents in this study.

Research Results And Discussion:-

Based on the results of the test calculation and discussion, as follows:

The Influence of Organizational Culture (BO) on Digital Transformation (TF)

The calculated value of t for the bovariableagainst TFdgets a calculated t valueof 0.214, because t counts
(0.214) <t table (1.98) then Ho is accepted. Therefore, it can be concluded thatthe BO variable has no effect on
the TF. So the influence of organizational culture is negatively marked which means that the lower the
organizational culture, the higher the digital transformation. The organizational culture variable influences digital
transformation by -0.1%. The lack of organizational culture is due to the lack in organizational culture is one of the
main obstacles to the success of the company in the digital age. Although cultural change is indispensable for
transformation, it is troublesome and time-consuming to achieve it.

The Effect of the Business Environment (LB) on Digital Transformation (TF)

The calculated tvalue for the variable LB against TF obtainedacalculatedtvalueof 8,147, because t count
(8.147) > t table (1.98) then Ho was rejected. Therefore, it can be concluded that the LB variable has an effect on
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the TF. The results of this study are in line withWidnyani, (2021) who shows that the main triggers for digital
transformationcome fromexternal factors, there are not many internal factors that havebecome a result
Triggers Digital transformation was invented. The transformation carried out isstill reactive and tends to
follow the steps of transformation that have developed so as not to create the uniqueness of SMEs that have the
opportunity to be competitive superior to competitors.

The Effect of Innovation (IN) on Digital Transformation (TF)

The calculated tvalue for the IN variable against the TF obtained a calculated t value of 1,663, because t count
(1.663) <t table (1.98) then Ho was accepted. Therefore, it can be concluded thatthe IN variable has no effect on
the TF. So the influence of innovation is positively marked artinyathe better the innovation, the betterthe
digital transformation. The innovation variable has an influence on digital transformation by 3.9%. The absence
of the influenceof innovationondigital transformation is because decisionmakers often do not understandthe big
picture so that in planning strategies and business development they often experience difficulty (George, 2014).

The Effect of Raw Material Needs (KBB) on Digital Transformation (TF)

The calculated tvalue for the KBB variable against TF obtaineda calculated t value of 3,077, because t count
(3,077) > t table (1.98) then Ho was rejected. Therefore, it can be concluded that the KBB variable affects the
TF. This means that the influence of the need for materials baku is positively marked that the better the need for
raw materials, the better the digital transformation. The variable need for raw materials has an influence on digital
transformation by 25.9%. The results of this study are in line with research conducted by Hayati, and Fitriyah
(2015) showing the application of digital transformation in the proses of providing raw materials up to distribution.

The Influence of Organizational Culture (BO) on Competitive Advantage (KB)

The calculated t value for the BO variable against KB obtained a calculated t value of 2,993, because t count
(2,993) > t table (1.98) then Ho was rejected. Therefore, it can be concluded that the BO variable has an effect on
KB. This means that the influence of organizational culture with positive signs will be the better the organizational
culture, the better the competitive advantage. The variable of organizational culture influenced the competitive
advantage by 9.52%. The results of this study strengthen Rachmayuni (2020) who stated that there is a positive and
significant influence of organizational culture on Competitive Advantage.

The Effect of the Business Environment (LB) on Competitive Advantage (KB)

The calculated t value for the variable LB against TF obtained a calculated t value of 0.688, because t count (0.688)
<t table (1.98) then Ho is accepted. Therefore, it can be concluded that the variable LB has no effect on KB. So the
influence of the business environment is positively marked which means that the better the business environment,
the better the competitive advantage. Business environment variables influenced the competitive advantage by
14.46%. The results of this study are also inconsistent with research conducted by Riyanto (2018) which states that
there is a positive and significant influence of the Internal and External Environment on the Competitive
Advantage and Performance of Small and Medium Enterprises (SMESs) in Madiun.

The Effect of Innovation (IN) on Competitive Advantage (KB)

The calculated t value for the VARIABLE IN against KB obtained a calculated t value of 3,217, because t count
(3,217) >t table (1.98) then Ho was rejected. Therefore, it can be concluded that the IN variable has an effect on
KB. This means that the influence of innovation is positively marked which means that the better the innovation,
the better the competitive advantage. The innovation variable has an influence on competitive advantage by
22.48%. Innovation is very helpful for competitive advantage, it is explained that in marketing a product goods or
services must be able to understand what consumers need and want, and Innovation is also an important thing
where the company must be able to improve product quality, product development, so that the company has the
advantage of competing with similar companies.

The Effect of Raw Material Needs (KBB) on Competitive Advantage (KB)

The calculated t value for the KBB variable against TF obtained a calculated t value of 2,793, because t count
(2,793) > t table (1.98) then Ho was rejected. Therefore, it can be concluded that the KBB variable affects kb. This
means that the influence of raw material needs is positively marked which means that the better the need for raw
materials, the better the competitive advantage. The results of this study are in accordance with research
conducted by Wulandari and Ria (2016) which states that there is a positive and significant influence of supply
chain management on competitive advantage.
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The Effect of Digital Transformation (TF) on Competitive Advantage (KB)

The calculated t value for the variable TF against KB obtained a calculated t value of 0.833, because t count
(0.833) <t table (1.98) then Ho is accepted. Therefore, it can be concluded that the TF variable has no effect on
KB. this means that competitive advantage is positively marked which means that the better the competitive
advantage, the better the digital transformation. The variable of competitive advantage has an influence on digital
transformation by 16.77%. The absence of the influence of digital transformation on competitive advantage is due
to SME players not utilizing the development of information technology. The results of this study are in line with
research conducted by Amrul& Hardy (2010), Chae, Koh&Prybutok (2014) and Ong & Chen (2014) found
conflicting results, where they found that information technology capabilities had no effect on company
performance.

Conclusion and Recommendations:-

Conclusion:-
Business Environment and Raw Material needs have a significant effect on digital transformation, while
Organizational Culture, Innovation do not have a significant effect on digital transformation.

Organizational Culture, Innovation, Raw Material Needs have a significant effect on Competitive Advantage, while
The Business Environment and Digital Transformation have no significant effect on Competitive Advantage.

Convection SMEs in West Java still do not prepare themselves for both infrastructure and internal resources in
welcoming the era of the digital economy.

Recommendations:-
In order to win the competition by increasing competitive advantage, convection SMEs should involve human
resources in empowerment, teamwork,

Capacity building, and being consistent in creating a strong culture. Focus on the customer, as well as the state of
the organization. This will encourage convection SMEs to integrate with digital transformation.

Having customer experience information in choosing and determining apparel is the first step to playing the
competition. Digital transformation can be utilized to get as much customer information as possible, and with this
information convection SMEs can innovate without the risk of developing products that suit customer needs.
Customer knowledge is a feedback for convection SMEs to innovate products/services. This is obtained from
utilizing digital transformation.

Paying attention to the business environment is very important.  Because the information obtained from the
business environment is very useful for convection SME strategies in order to win the competition.

In winning the competition, digital transformation can be a response for convection SMEs facing the changing
business environment today as a storefront for convection SMEs that are ready to provide the services needed by
customers.

SMEsconvection in West Java, especially in order to immediately prepare themselves in welcoming the era of the
digital economy by preparing digital infrastructure and internal resources.

References:-

1. McDermott (2009), Workflow Modeling: Tools for Process Improvement and Applications Development.
Boston: Artech House.

2. Ahda, et al, (2019), PengaruhMotivasiKerja, LingunganKerja,

BudayaKerjaTerhadapKinerjaKaryawanDinasSosialkabupatenJember, JurnalPenelitianlpteks Vol. 4. P 47-62.—

p-ISSN:2459-9921 E-ISSN:2528-0570..

Ahyari (2003),EfisiensiPersediaanbahan. BPFE, Yogyakarta

4. Amrul& Hardy (2010), Pengaruh Organizational Learning dan IT Capability Terhadap Financial Perfomance.
JAAI, 14(1), 87-99.

w

1055



ISSN: 2320-5407 Int. J. Adv. Res. 10(06), 1048-1057

11.

12.

13.
14,

15.

16.

17.
18.
19.
20.
21.
22.

23.

24,
25.
26.
217.
28.
29.
30.
3L
32.
33.
34.

35.
36.

Angelmar (1990), Product Innovative: A Tool for Competitive Advantage. European Journal of Operational
Research 47 (1990) 182-189. North-Holland

Barney danHesterly (2012), Strategic Management and Competitive Advantage:Concepts. International Edition.
4th Edition. Pearson Education, Inc, New Jersey.

Cakmak, P.l. &Tas, E., (2012), The Use of Information Technology on Gaining Competitive Advantage in
Turkish Contractor Firms", World Applied SciencesJournal, VVol. 18, No. 2, pp.274-285.

Chae, Koh&Prybutok (2014), Information Technology Capability and Firm Performance: Contradictory
Findings and Their Possible Causes. MIS Quarterly, (38; 1) pp.305-325.

David. A. Aaker, (2001), Marketing Research, Seventh Edition. USA: John Wiley & Sons, Ind.

. Dhewantodkk, 2014), Manajemeninovasi: PeluangSuksesMenghadapiPerubahan. Yogyakarta: CV.ANDI

OFFSET.

Hayati,EntyNurdanMumpuniWijiasihFitriyah(2015), Penerapan E-Supply Chain Management
Padalndustri(StudiKasusPada PT Maitland-Smith Indonesia). JurnalDinamikaTeknik, VoliX, No 2 pp19-33
Everett M. Rogers, Flatt & Kowalczyk, (2008), Creating Competitive Advantage through Intangible Assets:
The Direct and Indirect Effects of Corporate Culture and Reputation.PozitifMatbaacilik. Ankara.

Gana (2003), InovasiOrganisasiSebagai Basis DayaSaingBisnis, Usahawan.

Grant (1991), The Resources-Based Theory of Competitive Advantage: Implication for Strategy Formulation.
California management Review; spring1991; 33, 3; ABI/INFORM Global.

Osmundsen, Karen, J. Iden, and B. Bygstad., (2018), Digital Transformation: Drivers, Success Factors, and
Implications. Mediterr. Conf. Inf. Syst. Proc., vol. 12, pp. 1-15.

Katadata Insight Center (2020), Digitalisasi, Strategi UMKM SelamatdariKrisis- Analisis Data
Katadata, https://katadata.co.id/katadatainsightscenter/analisisdata/5f03cf11e0198/digitalisasi-strategi-umkm-
selamat-dari-krisis

Kotler dan Armstrong, 2014), Principles of Marketing. Global Edition. 15"Ed. Pearson Education Limited,
England.

KotterdanHeskett, (1997), Corporate Culture & Performance. (Benyamin Molan, Penerjemah). Jakarta:
Prenhallindo.

Kuniyoshi Urabe. Innovation and Management.

Libertet al., 2016), How to Navigate a Digital Transformation. Harvard Business Review

Martim de Conto et al. (2016), Innovation as a Competitive Advantage Issue: ACooperative Study on an
Organic Juice and Wine Producer. Gest. Prod, 23(2), 397- 407.

MuafidanRoostika, Ratna, (2014), The Role of Source Credibility and PlaceAttachment in Enhancing Visitors'
Satisfaction. JurnalmanajemenTeknologi. SBMITB

Nayak & Barik, 2013), Assessment of the link between Organizational Culture andJob Satisfaction (Study of an
Indian Public Sector) International Journal of Advanced System and Social Engineering Research Vol 3 Issue 3
pp78-87 . ISSN 2278-6031

Novita, M. D., NurleliNurleli (2020), PengaruhLingkungan Internal TerhadapKeunggulanKompetitif. SPeSIA
UNISBA, Vol. 6. No. 2. ProsidingAkutansi.

O'Connor & Byrne, (2015), Governance and the Corporate Life-Cycle. International Journal of Managerial
Finance, 11, 23-43.

Porter (1987), From Competitive Advantage to Corporate Strategy. Harvard Business Review.

Porter, (1993), KeunggulanBersaing: MenciptakandanMempertahankanKinerjaUnggul, PT. Gramedia, Jakarta
Porter, (1998), Competitive Strategy (New York: Free Press,), pp. 3646

Rachmayuni, Erika Aulia (2020), PengaruhBudayaOrganisasidanlnovasiprodukterhadapKeunggulanKompetitif.
Vol 6, Nol. ProsidingAkuntansi.

Riyanto,Slamet (2018), AnalisisPengaruhLingkungan Internal
danEksternalTerhadapkeunggulanBersaingdanKinerja ~ Usaha  Kecil ~Menengah (UKM)  diMadiun.
JurnalllmiahManajemenBisnisdaninovasiUniversitas Sam ratulangiVol. 5 (3)

Robbins (2013), Organizational BehaviorEdition 15. New Jersey: Pearson Education

Sadri and Lees (2001), Developing Corporate Culture as a Competitive Advantage. Journal of Management
Development,Vol20, 853-859.

Sampurno, (2010), ManajemenStratejik: MenciptakanKeunggulanBersaing Yang Berkelanjutan. GadjahMada
University Press. Yogyakarta.

Schein (2010), Organizational Culture and Leadership.Jossey Bass, San Francisco.

Setiawan, Arief (2012). PengaruhHargadanLokasiTerhadapKeputusanPembelian Ramayana. Vol 14 No.2
Schneider et al., (2013), Organizational Climate and Culture. Annual Review of PsychologyVol. 64 pp 361-388.

1056



ISSN: 2320-5407 Int. J. Adv. Res. 10(06), 1048-1057

37.
38.
39.
40.
41.

42,
43.

44,

45.
46.

47.
48.

Simoneaux& Stroud, (2014), A strong corporate culture is key to success. Journalof Pension Benefits, 22(1),
51-53. Retrieved from http://www.aspenpublishers.com

Sousa dan Rocha, (2019), Skills for Disruptive Digital Business. Journal of Business Research Vol. 94, pp 257-
263.

Sumarwan (2008), PerilakuKonsumenTeoridanPenerapannyadalamPemasaran, Jakarta: PT, Gramedia Utama
TitidanSahetapi, (2018), AnalisaBudayaOrganisasi di PT. KEVFI GarmenKeluarga (KGK), Agora Vol. 6, No.1.
Turban, E., & King, D., (2002), Electronic Commerce 2002 — A Managerial Perspective (Second edition). New
York: Prentice Hall.

Umar, H., (2005), Strategic Management in Action. Gramedia Pustaka Utama

Unger, Rank, &Gemunden, 2014), Corporate Innovation Culture and Dimensionsof Project Portfolio Success:
The Moderating Role of National Culture. Project Manaagement Journal Vol 45. (6).

Westerman George et al., (2014), Turning Technology Into Business Transformation. Havard Business Press,
2014,

Wikipedia, (2020),

Yirdaw (2014), the role of governance in quality of education in private highereducation institutions: Ethiopia
as a case study (Doctoral dissertation)

https://marketplus.id/2021/06/05/pahami-etika-di-ranah-digital/?cv=1
https://aptika.kominfo.go.id/2022/02/pertumbuhan-ekonomi-digital-meningkat-dirjen-aptika-digital-trust-jadi-
hal-fundamental-bangun-kepercayaan-pengguna/

1057


http://www.aspenpublishers.com/
https://marketplus.id/2021/06/05/pahami-etika-di-ranah-digital/?cv=1
https://aptika.kominfo.go.id/2022/02/pertumbuhan-ekonomi-digital-meningkat-dirjen-aptika-digital-trust-jadi-hal-fundamental-bangun-kepercayaan-pengguna/
https://aptika.kominfo.go.id/2022/02/pertumbuhan-ekonomi-digital-meningkat-dirjen-aptika-digital-trust-jadi-hal-fundamental-bangun-kepercayaan-pengguna/

