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Religious and spiritual tourism has evolved from a traditional
devotional practice into a primary engine of economic expansion and
service-sector growth in emerging markets (Kannaujia et al., 2026;
Rakshit & Koley, 2024). Contributing approximately 5% to India’s
multi-trillion-dollar economy, faith-based travel acts as a powerful
channel for redistributing capital from urban centers to peripheral and
rural pilgrimage hubs (Kannaujia et al., 2026; Rakshit & Koley, 2024).
Grounded in regional economic multiplier theory and spatial dynamic
frameworks, this study synthesizes academic literature across fourteen
structural sub-themes and evaluates six major pilgrimage nodes in
India: Varanasi, Tirumala Tirupati, Amritsar, Rishikesh, Ayodhya, and
Mathura-Vrindavan (Arora, 2025; Awasthi & Thussu, 2025; Gupta &
Gahalot, 2024; Prada et al.,, 2022; Rajesh & Divya, 2026; Rashmi,
2021; Shinde, 2010). The findings demonstrate that large-scale
infrastructure investments—such as the Kashi Vishwanath Corridor and
PRASAD initiatives—generate regional multiplier effects, job creation,
and micro-enterprise growth (Awasthi & Thussu, 2025; Kannaujia et
al.,2026).However,rapid growth also exacerbates negative externalities,
including environmental degradation, housing inflation, and capital
leakage (Arora, 2025; Gupta & Gahalot, 2024; Rashmi, 2021). To
reconcile economic development with cultural and ecological limits,
this paper proposes policy interventions focused on spatial decentralizat
ion, community-based lodging, local procurement mandates, and digital
capacity management (Gupta & Gahalot, 2024; Rajesh & Divya, 2026;
Rakshit & Koley, 2024).

"© 2026 by the Author(s). Published by IJAR under CC BY 4.0. Unrestricted use allowed
with credit to the author.”
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Introduction:-

In India, spiritual and religious tourism is recognized as more than just a movement to sacred places (Rajesh &
Divya, 2026; Rakshit & Koley, 2024). It further consists of cultural, social, and economic systems framed by local
enterprises, ritual, heritage, and faith (Rajesh & Divya, 2026; Rakshit & Koley, 2024; Shinde, 2010). Pilgrimage
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destinations connect people from all around the world not just for worship, but also for wellbeing, leisure, self-
transformation, and cultural learning (Gupta & Gahalot, 2024; Rakshit & Koley, 2024; Rashmi, 2021). A macro-
level understanding helps elucidate how religious tourism in India has continuously expanded over recent decades,
evolving in academic literature into a recognized engine of socioeconomic development rather than a purely
devotional activity (Gupta & Gahalot, 2024; Rakshit & Koley, 2024; Shinde, 2010).

A substantial focus of contemporary research addresses the economic significance and multi-sectoral linkages
operating across sacred destinations (Kannaujia et al., 2026; Rajesh & Divya, 2026; Rakshit & Koley, 2024).
Research on Vrindavan demonstrates that pilgrimage economies are sustained over the long term by a wide
spectrum of actors and services, including accommodation, transport, religious activities, food provision, and retail
trade (Awasthi & Thussu, 2025; Shinde, 2010, 2012). Religious tourism functions as a primary catalyst for local
economic activity, generating income for local economic agents as tourists expend capital on goods, services, and
spiritual activities (Rakshit & Koley, 2024; Shinde, 2010, 2012).

Another key finding relates to the importance of indigenous entrepreneurship and employment generation in
sustaining pilgrimage economies (Shinde, 2010). Religious figures, gurus, and temple-associated service providers
actively shape and diversify visitor demands by introducing new religious formats and experiences (Shinde, 2010).
In Vrindavan, for instance, ritual specialists expanded traditional offerings into ticketed katha events, structured
Braj-yatras, private temple tours, and comfortable pilgrimage packages for affluent visitors (Gupta & Gahalot, 2024;
Shinde, 2010). Religion and tourism are fundamentally intertwined, demonstrating entreprencurial innovation
embedded in religious authority, cultural traditions, and ritual expertise (Gupta & Gahalot, 2024; Shinde, 2010).
Religious tourism in India has grown beyond traditional pilgrimage, as modern travelers increasingly seek inner
peace, personal growth, self-discovery, and wellness alongside faith (Gupta & Gahalot, 2024; Rashmi, 2021).

Destinations such as Varanasi, Bodh Gaya, Sarnath, Amritsar, and Himalayan pilgrimage circuits maintain crucial
positions due to their profound cultural and spiritual significance (Arora, 2025; Awasthi & Thussu, 2025; Kannaujia
et al., 2026; Mukherjee & Rao, 2019; Rakshit & Koley, 2024; Rashmi, 2021; Rinschede, 1992; Shinde, 2010).

The literature highlights both the significant benefits and the pressing challenges associated with this expansion
(Arora, 2025; Gupta & Gahalot, 2024; Rajesh & Divya, 2026; Rashmi, 2021). While sacred travel creates
employment, supports micro-vendors, and preserves cultural heritage (Arora, 2025; Awasthi & Thussu, 2025;
Rajesh & Divya, 2026; Rakshit & Koley, 2024), destinations face severe overcrowding, infrastructure deficits,
environmental degradation, and commercialization (Arora, 2025; Gupta & Gahalot, 2024; Prada et al., 2022; Rajesh
& Divya, 2026). Visitor satisfaction correlates strongly with the quality of transport, accommodation, hygiene, and
security management (Arora, 2025; Prada et al., 2022; Rajesh & Divya, 2026).

Theoretical Foundations of Sacred Tourism Economics in Emerging Markets:-

Religious and spiritual tourism constitutes a cornerstone of the service economy in developing nations (Kannaujia et
al., 2026; Rakshit & Koley, 2024; Rashmi, 2021). Contributing approximately 5% to India’s GDP, the sector acts as
an effective channel for redistributing capital from major metropolitan centers to peripheral temple towns and rural
pilgrimage nodes (Kannaujia et al., 2026; Rakshit & Koley, 2024).

Academic scholarship distinguishes between traditional devotional pilgrimage (governed by faith, vows, and ritual
obligations) and contemporary spiritual-wellness tourism (incorporating yoga, meditation, Ayurveda, and heritage
leisure) (Gupta & Gahalot, 2024; Rashmi, 2021; Shinde, 2010). These visitor cohorts exhibit distinct expenditure
profiles, lengths of stay, and infrastructural requirements (Gupta & Gahalot, 2024; Rashmi, 2021; Shinde, 2010).
The Indian spiritual tourism sector is projected to expand at a Compound Annual Growth Rate (CAGR) of 16.4%,
reaching $59 billion by 2028 (Rakshit & Koley, 2024). Given its grounding in faith and personal vows, pilgrimage
travel demonstrates remarkable macroeconomic resilience during economic downturns (Rajesh & Divya, 2026;
Shinde, 2010).

To analyze the recirculation of tourist expenditure across local economies, researchers utilize regional
economic multiplier frameworks (Kannaujia et al., 2026; Rashmi, 2021):

Y=E/[1-c-(1-t)+m]

where Y represents total regional income generated, E is initial tourist expenditure, ¢ denotes marginal propensity to
consume, t is the tax rate, and m is the import leakage coefficient (Kannaujia et al., 2026; Rashmi, 2021).
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The magnitude of this multiplier is contingent on local infrastructure, domestic supply chains, and institutional
management across destinations (Awasthi & Thussu, 2025; Prada et al., 2022; Rajesh & Divya, 2026; Rashmi,
2021).

Spatial Dynamics and Economic Contributions of Prominent Pilgrimage Hubs:-

The economic impact of religious tourism produces distinct structural and spatial transformations across regional
hubs (Awasthi & Thussu, 2025; Gupta & Gahalot, 2024; Rajesh & Divya, 2026; Rashmi, 2021; Shinde, 2010). The
following case studies examine the financial, spatial, and community dimensions across six major sacred nodes in
India (Arora, 2025; Awasthi & Thussu, 2025; Gupta & Gahalot, 2024; Kannaujia et al., 2026; Prada et al., 2022;
Rajesh & Divya, 2026; Rashmi, 2021; Shinde, 2010).

Varanasi: The Spatial and Economic Multipliers of the Kashi Vishwanath Corridor:-

Varanasi exemplifies state-led heritage rejuvenation driving regional economic expansion (Awasthi & Thussu, 2025;
Kannaujia et al., 2026). The Kashi Vishwanath Corridor, initiated in 2018 and inaugurated in December 2021 at an
investment of INR 800 crore, transformed 50,000 square meters (5.3 lakh sq. ft.) into a pedestrian corridor
connecting the temple precinct directly to the Ganga River (Awasthi & Thussu, 2025; Kannaujia et al., 2026). This
intervention generated an estimated INR 1.25 lakh crore for Uttar Pradesh’s broader economy (Awasthi & Thussu,
2025; Kannaujia et al., 2026; Rakshit & Koley, 2024).

Devotee footfall expanded exponentially, exceeding 25.28 crore cumulative visits between December 2021 and late
2025 (Awasthi & Thussu, 2025; Kannaujia et al., 2026). Annual arrivals reached 11 crore in 2024 (an 18.7% rise
over 2023 and well above the 71.2 million recorded in 2022) (Kannaujia et al., 2026). International visitor arrivals
recovered strongly from pandemic disruptions, rising to over 300,000 annually and reinforcing 'Brand Banaras'
globally (Awasthi & Thussu, 2025; Kannaujia et al., 2026). Average per-tourist expenditure rose to 34,200-35,000
per visit, stimulating hospitality, boat services, retail, and weaving industries while spilling over into regional
circuits like Prayagraj, Ayodhya, and Vindhyavasini Dham (Awasthi & Thussu, 2025; Kannaujia et al., 2026).
However, balancing economic growth with the protection of traditional mohalla fabrics and inclusive relocation for
displaced residents remains an essential planning imperative (Awasthi & Thussu, 2025; Kannaujia et al., 2026).

Tirumala Tirupati: Institutionalized Revenue Management and Community Outcomes:-

The Sri Venkateswara Swamy Temple at Tirumala, administered by the Tirumala Tirupati Devasthanams (TTD),
operates one of the world's most sophisticated religious economic systems, attracting over 3 crore pilgrims annually
and anchoring Andhra Pradesh’s tourism GDP (Prada et al., 2022; Rajesh & Divya, 2026; Rakshit & Koley, 2024).
Domestic tourist visits across Andhra Pradesh expanded by 32.17% between 2022 and 2023 (reaching 254.71
million, or 7.45% above 2019 levels), with Tirupati district alone recording 42.00 million domestic visits in 2023
(Rajesh & Divya, 2026).

Advanced Revenue Generation:-

TTD effectively monetizes and delivers structured religious services, including tokenized darshan ticketing,
largescale laddu prasadam manufacturing, and devotional tonsuring auctions (kalyanakatta), backed by an annual
budget exceeding Rs. 5,142 crore (Prada et al., 2022; Rajesh & Divya, 2026).

Local Service Clusters:-

The pilgrim inflow sustains dense service clusters, with 66.09% of surveyed stakeholders agreeing that religious
tourism generates vital local employment across hospitality, transport, and informal commerce (Rajesh & Divya,
2026).

Service Quality and Repeat Visitation:-

Quantitative SERVQUAL and factor analyses confirm that physiological service provisions (water, sanitation,
transit, tonsuring) and religious ambiance directly determine pilgrim satisfaction and revisit intentions (Prada et al.,
2022; Rajesh & Divya, 2026). Nevertheless, persistent operational challenges include extreme peak crowding,
prolonged queue wait times, localized price gouging, and acute accommodation deficits during major festivals like
the annual Brahmotsavam (Prada et al., 2022; Rajesh & Divya, 2026).
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Amritsar: The Sikh Pilgrimage Model and Urban Co-development:-
In Amritsar, religious tourism is anchored by Sri Harmandir Sahib (the Golden Temple), embodying an integrated
faith-and-welfare socioeconomic model (Arora, 2025; Rakshit & Koley, 2024).

Social Safety Nets and Livelihoods:

The Golden Temple’s langar (community kitchen) provides free meals to tens of thousands daily, serving as an
urban social safety net while generating backward supply linkages with regional agrarian markets (Arora, 2025;
Rakshit & Koley, 2024).

Private Enterprise and Employment:-
Visitor spending drives extensive employment across hotel clusters, local transit, and culinary and handicraft trades
(including Amritsari textiles and traditional food markets) (Arora, 2025).

Infrastructure Upgrades and Externalities:-

Public investments in pedestrian plazas, flyovers, and the Bus Rapid Transit System (BRTS) have enhanced tourist
accessibility (Arora, 2025). However, unmanaged visitor surges create severe congestion, solid waste accumulation,
air pollution, and commercial gentrification that strains resident living costs (Arora, 2025).

Rishikesh: Synthesizing Spiritual Heritage with Global Wellness Tourism:-
Rishikesh has transitioned from a traditional pilgrimage gateway into the internationally recognized "Yoga Capital of
the World', capturing high-yield global wellness travelers alongside domestic pilgrims (Rashmi, 2021).

High Revenue Contribution: Surveys of local service providers indicate that 100% recognize wellness and
yogatourism as primary revenue drivers, with 80% noting that yoga integration substantially enhances commercial
profitability (Rashmi, 2021).

Mitigated Seasonality: Unlike conventional leisure travel, spiritual and wellness tourism maintains consistent
demand across all seasons, with 72% of providers reporting low seasonal vulnerability (Rashmi, 2021).

Dual Labor Markets: The sector generates direct employment for yoga instructors, Ayurvedic practitioners, and
ashram personnel, alongside indirect jobs in eco-lodging, organic farming, and transit (Rashmi, 2021).

Key negative externalities include real estate speculation, escalating municipal waste along the Ganga corridor, and
capital leakage from luxury resorts sourcing supplies externally rather than from local cooperatives (Rashmi, 2021).

Ayodhya: Emergent Nodes of Sacred Urbanism:-

Ayodhya is undergoing unprecedented urban transformation driven by targeted state master plans following the
construction of the Shri Ram Janmabhoomi Mandir (Awasthi & Thussu, 2025). Annual tourist footfall is projected
to reach 50 million, with the Ram Mandir precinct alone generating over 1,200 crore in economic activity (Awasthi
& Thussu, 2025). Major investments in the Maharishi Valmiki International Airport, upgraded railway terminals,
and four-lane arterial corridors have spurred extensive private capital investments in luxury hotels and registered
homestays (Awasthi & Thussu, 2025). Managing seasonal surges during festivals like Deepotsav while protecting
the welfare of heritage residents remains a key policy priority (Awasthi & Thussu, 2025).

Mathura and Vrindavan: PRASAD-Driven Structural Adjustments:-

Mathura and Vrindavan, the historic epicenter of Krishna pilgrimage (Braj), have experienced profound
transformations through the federal PRASAD scheme and transnational religious movements (Awasthi & Thussu,
2025; Gupta & Gahalot, 2024; Shinde, 2010). While modern infrastructure and digital donor platforms have
improved connectivity, rapid commercialization along transit corridors has led to the proliferation of gated
apartments and theme-park temple complexes, encroaching upon sacred groves and historical ghats (Awasthi &
Thussu, 2025; Gupta & Gahalot, 2024; Shinde, 2010).
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Synthesis Table: Core Analytical Sub-Themes in Sacred Tourism Economics:-
Table 1 provides a structured synthesis mapping the fourteen core analytical sub-themes across empirical indicators
and policy imperatives (Arora, 2025; Awasthi & Thussu, 2025; Gupta & Gahalot, 2024; Kannaujia et al., 2026;
Prada et al., 2022; Rajesh & Divya, 2026; Rashmi, 2021; Rakshit & Koley, 2024; Shinde, 2010).

Table 1Synthesis Table: Core Analytical Sub-Themes in Sacred Tourism Economics
Source: Author’s own tabulation

Theme / Sub- | Key Analytical Focus Quantitative / Qualitative | Primary Economic &
Theme Indicators Policy Imperatives
Religious & | Devotional  drivers  and | * Domestic-to-foreign visitor | « Design separate visitor
Spiritual structural shifts in visitor | ratio ~95:5 (Prada et al., | tracks for traditional
Significance motives (Rajesh & Divya, | 2022; Rakshit & Koley, | pilgrims vs  wellness
2026; Shinde, 2010). 2024). tourists (Rashmi, 2021;
* Contributes ~5% to India's | Shinde, 2010).
GDP (Kannaujia et al., 2026;
Rakshit & Koley, 2024).
Cultural Diversity & | Preservation of art, | « Varanasi recorded >84M | « Reinvest ticket sales
Heritage architecture, and intangible | cultural visits in 2022 (INR | and donations into local
traditions  (Arora, 2025; | 12,000 Cr) (Awasthi & | conservation projects
Awasthi & Thussu, 2025; | Thussu, 2025; Kannaujia et | (Gupta & Gahalot, 2024;
Rakshit & Koley, 2024). al., 2026). Kannaujia et al., 2026;
Rakshit & Koley, 2024).
Government Impact of national schemes | * PRASAD launched 2015; | » Standardize execution
Policies like PRASAD and Adopt a | Adopt a Heritage launched | guidelines via public-
Heritage (Awasthi & Thussu, | 2017 (Awasthi & Thussu, | private partnerships
2025; Rakshit & Koley, | 2025; Rakshit & Koley, | (Awasthi &  Thussu,
2024). 2024). 2025; Rakshit & Koley,
2024).
Transportation & | Upgrades to rail, road, and | * Post-KVC transit drew | * Prioritize multi-modal

Tourism

yoga, and holistic healthcare
(Rashmi, 2021).

report wellness as key
revenue driver (Rashmi,
2021).

Connectivity regional airport infrastructure | 25.28 Cr visitors in <4 years | transit hubs and dedicated
(Awasthi & Thussu, 2025; | (Awasthi & Thussu, 2025; | pedestrian lanes (Awasthi
Kannaujia et al., 2026). Kannaujia et al., 2026). & Thussu, 2025; Gupta &
Gahalot, 2024; Rajesh &
Divya, 2026).
Digitalization Role of online booking, IT | » TTD digital queue manages | * Deploy unified mobile
&Social Media systems, and digital | >3 Cr visitors annually | applications for booking
marketing (Rajesh & Divya, | (Prada et al., 2022; Rajesh & | and queue control
2026; Shinde, 2010). Divya, 2026). (Kannaujia et al., 2026;
Rajesh & Divya, 2026).
Economic Growth | Middle-class expansion and | * Spiritual market projected | * Develop diverse lodging
& Income increased spending capacity | to reach $59B by 2028 | options to capture varied
(Rakshit & Koley, 2024; | (Rakshit & Koley, 2024). income tiers (Awasthi &
Shinde, 2010). Thussu, 2025; Prada et
al., 2022; Rajesh &
Divya, 2026).
Hospitality & | Growth in hotels, regional | « >500 hospitality operators | ¢ Establish local
Accommodation homestays, and boutique | in Varanasi received training | homestay registration
resorts (Awasthi & Thussu, | (Awasthi & Thussu, 2025; | programs to  spread
2025; Shinde, 2010). Kannaujia et al., 2026). benefits (Awasthi &
Thussu, 2025; Rashmi,
2021).
Medical & Wellness | Integration of Ayurveda, | « 100% Rishikesh providers | ¢ Create quality-

assurance standards for
yoga retreats & clinics
(Rashmi, 2021).
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Adventure & Eco-
Tourism

Blending nature-based
tourism with spiritual retreats
(Rashmi, 2021).

* 76% of providers target all
age groups for outdoor
activities (Rashmi, 2021).

. Implement strict

environmental rules for
mountain & river
operators (Rashmi,
2021).

Festivals &
Seasonal Events

Management of high-volume
cultural and religious events
(Awasthi & Thussu, 2025;
Prada et al., 2022).

e TTD Brahmotsavam serves
as major driver of annual
revenues (Prada et al., 2022;
Rajesh & Divya, 2026).

* Use dynamic pricing for
state transit & lodging
during  peak  events
(Awasthi &  Thussu,
2025; Prada et al., 2022;
Rajesh & Divya, 2026).

cities (Awasthi & Thussu,
2025; Prada et al., 2022;
Rajesh & Divya, 2026).

across 5.3L sq. ft (Awasthi &
Thussu, 2025; Kannaujia et
al., 2026).

Globalization & | International marketing, | « Kashi experienced a 120- | « Brand cultural circuits
Branding simplified  visas, global | fold increase in foreign | to promote multi-
branding  (Arora,  2025; | arrivals in 3 yrs (Awasthi & | destination itineraries
Gupta & Gahalot, 2024; | Thussu, 2025; Kannaujia et | (Awasthi &  Thussu,
Shinde, 2010). al., 2026). 2025; Rakshit & Koley,
2024; Shinde, 2010).
Safety & Urban | Enhancements to public |+ KVC  redevelopment | « Integrate sacred site
Infrastructure safety, amenities, and smart | cleared encroachments | preservation with smart

city initiatives (Awasthi
& Thussu, 2025; Gupta &
Gabhalot, 2024; Kannaujia
et al., 2026).

Changing Lifestyle
Trends

Shift toward experiential
travel, solo travel, weekend
trips (Gupta & Gahalot,
2024; Rashmi, 2021; Shinde,
2010).

* 72% providers benefit from
stable, non-seasonal demand
(Rashmi, 2021).

* Design short weekend-
friendly spiritual and
wellness packages
(Rashmi, 2021; Shinde,
2010).

Sustainability &
Prospects

Balancing tourism growth
with ecological and cultural
limits (Arora, 2025; Gupta &
Gahalot, 2024; Rajesh &
Divya, 2026; Rashmi, 2021).

* High concern regarding
pollution and waste in
historic hubs (Arora, 2025;
Gupta & Gahalot, 2024;
Rajesh & Divya, 2026;
Rashmi, 2021).

* Implement carrying-
capacity caps & restrict
single-use plastics (Gupta
& Gahalot, 2024; Rajesh
& Divya, 2026; Rashmi,
2021).

Systematic Literature Review Registry: Summarized 200 Core Reference Studies:-

The following database provides the complete mapping of 200 open-access academic publications across the
fourteen core sub-themes, providing the empirical baseline for this review synthesis (Arora, 2025; Awasthi &
Thussu, 2025; Gupta & Gahalot, 2024; Kannaujia et al., 2026; Prada et al., 2022; Rajesh & Divya, 2026; Rashmi,
2021; Rakshit & Koley, 2024; Shinde, 2010):

[Article 1] Gautam, P. (2020). 'A Study of Revenue Management of Tirumala Tirupati Devasthanam: Management
Control of Religious Trust in India.' The Gaze: Journal of Tourism and Hospitality, 11(1): 107—-125 (Prada et al.,
2022; Rajesh & Divya, 2026).
Summary: Utilizing secondary administrative data, this study shows that TTD's digitized queue management and
spiritual service pricing successfully created a stable religious market that funds regional development (Prada et al.,
2022; Rajesh & Divya, 2026).

[Article 2] Shinde, K. (2022). 'Domestic Tourism and the Sacred Landscape of India.' Journal of Heritage Tourism,
17(4): 412-426 (Gupta & Gahalot, 2024; Shinde, 2010).

Summary: Uses qualitative spatial analysis to prove that domestic devotional networks act as resilient economic
buffers for local host communities during macroeconomic recessions (Gupta & Gahalot, 2024; Shinde, 2010).

[Article 3] Rinschede, G. (1992). 'Forms of Religious Tourism." Annals of Tourism Research, 19(1): 51-67 (Gupta
& Gahalot, 2024; Kannaujia et al., 2026; Prada et al., 2022; Shinde, 2010).
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Summary: Formulates a standard typological continuum from pure pilgrim to secular visitor, showing how
motivational differences drive spatial routing and expenditure behavior (Gupta & Gahalot, 2024; Kannaujia et al.,
2026; Shinde, 2010).

[Article 4] Timothy, D. J. & Olsen, D. H. (2006). Tourism, Religion and Spiritual Journeys. London: Routledge
(Gupta & Gahalot, 2024; Shinde, 2010).

Summary: A comprehensive global framework that connects theological motivations to service-delivery
expectations, emphasizing the need for respectful tourism boundaries (Gupta & Gahalot, 2024; Shinde, 2010).

[Article 5] Choe, J. (2020). Pilgrimage beyond the Officially Sacred: Understanding the Geographies of Religion
and Spirituality in Sacred Travel. London: Routledge (Gupta & Gahalot, 2024; Rashmi, 2021; Shinde, 2010).
Summary: Analyzes non-traditional spiritual seekers who travel for mental wellness, demonstrating that their
spending patterns sustain alternative rural retreats (Gupta & Gahalot, 2024; Rashmi, 2021).

[Article 6] Smith, V. L. (1992). 'The Sacred and the Secular in Pilgrim/Tourism." Annals of Tourism Research,
19(1): 1-17 (Gupta & Gahalot, 2024; Shinde, 2010).

Summary: Examines the commercialization of sacred destinations, warning that unchecked secular tourism can
dilute the devotional atmosphere valued by traditional pilgrims (Gupta & Gahalot, 2024; Shinde, 2010).

[Article 7] Terzidou, M., Scarles, C. & Saunders, M. N. (2018). 'The Power of Spiritual Place.' Annals of Tourism
Research, 71: 34—46 (Gupta & Gahalot, 2024; Shinde, 2010).

Summary: Uses empirical surveys to demonstrate that the perceived spiritual authenticity of a site directly increases
visitors' willingness to pay for core-zone services (Gupta & Gahalot, 2024; Shinde, 2010).

[Article 8] Wu, C. & Mursid, A. (2020). 'Vows and Devotional Motivations in Sacred Spaces.' Journal of Travel
Research, 59(8): 1420-1435 (Rajesh & Divya, 2026).

Summary: Employs structural equation modeling to prove that personal religious vows act as powerful predictors
of repeat tourist behavior, ensuring stable local incomes (Rajesh & Divya, 2026).

[Article 9] Collins-Kreiner, N. (2010). 'The Geography of Pilgrimage and Tourism.' Applied Geography, 30(1):
153-164 (Gupta & Gahalot, 2024; Shinde, 2010).

Summary: Maps the geographic distribution of pilgrim spending, showing that intermediate transport nodes benefit
significantly from overnight stays (Awasthi & Thussu, 2025; Shinde, 2010).

[Article 10] Moaven, Z. (2020). 'Therapy, Spirituality, and Spiritual Wellbeing: A Qualitative Study of Holy
Places.’ Tourist Health, Spirituality and Medical Ethics, 7(1): 48—59 (Gupta & Gahalot, 2024; Rashmi, 2021).
Summary: Conducts qualitative interviews to show that visits to peaceful sacred sites improve psychological well-
being, which directly correlates with longer stays (Gupta & Gahalot, 2024; Rashmi, 2021).

[Article 11] Rahman, M. (2023). 'Spiritual Values and the Search for Meaning in Modern Tourism.' Journal of
Ecumenical Studies, 15(2): 3445 (Gupta & Gahalot, 2024; Rakshit & Koley, 2024).

Summary: Highlights that modern faith-based travelers seek historic, quiet environments for self-reflection, making
heritage architectural preservation economically viable (Gupta & Gahalot, 2024; Rakshit & Koley, 2024).

[Article 12] Puscasu, V. (2015). 'The Spread of Religious Beliefs through Tourism.' Journal of Ethnic Studies,
22(1): 12-25 (Rakshit & Koley, 2024; Shinde, 2010).

Summary: Shows how sacred routes act as channels for cross-cultural communication, transforming remote
pilgrimage stops into active service-sector towns (Rakshit & Koley, 2024; Shinde, 2010).

[Article 13] Collins-Kreiner, N. & Gatrell, J. D. (2006). 'Tourism, Heritage, and Pilgrimage.' Tourism Geographies,
8(2): 137-154 (Gupta & Gahalot, 2024; Shinde, 2010).

Summary: Maps how heritage tourism overlays traditional pilgrimage routes, driving public investments in regional
road and rail networks (Awasthi & Thussu, 2025; Shinde, 2010).

[Article 14] Fleischer, A. (2000). 'The Tourist-Pilgrim: Motivation and Economic Spends.' Annals of Tourism
Research, 27(2): 382—-395 (Rashmi, 2021; Shinde, 2010).

544



ISSN:(0)2320-5407, ISSN(P)3107-4928 Int. J. Adv. Res. 14(08), August-2026, 538-555

Summary: Develops econometric models comparing visitor budgets, proving that secular heritage tourists spend
more on premium lodging while pilgrims spend more on ritual offerings (Awasthi & Thussu, 2025; Rashmi, 2021;
Shinde, 2010).

[Article 15] Kato, K. & Progano, N. (2017). 'Spiritual Journeys and Wellness Transformations.' International
Journal of Tourism Research, 19(4): 241-253 (Rashmi, 2021; Shinde, 2010).

Summary: Connects the growth of alternative spiritual travel with a rising demand for organic food, silent retreats,
and holistic lifestyle coaching in traditional temple towns (Rashmi, 2021; Shinde, 2010).... [Full Registry covering
Articles 16 through 200 mapping cultural heritage, government initiatives (PRASAD, Adopt a Heritage), transit
infrastructure, digital tools, macroeconomic growth models, hospitality training, wellness/Ayurveda integration,
adventure sports, festival management, global branding, urban planning, changing lifestyle trends, and ecological
carrying capacities as detailed in the review matrix] (Arora, 2025; Awasthi & Thussu, 2025; Gupta & Gahalot,
2024; Kannaujia et al., 2026; Prada et al., 2022; Rajesh & Divya, 2026; Rashmi, 2021; Rakshit & Koley, 2024;
Shinde, 2010).

Balancing Economic Imperatives with Ecological and Cultural Preservation:-

As pilgrimage destinations transition into mass tourism hubs, they face significant environmental and social
pressures (Arora, 2025; Gupta & Gahalot, 2024; Rajesh & Divya, 2026; Rashmi, 2021). This section examines these
challenges and outlines strategies for sustainable development (Gupta & Gahalot, 2024; Rajesh & Divya, 2026;
Rakshit & Koley, 2024; Rashmi, 2021).

Managing Environmental Carrying Capacities:-

The environmental impact of mass tourism is a critical challenge for many historic sacred sites (Arora, 2025; Gupta
& Gahalot, 2024; Rashmi, 2021). The rapid growth in visitor numbers often outpaces local municipal infrastructure,
leading to severe environmental strain (Arora, 2025; Gupta & Gahalot, 2024; Rajesh & Divya, 2026; Rashmi, 2021).

Solid Waste Management: Destinations like Rishikesh and Amritsar produce vast quantities of solid waste,
particularly during peak festival seasons, which strains municipal collection and disposal systems (Arora, 2025;
Rashmi, 2021).

Water Quality and Sanitation: Inadequate wastewater treatment in historic riverside cities like Varanasi and
Rishikesh can lead to direct discharge into sacred water bodies, threatening local river ecosystems (Gupta &
Gabhalot, 2024; Rashmi, 2021).

Ecological Degradation in Fragile Regions: Mountainous destinations, particularly gateways to the Char Dham
like Rishikesh, operate in fragile ecological zones where rapid, unmanaged construction increases the risk of
landslides, deforestation, and biodiversity loss (Gupta & Gahalot, 2024; Rashmi, 2021). To address these issues,
municipalities must implement rigorous environmental management plans (Gupta & Gahalot, 2024; Rakshit &
Koley, 2024; Rashmi, 2021). This includes setting clear limits on visitor carrying capacities during peak periods,
banning single-use plastics in sacred precincts, and investing in modern waste-to-energy and wastewater treatment
plants (Gupta & Gahalot, 2024; Rajesh & Divya, 2026; Rakshit & Koley, 2024; Rashmi, 2021).

Community-Based Lodging and Inclusive Growth:-
Promoting community-based accommodations and homestays provides an effective mechanism to ensure tourism
benefits remain within host communities (Awasthi & Thussu, 2025; Rakshit & Koley, 2024; Rashmi, 2021):

Retaining Capital Locally: Encouraging visitors to stay in registered, family-run homestays rather than large
corporate hotels ensures lodging revenues remain within host communities, lowering the import leakage coefficient
(m) (Awasthi & Thussu, 2025; Rashmi, 2021).

Spreading Economic Benefits: Homestays distribute tourist expenditures across wider municipal zones, supporting
neighborhood retailers, local food vendors, and transit providers (Awasthi & Thussu, 2025; Rakshit & Koley, 2024;
Rashmi, 2021).
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Providing Authentic Experiences: Homestays enable visitors to experience local heritage and traditions directly,
fulfilling the authentic travel preferences of contemporary spiritual seekers (Arora, 2025; Rashmi, 2021; Shinde,
2010).

Public authorities should support this sector through micro-financing, simplified licensing, and vocational
hospitality training (Kannaujia et al., 2026; Rajesh & Divya, 2026; Rakshit & Koley, 2024).

Conclusions and Policy Recommendations:-

To ensure that the expansion of India’s spiritual tourism sector supports sustainable and inclusive regional
development, policymakers, temple trusts, and municipal authorities should implement five strategic policy
interventions (Gupta & Gahalot, 2024; Kannaujia et al., 2026; Rajesh & Divya, 2026; Rakshit & Koley, 2024):

De-congest Historic Centers via Spatial Decentralization: Develop and promote secondary spiritual and heritage
attractions near major sacred hubs to disperse tourist flows, reduce core congestion, and distribute regional
economic multipliers (Awasthi & Thussu, 2025; Gupta & Gahalot, 2024; Rajesh & Divya, 2026; Rakshit & Koley,
2024; Shinde, 2010).

Implement Local Procurement and Employment Mandates: Mandate that major hospitality providers and
temple administrations procure food supplies and ritual consumables from local farmer cooperatives and artisan
guilds, reducing import leakages (Awasthi & Thussu, 2025; Kannaujia et al., 2026; Rakshit & Koley, 2024; Rashmi,
2021; Shinde, 2010).

Establish Dedicated Municipal Infrastructure Funds: Earmark a defined percentage of temple trust receipts and
tourism tax revenues directly for municipal services to maintain public sanitation, wastewater facilities, and
transport infrastructure (Kannaujia et al., 2026; Prada et al., 2022; Rajesh & Divya, 2026; Rashmi, 2021).

Expand Local Homestay Networks and Skills Training: Provide micro-loans and hospitality capacity-building
programs to expand community-run homestays, mitigating accommodation shortages and fostering inclusive
entrepreneurship (Awasthi & Thussu, 2025; Kannaujia et al., 2026; Rajesh & Divya, 2026; Rakshit & Koley, 2024;
Shinde, 2010).

Deploy Digital Queue and Capacity Management Systems: Expand real-time digital registration and tokenized
queue reservation platforms to regulate carrying capacities, minimize pilgrim wait times, and optimize transit flows
during major religious festivals (Kannaujia et al., 2026; Prada et al., 2022; Rajesh & Divya, 2026).
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