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To explore the elements of sensationalism, negativism, falsification 

and code of ethics in the breaking news hypotheses, this study uses the 

survey research methods by comparing students‟ perception on 

Pakistani satellite television channels through well structured 

questionnaire from 320 respondents. The results indicate that breaking 
news significantly presented more sensationalism as compare to the 

other formats of the news. However, respondents consider breaking 

news to get information contrast to other selected reasons. In general, 

breaking news considered as negative and society consider its 

negative effects. At the gender level, the female students perceive 

significant cognitive and emotional effects from breaking news when 

news of crimes and terrorist activities presented. To reduce the 

valence effects of breaking news, the respondents proposed the 

implementation of code of ethics on breaking news of satellite 

television channels. The study can be generalized at theoretical and 

policy level.         
 

                                Copy Right, IJAR, 2016,. All rights reserved.

…………………………………………………………………………………………………….... 

Introduction:- 
The history of private TV channels in Pakistan begins from 1990s while it goes through a revolution when Pakistani 

government permitted licenses and allowed broadcasting of more than 66 private TV channels in year 2000. After 

the 9/11, Pakistan becomes the front line state on war against terrorism and its naive television news media industry 

gained significance all across the world. Pakistan has lost more than 49,000 civilian and 15681 armed personals 

causalities after the 9/11 in Pakistan till 2013 (Raja, 2013). Each and every part of the country was targeted by the 

terrorists that gave sense of fear to the people of Pakistan. Breaking news as an alarm remains integral part of news 

production activity. In the need of the news industry, several international media outlet start professional functions 

with the assistance of their local collaborators. It furnished technological, professional logistical support to local 
private television industry. Now, the Pakistani satellite television channel industry covering all aspects of life and it 

is rapidly flourishing. Although, there are several new trends introduced in the industry, despite the fact that 

Pakistan is considered as most dangerous place on the earth for the practice of Journalism (Cottle, 2016; Cottle et 
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al., 2016; Bhattacharya, 2015; UNESCO, 2013; ).  Breaking news is considered as significant new trend in Satellite 

TV channels.  

 

Sometime, the core values of the news are considerably ignored in the competition. Some studies (Ashraf et al, 

2016; Akhtar, 2015; Ali et al, 2013) indicate that private news media is more focusing on breaking news and 

media‟s reporting of foreign affairs is limited, superficial and commercial benefits are dominant.   
 

This study is designed to explore the trends of breaking news among private news channels and viewers‟ perceptions 

regarding breaking news focusing on sensationalism, negativism, falsification and code of ethics to understand the 

valance effects on the male and female students of University of Sargodha. A number of private channels are 

devoted to news and current affairs programs which opened new avenues for the viewers who intend more access to 

information about important events happening around and abroad.  

 

In order to get attention of the maximum people, private channels started competition with each other especially in 

providing exclusive and more breaking news. „Breaking news means as some rare happening‟ and it needs attention 

of the viewers while Pakistani private media are presenting every incoming news or any development in news as 

breaking news. During the breaking news, media channels sensationalize each issue and even disseminate the false 

and negative news as breaking news. The concept of breaking news has become vogue among various private 
television news channels in Pakistan. This trend is influencing the viewers‟ perceptions and their information 

processing ability regarding different issues. Hence, the authors conducted this research to examine the phenomenon 

of breaking news among major private TV channels. Most of the people watch news channels to stay updated, such 

as beware sessions convert them into rather frightened individuals.  

 

Hypotheses:- 
To examine the study statistically, subsequent hypotheses are employed:-  

H1: It is more likely that breaking news present more sensationalism than other selected formats. 

H2: It is more likely that viewers watch breaking news to get information than other selected reasons. 

H3: It is estimated that most of the stories presented as breaking news are negative. 

H4: It is more likely that effects of breaking news on society are negative. 

H5: It is more likely that female viewers feel more anxiety after watching breaking news of crime as compared to 

male viewers. 

H6:  It is estimated that news channels don‟t follow the code of ethics in breaking news.  

 

Development of Breaking News trends in Television:- 

Breaking news is emerging trend among the news media outlets specifically in television news channels. It is 

observed that private news channels have been changing ironically and establishing new practices. There is a 
remarkable instance of the impact even supposed breaking news can have on the audience (Orellana-Rodriguez et 

al., 2016; Cantril, 1952). If immediacy has become the new life-blood of 24 hours news culture than breaking news 

is its apotheosis (Lewis & Cushion, 2009). According to Miller (2004) “Breaking news is a story that is unexpected 

event labeled breaking and unscheduled.”Breaking news is a contemporary broadcast journalism technique that 

alerts the viewers to unexpected, unplanned, and unfolded events (Tuchman, 1978). Breaking news is also known as 

a special report or news bulletin. In simple words, breaking news is a current issue related information that 

broadcaster of any mass media feels warrants the interruption of scheduled programming in order to reports its 

details. Its use is also assigned to the most important story of the movement or an event that is being covered live 

(cited at: www.study.com). Nowadays, the television news channels see live and breaking news as means to getting 

viewership. Media personnel consider this presentational style to get attention of the viewers (Tuggle et al., 2002). 

Live breaking television news reporting has grown significantly since 1990s all over the world. Twenty four hours 
news channels on cable and technological advancement like helicopter power cams have proliferated in available 

time and advance equipment as well as financial demands to increase ratings for the sake of advertisings formed an 

ideal situation for breaking news format (Nelson and Webster, 2016; Eastman & Ferguson, 1997). 

 

Private Television Industry in Pakistan:-  
The year 2000 considered as the beginning of private television channel industry in Pakistan. The government of 

Pakistan lifts its embargo over private channels in October, 2002 and brought a Pakistan Electronic Media 

Ordinance. This opening up motivated several news and media outlets to setup TV channels in Pakistan. At the 

moment, there are hundreds of local and International TV media outlets are working in Pakistan. The dominant 
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content produce in TV channels is news. The concept of 24/7 in private channel industry in Pakistan brought 

revolution in the industry but it significantly affect the news values. There were many new concepts emerged in 

news specially breaking news. War against terrorism fueled the news industry, the turmoil situation of the region 

and continuous devastated situation of peace in the country create significant impact on news valence. 

Sensationalism and race for first breaking news among industry breach the established norms of the broadcast 

journalism.       

 

Breaking news as source of Information and creates valence effect:- 

Television has changed the way of getting information. A number of studies reveal that television has become an 

important part of our lives so it has revolutionized each and every thing over the world (Spingel, 1992; Biocca, 

1988; Johnson & Davey, 1997; Tuggle & Huffman, 2001). More than (53%) American use television and trust on 

television (Jamieson & Campbell, 2001). Another study‟s finding of survey noted that many people view news 

channels to catch up with the breaking news (Associated Press, 2008). 

 

News presented on news channels is mostly negative and emotional arousing. Findings of the study reveal that three 

most popular U.S. TV stations (ABC, NBC, and CBS) present considerably immense shocking news information as 

compare to positive news. Majority of the news (47%) which was covered by these channels attributed as bad news 

(Stone & Crusin, 1984). In his findings, Johnson (1996) stated that all news broadcast more news about violence, 
suffering and conflict. National news broadcasts devoted extra time on warfare and dispute while local news stories 

presented regularly on crime and tragedy. Findings of the Schster et al. (2001) research reveals that viewers 

negatively affected by news alerts. Tuggle et al. (2002) consider “Television breaking news as black holes.” 

According to him breaking news trend unplanned started to give live coverage of an event/incident. 

 

Other studies (Dixit, 2016; Brandtzaeg et al, 2016; Klevin, 2003) indicates viewers feel insecure after watching 

breaking news.  

 

Impact on Heavy viewers and light viewers:-  

Heavy viewers of television news alerts feel more scared (Wilson et al, 2005). 

Findings of a study demonstrate that news plays a significant role in increasing the stress level of masses more than 
any other formats (McIntyre, 2016; Ahern et al, 2004; Watson, 2005). Miller & Glenn (2007) say that a story 

becomes more important which is labeled “Breaking”. The results of research reveal that female have to face higher 

level of depression and anxiety as compared to male (Ben-Zur & Zeidner, 2012). Media outlets failed to deliver 

quality information to the viewers with social and moral responsibility because of competition among news channels 

for breaking news first (Brown & Roemer, 2016; Dhamrah, 2012). 

 

Methodology:- 
The current study comprised primary data which is fresh, original and first hand in character. A descriptive survey 

research method is employed using self-structured questionnaires (based on 13 closed ended questions while one 

open ended question) to examine the public perception about the breaking news trends in private channels. Convince 

sampling technique is employed to access and select the appropriate sample.  The universe of this study is consisted 

on all male and female who work or study in University of Sargodha while sample size (n=320) are drawn from both 

male and female (160 male and 160 female). Reliability of instrument (questionnaire) shows .830 (Cronbach‟s 

Alpha) on 46 items. For all the items, responses are measured on a 3-point Likert scale ranging from 1 (very 

frequently) to 3 (never). 
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Results and Data Analysis:- 
The Table 1 provides the percentage of the respondents both male and female regarding the viewers‟ interest in 

breaking news of private TV channels i.e. Geo News, Express News, ARY News, Geo Teez and Dunia News.  

Table 1:- Viewers‟ interest in breaking news of private TV Channels. 

 Gender 

TV Channels Male Female 

Very frequently Sometimes Never Very frequently Sometimes Never 

Geo News 27.81 13.75 8.45 20.31 12.18 17.5 

Express New 42.81 3.45 3.75 36.25 10.62 3.12 

ARY News 24.06 15.62 10.31 15.93 20.02 14.06 

Geo Teez 14.68 13.15 22.18 6.25 12.81 30.93 

Dunia News 30.62 8.12 11.25 22.18 14.4 13.43 

Values Showing (%)    n=320 

 

Gender wise analysis depicts that male viewers (42.81%) take interest in watching breaking news of Express news 

more frequently than female (36.25%). Further, 30.62%, 27.81%, 24.06% and 14.68% male very frequently view 

respectively Dunia News, Geo News, ARY News and Geo Teez as compared to female (22.18%, 20.31%, 15.99% 

and 6.25%). The Table 2 portrays that majority of the male respondents (43.12%) perceive the political based 

contents that are very frequently presenting as a breaking news as compared to female (35.95%). Moreover, among 

the female respondents majority (39.70%) considered crimes are very frequently presented as breaking news 

comparatively other contents. 

 

Table 2:- Frequency of presenting issues as breaking news 

 Gender 

Contents Male Female 

Very frequently Sometimes Never Very frequently Sometimes Never 

Crimes 26.81 20.37 2.81 39.70 6.25 4.06 

Sports 30 12.81 7.20 8.12 23.12 18.75 

Politics 43.12 3.12 3.75 35.95 8.75 5.31 

Celebrity 29.68 11.87 8.43 20 23.12 6.9 

Values Showing (%)    n=320 

The Table 3 shows gender wise percentage regarding sensationalism in different formats. Majority of the male 

(42.32%) consider very frequently sensationalism in breaking news format while most of the female (36.93%) 
believe that crime shows present more sensationalism than other formats e.g. breaking news, infotainment, and 

current affairs.  

 

Overall, findings reveal that breaking news present more sensationalism than other selected formats. Thus, H1 

(alternative hypothesis) will be accepted while null hypothesis will be rejected.  

 

Table 3:- Frequency of sensationalism in different formats. 

 Gender 

Formats Male Female 

Very frequently Sometimes Never Very frequently Sometimes Never 

Breaking news 40.32 7.18 2.5 35.62 9.70 4.68 

Infotainment 16.87 20.95 12.18 10.93 19.37 19.70 

Crime Shows 34.68 10.93 4.37 36.93 7.45 5.64 

Current Affairs 28.45 15.31 6.25 14.06 22.81 13.12 

Values Showing (%)    n=320 

 

The Table 4 depicts that majority of the both male (42.4%) and female (38.8%) participants watch the breaking 

news for awareness and information. In addition, 32.2% male view the breaking news to entertain himself or herself 

while 28.1% female sometimes watch breaking news for entertainment. 



ISSN: 2320-5407                                                                                    Int. J. Adv. Res. 4(8), 992-1000 

996 
 

Overall, findings reveal that viewers watch breaking news to get information than any other reason. Thus, H2 

(alternative hypothesis) will be accepted will while H0 will be rejected. 

 

Table  4:- Reasons of watching breaking news of private TV channels 

 Gender 

Reasons Male Female 

Very frequently Sometimes Never Very frequently Sometimes Never 

Information  42.4 5.05 2.5 38.8 9.45 1.8 

Entertainment 32.2 12.5 5.3 7.8 28.10 14.1 

Sensationalism 15.0 24.0 11 4.7 11.50 33.8 

To kill time 12.8 5.3 31.9 3 3.80 42.5 

Values Showing (%)    n=320 

 

The Table 5 demonstrates the use of unknown sources in breaking news. Most of the female (36.25%, 29.37%) and 

male (35.31%, 31.56%) deem that Geo News and Geo Teez channels very frequently use unknown sources in 

breaking news as compared to other news channels.  
 

Table  5:- Frequency of unknown sources using in breaking news.  

 Gender 

TV Channels Male Female 

Very frequently Sometimes Never Very frequently Sometimes Never 

Geo News 35.31 9.38 5.31 36.25 8.75 5 

Express New 18.12 20.93 10.93 22.19 22.5 5.33 

ARY News 18.44 22.5 9.06 19.69 22.5 7.81 

Geo Teez 31.56 11.56 6.9 29.37 13.43 7.18 

Dunia News 19.37 20.33 10.31 17.5 25.62 6.87 

Values Showing (%)    n=320 

 

It is commonly believed that mostly news channels present commonly negative stories as breaking news. The gender 

wise analysis of the study in Table 6 reveals that there is no difference between male and female. Overall findings 

state that majority of the respondents both male and female think very frequently that breaking news are based on 

negative news. 

 

The Chi-Square results are as subsequent:- 

“From these findings, alternative hypothesis (H3) will be accepted while H0 will be rejected…, X2 =253.250, df=4, 

p=.000.” 

 

Table  6:- Frequency of breaking news on negative stories. 

Gender 

Male Female 

Very frequently Sometimes Never Very frequently Sometimes Never 

32.81 14.37 2.81 33.91 13.60 2.5 

Values Showing (%)    n=320 

 

Test Statistics 

 Negative stories 

Chi-Square 253.250a 

Df 4 

Asymp. Sig. .000 

a. 0 cells (0.0%) have expected frequencies less than 5. The minimum expected cell frequency is 64.0. 
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The Table 7 presents that effect of breaking news significantly negative. Comparative analysis reveals that majority 

of the respondents both male (29.1%) and female (34.1%) very frequently believe that breaking news has negative 

effects.  

The Chi-Square results are as subsequent:- 

 

“From these findings, alternative hypothesis (H4) will be accepted while H0 will be rejected…, X2 =172.500, df=4, 
p=.000.” 

Table 7:- Frequency of negative effects. 

Gender 

Male Female 

Very often Sometimes Never Very often Sometimes Never 

29.1 16.85 4.1 34.1 12.45 3.4 

Values Showing (%)    n=320 

 

Test Statistics 

 Negative effects 

Chi-Square 172.500a  

Df 4 

Asymp. Sig. .000 

a. 0 cells (0.0%) have expected frequencies less than 5. The minimum expected cell frequency is 64.0. 

 

The Table 8 illustrates that female (44.1%) feel very often anxiety than male viewers (29.1). 

The Chi-Square results are as subsequent:- 

“From these findings, alternative hypothesis (H5) will be accepted while H0 will be rejected…, X2 =15.697, df=4, 

p=.003.” 

 

Table 8:- Frequency of feeling anxiety after watching breaking news 

Gender 

Male Female 

Very often Sometimes Never Very often Sometimes Never 

29.1 18.1 2.8 44.1 3.4 2.5 

Values Showing (%)    n=320 

 

Chi-Square Tests 

 Value Df Asymp. Sig. (2-sided) 

Pearson Chi-Square 15.697a 4 .003 

Likelihood Ratio 16.013 4 .003 

Linear-by-Linear Association 7.740 1 .005 

N of Valid Cases 320   

a. 2 cells (20.0%) have expected count less than 5. The minimum expected count is 1.50. 

 

Gender wise analysis in Table 9 points up that female (40.3%) feel very much insecure than the male viewers 

(32.2%).  

 

Table 9:- Frequency of feeling insecure after watching breaking news 

Gender 

Male Female 

Very much Sometimes Never Very much Sometimes Never 

32.2 12.2 5.6 40.3 5.0 4.7 

Values Showing (%)    n=320 

 

The Table 10 depicts that majority of male viewers (40%, 38.1%) believe respectively Geo News and Dunia News 
very frequently present breaking news on petty issues as compared to female viewers (36.6% and 28.4%). The Table 

11 reveals somewhat difference that male respondent (31.3%) believe news channels violate the code of ethics in 
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breaking news as compared to female respondents (29.4%). Overall both male and female respondents state that 

news media very often (60.7%) violating the code of ethics presenting the breaking news. 

 

Table 10:- Frequency of breaking news on petty issues. 

 Gender 

TV Channels Male Female 

Very frequently Sometimes Never Very frequently Sometimes Never 

Geo News 40.0 8.35 1.6 36.6 11.25 2.2 

Express New 25.6 14.4 10.0 29.4 17.2 3.4 

ARY News 28.8 14.4 6.9 28.4 18.4 3.1 

Geo Teez 34.4 9.7 5.9 34.7 13.4 1.9 

Dunia News 38.1 8.45 3.4 28.4 19.15 2.5 

Values Showing (%)    n=320 

 

The Chi-Square results are as subsequent:- 

“From these findings, alternative hypothesis (H3) will be accepted while H0 will be rejected…, X2 =229.531, df=4, 

p=.000.” 
 

Table 11:- Violation of code of ethics in breaking news. 

Gender 

Male Female 

Very frequently Sometimes Never Very frequently Sometimes Never 

31.3 13.1 5.6 29.4 17.2 3.4 

Values Showing (%)    n=320 

 

Test Statistics 

 Code of Ethics 

Chi-Square 229.531a 

Df 4 

Asymp. Sig. .000 

a. 0 cells (0.0%) have expected frequencies less than 5. The minimum expected cell frequency are 64.0. 

 

Discussion:-   
From this analysis of breaking news trends in Pakistani private news channels, findings of current study leads to 

draw inferences that male viewers (42.81%) take interest in watching breaking news of Express news more 

frequently than female (36.25%). This study reveals that majority of the male respondents (43.12%) perceive the 

political based contents that are very frequently presenting as a breaking news while among the female respondents 

majority (39.70%) considered crimes are very frequently presented as breaking news comparatively other contents. 

Majority of the male (42.32%) consider very frequently sensationalism in breaking news format while most of the 

female (36.93%) believe that crime shows present more sensationalism than other formats e.g. breaking news, 

infotainment, and current affairs. Overall, findings reveal that viewers watch breaking news to get information than 

any other reason. Daredia et al. (2013) research findings also support as 68.3% respondents use TV news as the 

source of getting information. The majority of the respondents both male and female think very frequently breaking 
news is based on negative news. Comparative analysis reveals that majority of the respondents both male (29.1%) 

and female (34.1%) very frequently believe that breaking news has negative effects as compare to positive effects. 

The results of the study reveal that female (44.1%) feel very often anxiety than male viewers (29.1%). Overall, the 

findings of Harrell (2000) state that individuals who watch negative news stories considerably feel anxiety.  Gender 

wise analysis points up that female (40.3%) feel very much insecure than the male viewers (32.2%). Research 

findings (Brown and Roemer, 2016; Klevin, 2003) indicate same that viewers feel insecure after watching news.  

 

The findings conclude that majority of male viewers (40%, 38.1%) believe respectively Geo News and Dunia News 

very frequently present breaking news on petty issues as compared to female viewers (36.6% and 28.4%). Overall 

both male and female respondents state that news media very often (60.7%) violating the code of ethics presenting 
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the breaking news. Uncontrolled desire for news joined with the competitive breaking news format presents a 

reporting style that violates media ethics (Brandtzaeg et al, 2016; Cottle , 2016; Gajendra & Tejaswi, 2013). 

 

Conclusion:- 
After the interpretation of the above findings and analysis of current research it notes that effective check and 

balance system is required to stop the hunger of supremacy and individual projection in media. News channels must 

ensure the news values to make sure the accuracy of news. Frequently presentation of immature and exaggerated 

information should be stopped. News media should follow the social responsibility doctrine. Media should focus on 

and highlight the major issues of the society. 

  

Implication for Future Research:-  
Other researchers can conduct the studies in following areas; Impacts of breaking news of radio or social media. 

Comparison between Pakistan Television news and private news channels regarding breaking news phenomenon. 

Both contents analysis and survey research can be applied to compare the findings of news coverage in shape of 

breaking and public perception i.e. Impact of breaking news on journalistic values of news,  Impact of thrilling and 

exciting background music during breaking news. 
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