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Background:  The study encourages important and essential 

information gathered from members who are comparative with the 

actual presentation. Self-identity is the motivation behind this 

investigation conceptualizes how being a fan recognizes the actual 

researchers.      Distinguishing self-worth in an instruction 

encompassing is fundamental. Students should be engaged to prepare 

their entitlement to articulation following their creating limit; building 

self-esteem; and procure information and abilities required for contest 

reason, dynamic, correspondence, and life challenges.  

Methods: The Qualitative type of research design applied, which 

utilizes responses inquiring concerning experiences from the 

participant’s viewpoint.  

Findings: This study examines how self-worth affects student 

influencers by fandom online and offline communities. Which leads to 

our central question, "What are the benefits of social media in identity 

for the self-worth of selected PSD influencers?"  The main themes 

were: Fame and Fortune, Influence, Genuine Enthusiasts, and 

Entertainment. Fame and Fortune is the idea that manages cooperation 

and openness of the student influencers; subsequently, it is a condition 

known while Fortune relates to abundance. Influence has an impact and 

can muchly affect the impression of others on somebody. Influence can 

be seen anyplace, either in web-based media or anyplace in PSD. The 

individuals who have a sizable measure of Influence are called 

influencers. Influencers might be the scaffold to discovering 

somebody's worth or the other way around, as found in one of the 

numerous reactions which express. Genuine Enthusiasts allude to the 

motivation to fulfill such prerequisites and become more grounded the 

more expanded the range they are denied. Ultimately, Entertainment 

gives euphoria and fervor to the watchers.  

Conclusions: Students can struggle to find their self-worth because of 

the steady difference in their environmental factors. Students in 

Philippine School Doha are presented to various types of individuals 

affected by their activities, giving them trouble finding their self-worth 

in a school loaded with multiple understudies.  
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Recommendations: The data and observations found in this study 

could show a more concrete answer if it utilized a more significant 

response. Analyze and identify the behavior in a more detailed and 

intricate way from which a more paradigm can form. 
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Introduction:- 
In the 21st century, where information occurs, social media is a platform for sharing information worldwide and 

influencing the younger generation. The influencers of Philippine School Doha have become more diversified over 

the years. This study examines how their fans are approaching student influencers through online and offline 

communities. Students with low self-esteem will have difficulty in choosing their objectives. In situations like these, 

students are more likely to have challenges in learning. Thus, identifying self-worth in an education surrounding is 

essential. Students must be empowered to train their right to expression following their developing capacity; 

building self-worth; and acquire knowledge and skills needed for dispute purpose, decision making, communication, 

and life challenges. Before Philippine School Doha, there were only Filipino students. The heightened presence of 

other nationalities may affect the students in discovering their self-worth due to different nationalities' Influence. 

This study will give a more in-depth perspective regarding behavioral patterns when students try to find their self-

worth. With a growing number of Philippine School Doha students, plotting out ways of Influence is important to 

give a deeper insight. Having a perception of such behavior will allow the researchers to understand how to tackle 

this title.  

 

Since student influencers are constantly evolving, the researchers need to understand their behavior through their 

responses. Influencers adapt their habits through social media and learn to cope with others (MacDonald, 2020). 

They helped the students increase the self-worth of Philippine School Doha influencers and shape them and become 

better. Influencers generate conversations, engage and set trends. They early adopt to the new norm and create 

movements amongst their audiences (Media Kix, 2019). 

 

The idea of acculturation that this study wants to overpass towards academic organizations is the pinnacle of 

different influencers' presence. When faced properly, not only the influencers but the whole Philippine School Doha 

students will be able to identify their self-worth. To further understand this study, the researchers surveyed a chain 

of interviews surrounding student influencers' self-worth. The data collected from the participants are refined and 

thoroughly analyzed to take out the important information that will help provide the researchers a more categorized 

pattern. With the data collected, the implementations are critical to generating an academic organization wherein 

student influencers can identify their self-worth. 

 

Based on the respondents' responses, four themes were fabricated by the researchers. These are (1) Fame and 

Fortune, (2) Genuine Enthusiasm, (3) Influence, and (4) Entertainment. 

 

Methods:- 
Research Design: 

The Qualitative type of research design applied, which utilizes responses inquiring concerning experiences from the 

participant's viewpoint (K. Hammarberg, Kirkman M., and De Lacey, S., 2016). The type of research method used is 

phenomenology. Qualitative research focuses on noting the 'what is it?' "questions rather than inquiries of recurrence 

or greatness, like 'how much?'(Guilbeau 2014). Qualitative analysis is a process that finds answers to questions and 

requires collecting evidence.  

 

In collecting data, Qualitative studies use a wide range of techniques, such as in-depth qualitative interviews, 

participants and non-participants’ observation, focus groups, field notes, record study, and a host of other collections 

of data methods. 

 

The interview method was applied in the form of a semi-structured interview type to understand the problem 

thoroughly. According to Robson (2011), "a semi-structured interview consists of an interview guide which enlists 

the topics and questions which will be later discussed and asked by the interviewer for the participants. Voice-

recorded evidence accepted by the participants is created during the interview because the participants are the 

easiest, fastest, and most convenient way to document the information emerging from the latest interview. A variety 
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of methodological approaches are also essential for collecting and analyzing qualitative data, such as 

phenomenology, ethnography, rooted theory, legal research, case studies, discourse study, and many more. 

 

Research Locus and Sample: 

This study was conducted at the Philippine School Doha school, a learning institution in Qatar's state. This location 

was preferred as it has all the necessary facilities and the researchers' adviser, Dr. Julius M. Edrosolam.   

 

The chosen participants in this study are student performers of the Philippines school Doha that utilizes social media 

platforms.  

 
Figure 1:- Map. 

 

The participants' hand-picked participants engaged in any school clubs such as Hiyaw and Chorale, including UDB 

(Ultimate Dance Battle) participants. In choosing the participants, the researchers considered five things: 

1. The participants must be talented performers. 

2. The participants must be active performers in school programs and activities. 

3. The participants must be known and famous. 

4. The length of how long they have been in their clubs. 

5. The measure of fame through their social media is how many followers or fans they have. 

 

The data worn in this study was gathered through a semi-structured interview. The research instrument consists of 

the robotfoto and the face-to-face interview with the twenty-five questions guide. The data collected was then 

transcribed word for word with the help of the recorded interview. The participants were given a letter of consent 

before the conference. A cellular phone records the conversation, thus ensuring the extraction of information and 

scrutinizing the gathered data. Participants were privately interviewed. The researchers had questioned the 

participants extensively with an in-depth interaction. The number of participants is such a small group that can help 

the researchers understand why students procrastinate. 

 

 
 

Mode of Analysis: 

The researchers created an interview with voice recordings as their data, the researchers carefully transcribed all the 

participants' answers to understand participants' thoughts. After transcribing, the researchers then proceeded to 



ISSN: 2320-5407                                                                              Int. J. Adv. Res. 9(02), 421-435 

424 

 

process emic and etic responses, translating the participants' answers in a much simpler way. The researchers then 

did the warm analysis to group all the similar answers in a particular question and themed all the similar answers. 

After identifying it as translating, the researchers produced the Dendrogram, producing a visual representation of the 

findings using a simulacrum. Allowing complex themes to undergo Quadrangulation and member checking process 

to extract credibility and validation of the data. (Birt, Scott, Cavers, 2016)  

 
 

The picture shows the Four themes and subthemes that the Researchers identified. The themes are contributing 

factors and benefits to the Student influencers such as [1] Fame and Fortune, [2] Influence, [3] Genuine Enthusiasts, 

[4] Entertainment. 

 

Findings:- 

This study examines how self-worth affects student influencers by fandom online and offline communities. Which 

leads to our central question, "what are the benefits of social media in identity for the self-worth of selected PSD 

influencers?" This question unveils the four main themes that affect student influencers. These are Fame and 

Fortune, Influence, Genuine Enthusiasts, Entertainment. Fame and Fortune: having boosted personality given by 

their fanbase. Influence: The effect on the character, development, or behavior of someone by a performance of 

students through itself. Genuine Enthusiasts: enthusiasts give motivation and inspiration by showing their genuine 

passion for what they do. Entertainment: entertainers provide joy and excitement to the viewers by showcasing their 

passion and great choreography. 

 

The researchers investigated the self-worth of student influencers in Philippine School Doha. Through the 

conducting of this phenomenological inquiry, the researchers have woven an interconnected net of themes. The 

uncovered themes had two sub-themes. The main themes were: Fame and Fortune, Influence, Genuine Enthusiasts, 

and Entertainment. Fame and Fortune is the concept that deals with interactions and exposure of the student 

influencers; thus, it is a state of being known while Fortune pertains to wealth. Influence can have much impact on 

the perception of other people on someone. Influence can be seen anywhere, either in social media or anywhere in 

PSD. Those who have a sizable amount of Influence are called influencers. Influencers may be the bridge to finding 

someone's worth or vice versa, as seen in one of many responses which express.  Genuine Enthusiasts refer to the 

inspiration to satisfy such requirements and become more grounded the more extended the span they are denied. 

Lastly, Entertainment gives the viewers joy and excitement, which gives the performers confidence to know that 

they give the viewers excitement with their choreography and cinematography. 

 

Fame & Fortune: 

Being a social media influencer bring about the much needed and anticipated fame and Fortune. However, Fame and 

Fortune differ in many aspects but can occur at the same time. These two things can be present in any Student 

influencers in Philippine School Doha and around the world. The student influencers can give impact and give rise 

to the confidence of other people. Fame is a state of being known, recognized, and having a reputation.  
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The participants described fame as, 

"To have a stronger fanbase" (P3) 

"They base the team's uniqueness through fame and get treated like elites" (P2) 

"More active following and inspirations" (P6) 

"Social Media boosts their personality" (P3) 

"it makes us become well-known athletes in the campus" (P5) 

While Fortune pertains to a state resulting from favorable outcomes such as benefits, wealth, and luck,  

Two participants describe Fortune as, 

"The benefits of social media in identity for the self-worth of PSDians is that once they gain fame like being famous, 

it feels simpler and delightful on the care" (P2) 

"We get more cheers and supporters during our games in sports" (P5) 

 Of course, there is the inevitability of some people to have negative feedback about it. 

"Social Media platforms will never run out of haters that will only drag one down" (P4) 

"Some streamers when they achieve their goal, they tend to change personalities" (P4) 

 

The sub-themes of Fame and Fortune are Recognition and impact. With these traits, a person can find his/her self-

worth because Recognition based on our respondents is where you are being acknowledged by someone, being 

known, or identified. Impact constructed from our responses is how someone can influence someone's perception, 

behavior, and life. Although there are negative feedbacks about Fame and Fortune, it does not remove the fact that 

there is a significant amount that displays a positive undercurrent. These are some of the responses that can succor to 

the researchers need to broaden the topic. 

 

Genuine Enthusiasts: 

Genuine Enthusiasm is motivation, and inspiration with these traits in one person is enough to find oneself-worth 

easily; why you ask because motivation is the drive a person exerts to do a certain task and if it truly wants to find 

their self-worth, this is a good trait to have. Inspiration, on the other, is something that you feel inside of you, or it is 

the driving force, so this inspiration will be useful in finding one's self-worth as well by using the feeling inside of 

him/her to drive his/her motivation. The eagerness to be involved in a particular activity you like with this having 

genuine Enthusiasm is a very helpful attribute to finding one's self-worth, the eagerness to be involved in activities 

that you enjoy will help one find his/her self-worth much faster.  

 

The sub-themes of genuine enthusiast are motivation and inspiration with these traits in one person is enough to find 

one's self-worth easily why you ask because motivation is the drive a person exerts to do a certain task and if he/she 

truly wants to find his/her self-worth, this is a good trait to have. Inspiration, on the other, is something that you feel 

inside of you, or it is the driving force, so this inspiration will be useful in finding one's self-worth as well by using 

the feeling inside of him/her to drive his/her motivation.  

 

The participants described genuine enthusiasts as: 

"It helps us because we will get inspiration through social media. We Can also get ideas from other dancers also.” 

(P1)  

“PSD performers can Inspire and influence people within the way we perform through social media.” (P3) 

“By promoting the talents and as they help from boosting a PSD performer‟s confidence.” (P4) 

„It can motivate and can help promote PSD performer‟s confidence (P5).” 

Genuine Enthusiasts allude to the motivation to fulfill such prerequisites and become more grounded the more 

expanded the range they are denied. It gives euphoria and fervor to the watchers.  

 

Influence: 

The respondents' understanding of Influence can inspire others by just executing the things they do the best: 

Basketball, Dancing, and gaming. Influence is the capacity of a person or thing to affect a person's behavior, 

etiquette, growth, or personality. Influence can have much impact on the perception of other people on someone. 

Influence can be seen anywhere, either in social media or anywhere in PSD. Those who have a sizable amount of 

Influence are called influencers. Influencers may be the bridge to finding someone's worth or vice versa, as seen in 

one of many responses that express Influence. Influence is a very important trait to have when finding oneself-worth 

because when having this trait influencing other people will be easier, and he/she will find his/her self-worth a lot 

more efficient and faster, which is good. 
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Influence has two sub-themes: feedback and advertisements; when a person carries these two traits with them, they 

will find their self-worth a lot faster because when using these two traits can be beneficial to the person with the 

traits. For feedback, a person receiving feedback can use the feedback received to find themselves worth faster and 

more efficiently. As for advertisement, it can also be used to find self-worth by influencing a person's point of view 

of something, this you have to understand the person he/she is persuading when doing so he/she will find ideas of 

his—her self-worth. 

"It can be positive or negative feedback because it can either improve or worsen the PSD performers in the long 

term." (P1) 

"It can be positive or negative feedback because it can either improve or worsen the PSD performers in the long 

term." (P1) 

 

Feedback from different people may be very helpful to most students, but not every student can accept the feedback 

they receive from different people; they will accept the feedback they receive or use it as a reason to down 

themselves. 

"We often get a ton of messages, and it boosts our reputation on social media." (P1) 

"The negative and positive feedback from social media can greatly affect the behaviors of PSD student performers." 

(P1) 

"Social media is a faster tool and an easier way to promote popularity." (P2) 

"public speaking is one way to attract followers, and advertising can spread the message quickly." (P5) 

 

Entertainment: 

Entertainment includes shows of plays, films, and activities. For instance, dancing and battle of the bands that are 

current events in PSD give people bliss. PSD students get excited when their favorite PSD influencer is performing 

on stage because they are entertaining. It gives joy and excitement to the viewers.   

"Because sometimes people tend to put us on their stories in Instagram or Facebook and can also be a way of 

entertainment for other people." (P5) 

"They can entertain their viewers by sharing their gameplays, highlights and montages on social media." (P4)  

"Like what I have said, by posting our videos online, we can entertain people." (P1) 

"Being consistent in posting videos to social media platforms." (P4) 

"Posting performances consistently boosts one's followers and interacting with them." (P6) 

“Updating constantly through different social media platforms.” (P6) 

“Posting or sharing their gameplays montages and highlights.” (P4) 

 

Discussion:- 

Constantly placed on a show and undertaking to outdo anyone and everybody who has posted anything that will take 

deflect attention off from yourself for even an instant. Social media's most massively appealing feature in our 

society is not the power to attach those that could accomplish potentially world-changing feats. Instead, it is the very 

fact that it allows people to constantly keep up-to-date on their peers' daily lives while flaunting their own intriguing 

lives for all to determine.  

 

Many folks define social media as apps on their smartphone or tablet, but the very fact is, this communication tool 

started with computers. This misconception stems from the incontrovertible fact that nearly all social media users 

access their tools via apps. The flexibility to share photos, opinions, events, and others. In real-time, it has 

transformed the way consumers live and the way entrepreneurs do business—retailers who use social media as an 

integral element of their marketing strategy to see measurable results. Nevertheless, the key to successful social 

media is not to treat it as an additional appendage but to treat it with the identical care, respect, and a spotlight you 

are making all your marketing efforts. The theme influence can be a good tool in finding one's self-worth through 

social media. It says that Influence is the capacity of a person or thing to affect a person's behavior, etiquette, 

growth, or personality. With this, we can say that a person with Influence can help another.  

 

People find their self-worth and for the sub-themes of Influence, which are advertisement and feedback. Feedback is 

when people give what they think about something or someone, which plays an important role in finding one's self-

worth; how do you say? When a person does not know their self-worth sometimes, they rely on other people's 

conception of how they see him/her, which is feedback. Advertisement is a way to influence other people. 

Advertisement helps find the self-worth of a person. They are either the ones that will get influenced, and they will 

influence other people, which helps both ways in terms of the influencer—the influencers in Philippine School 
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Doha. Through the conducting of this phenomenological inquiry, the researchers have woven an interconnected net 

of themes. The uncovered themes had two sub-themes.  

 

Fame and Fortune: 

Recognition: 

A key help for effective leadership involves strengthening and drive others to encourage superior performance. 

Recognition is the acceptance of a person's or team's behavior, effort, or result that helps the people's goals and 

values (Cutting Edge, 2020).  Influencers have intensive networks and people with much following (Praničević, 

2020). Influencers have been recognized as a solution to help people in their decision processes (Tjärnemo, 

Källström, & Collin, 2017). Influencers are first explored in the field, especially to create a fuss in the younger 

generation and expand media (Jun Hwa, 2017). Recognition determines a large part of one's self-worth from others. 

One's self-worth is shaped by friends, families, failures, and success (Melvin, 2020). Recognition can help lead 

minds to high self-worth and self-esteem (Vogels, 2019). Recognition can help improve mental health by boosting 

self. (Jacewicz, 2017). People need identification for each quality and achievement, First from oneself, to validate 

one's abilities and self-worth and those around us (Harrison, 2019). Recognizing one's self-worth is necessary to 

form a healthy sense of self-esteem and self-identity. It is the basis for the concepts of self-acceptance and self-love 

(Tanasugarn, 2020). Individuals with high self-esteem show more confidence in social comparison than those with 

low self-esteem (Cramer, Song, &Drent, 2016). Because of the increase of media influencers, they tend to evaluate 

their self-worth and popularity based on how many followers they have on their social media accounts 

(Cookingham& Ryan, 2015). A fan obtained a self-concept of satisfaction when using the same product as their 

favorite influencer (Sumarwan, 2015). 

 

Hence, Recognition plays a big part in Fame and Fortune and identifying one's self-worth. Being known for his/her 

expertise and knowledge is already a blessing in disguise because not only can the influencer be recognized by other 

people, but he/she can also be recognized by the younger generation and learn from the influencers. Recognizing 

one's self-worth can give him/her a boost that can uplift his identity. It can be through the media or in any way. 

 

Impact: 

In the last five years, social media's spread has further swapped the platform's social techniques (Sudha& Sheena, 

2017). Influencers have gained immense stardom in the last decade, and their power has left certain long-lasting 

effects on people (Ahmad, 2017). Despite the proliferation, it remains divided regarding the potential impact of 

influencers. It analyzes the relationship between social media usage and its subsequent effects on identifying its self-

worth (Trifiro, 2018). Influencers have built and created a reputation for their expertise through their hard work and 

passion. Because of this, they have a sizable and trusted network of engaged fans and followers (GRIN). Based on 

this trust, influencers can create and influence their followers (GRIN, 2020). Influencers have become an important 

factor in their fans' decision making (Pick, 2020). The impact of influencer power on consumer brand attitudes is 

posited to be mediated or moderated by the social media influencer credibility (Nafees et al., 2019). Influencers are 

ordinary people who have created social profiles to influence the behavior of followers. (Laura Peltola, 2019). 

Followers can participate and join in influencers' everyday activities, experiences, thoughts, and feelings by 

following the influencers through their media (De Veirman et al., 2017). Influencers provide such a wonderful 

opportunity to empower and uplift other people. (THE POSITIVE MOM). Followers have agreed that they felt 

happier and more self-confident when they follow Influencers they watch (Burbary, 2017). 

 

The impact plays a big role not only in fame and Fortune but in identifying your self-worth. Being able to give one's 

trust to an influencer in decision making, in activities, experiences, thoughts, and feeling means that the influencer 

has an immense impact on other people. 

 

Influence: 

Feedback : 

 When your connections are strong, and the people normally give you positive feedback, it will trigger you to think 

that you have worth, but it is different if you mainly receive negative feedback (Mayo, 2020). Self-worth is shaped 

by how other people perceive us. It can drastically increase our self-worth when we receive positive feedback, or our 

self-worth will deteriorate when we receive mostly negative feedback (eLIFE, 2017). Having a positive recognition 

of your self-worth can drastically increase your status in life, and it can also help you reach your long time goal 

easier (Wasserman &Warwas, 2021). Because of this, social communications are now in the form of using social 

media platforms. Those who frequently use social media platforms tend to have a lower sense of self-worth because 
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of the feedback that they are getting (Sabik et al., 2019). Feedbacks are essential for a person to grow either 

performance-wise or emotionally (Kim & Lee, 2019). Getting feedback can help build confidence in oneself, 

making people learn (Green, 2016). Having too little self-esteem can make people depressed or lead to the wrong 

directions because people with low self-esteem tend to make wrong choices, know if you have low self-esteem, you 

have trouble accepting feedback from other people, and you primarily focus on your weakness rather than your 

strength (Cherry, 2019). Feedback is not just from other people. You can give yourself feedback, and that is called 

self-feedback. You do not use self-feedback to cover others' feedback, and it is used to refine the feedback, which 

means you focus on getting better (Eikenberry, 2018). Feedback can help find one's self-worth because feedback can 

increase one confidence (Kamali, 2018). Studies depict that people with high self-esteem tend to have a more 

successful life ahead of them because they use all the feedback they get to learn and build up experiences to be used 

in the future (Hearn, 2019). Communicating with other people will make them more connected which will give the 

person who needs to find his/her self-worth a more positive impact (Natalie, 2020). Feedback is important, positive 

or not, for it is the key to improve one's career (Cheng, 2017). Feedback is mostly used to tell other people to be 

more aware of something than being a threat (Radstaak et al., 2017). A person with low self-esteem will affect life 

more than an ex-pat, and getting feedback can increase one's self-esteem (Mayo Clinic Staff, 2020). Accepting 

feedback is a good exercise to boost one's self-confidence, which is important for a person looking for his/her self-

worth (Mind Tools Content Team, 2020). 

 

Thus, feedback can also be used to find a person's self-worth by using the feedback being received as an inspiration 

to be a better version of oneself or to use the feedback as a reason to down themselves.  

 

Advertisements: 

Advertising attempts to influence clients' manners with a convincing speech about the result and services (Ward, 

2018). Advertising is important since it is one way to communicate with other people and promote people's 

development (ICC, 2020). Advertisements can be used to strengthen one's self-esteem because advertisements will 

always be saying the hurtful truth to him/her no matter what (Lamothe, 2019).  You will know if your advertisement 

had worked on other people when you shared information that the person has been intrigued about your services 

(Wroblewski, 2019). One of the most criticized ads is behaviorally targeted ads that appear to invade the privacy of 

the people watching the ad, which is beneficial to the ad creator because it changes the people's knowledge 

(Heilpern, 2016). Targeted ads are not always on the bad side of people; at times, targeted ads bring out people's 

self-esteem (Edensor, 2016). People with low self-esteem are most likely to treat other people poorly (Morin, 2019). 

Consuming different products may repair a person's self-worth (Shrum&Rustagi, 2019). Different experiences of 

people influence their self-concept or self-discrepancy (Shrum&Rustagi, 2019). Targeted ads are ads based on the 

person's web history, so it is easy for them to manipulate the people who see their advert (Heilpern, 2016). There is 

this movement where companies are trying to promote self-love by making videos that help with advertising and 

changing people's opinions (Entrepreneur, 2017). People tend to feel good when buying something or using 

something they saw in an advert, which works (Mead &Osselaer, 2019). Advertisement's goal is to persuade a 

person's choice in whether buying their product is important or not. With this, it will be beneficial to both parties 

(Kwan et al., 2019). 

 

Henceforth, adverts play a big role in influencing people in this generation where everybody is looking at their cell 

phone browsing on different social media platforms. Adverts can either help the people find their self-worth by 

watching and getting attached to the advertisements or use the advert to find a reason that they are not even worth it. 

 

Genuine Enthusiasts: 

Motivation: 

On the off chance that an understudy characterizes information as a fixed amount an individual either has or does 

not have, that understudy is more averse to be spurred to learn than one who characterizes information as an amount 

that can change and develop (Dweck, 2018). Insufficiency needs emerge thanks to hardship and are said to influence 

individuals once they are neglected. Furthermore, the inspiration to satisfy such requirements will become more 

grounded the more extended the span they are denied. For instance, the more drawn out an individual abandons 

food, the more ravenous they will turn into (McLeod, 2015). Motivation affects every aspect of school; thus, a lack 

of motivation has more consequences. Motivation can influence how students approach school by and large, how 

they identify with educators, how long and exertion they commit to their examinations, how much help they look for 

when battling, how much endeavor to maximize enable to connect with or separate their kindred students from 

scholastics, how they perform on assessments (Usher, 2018). How students conceptualize "information" or 
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"learning" can impact how aroused they are. Students who feel they do not influence their endeavors are more 

averse to advance (Barry, 2017). Researchers have struggled with what motivates students in general—the 

foundation of inspiration in the working environment. You can use this hypothesis to assist you with getting the best 

presentation from your group. A regular illustration of the present circumstance is where the work is energizing and 

truly fascinating. However, the compensation and conditions are behind rivals in a similar industry (Expert Program 

Management, 2018). 

 

Motivation is a way of holding one's attention. Any activity could be propelled by a blend of characteristic and 

outward factors (Murray, 2016). Researchers have recognized two types of motivation: intrinsic and extrinsic. 

Intrinsic is the want to do or accomplish something since one genuinely needs to and takes joy or sees esteem in 

doing as such. Extrinsic is the longing to do or accomplish something, not for the happiness regarding the actual 

thing, but since doing so prompts a specific outcome (Pintrich, 2019). Work inspiration is a subject of vital 

significance to achieving associations and social orders and people's prosperity. We sort out the work inspiration 

writing in the only remaining century utilizing a meta-system that groups hypotheses, discoveries, and advances in 

the field as indicated by their essential core interest. (Kanfer, 2017)  

 

Motivational processes are personal/internal influences that cause choices, effort, persistence, achievement, and 

environmental regulation. Motivation has been a prominent feature of social cognitive theory, from the first 

modeling research to the present conception involving an agency. The conceptual framework of reciprocal 

interactions is discussed, after which research is summarized on behavioral, environmental, and private influences 

on motivation. Critical issues confronting the speculation include diversity and culture, methodology, and long-term 

effects of interventions. 

 

Inspiration: 

Inspiration makes you need to roll out an improvement in your life to improve things or somebody who pushes you 

or sets a model. On the other hand, somebody that makes you consider your life and how or why you need to 

transform it. Inspired to me is an honor, particularly to be enlivened (Oliver, 2017). Inspirations are the source of our 

motivation when we are down; they are the ones who rouse us to do what we love to do and the motivation behind 

why we continue to put stock in ourselves (Cram, 2020). In a culture fixated on estimating ability and capacity, we 

frequently ignore the significant job of inspiration and were given opportunities by permitting us to raise our 

encounters and restrictions. It drives an individual from detachment to plausibility and changes how we see our 

abilities. Inspired people were not more principled, supporting the view that motivation happens to you and is not 

willed. Inspiration is more identified with an enlightening to something new, better, or more significant: amazing 

quality of one's past concerns. Research shows that inspiration matters a ton, making somebody feel strain to get 

enlivened and vulnerable to thinking about the reminiscent and unconstrained nature of inspiration (Gilbert, 2019). 

 

Propelled people likewise revealed having a more grounded drive to dominate their work; however, they were less 

serious, which bodes well on the off chance that you consider rivalry a non-extraordinary craving to beat contenders. 

Inspired individuals were all the more naturally propelled and less extraneously spurred, factors that likewise 

unequivocally sway work execution. Inspiration was least identified with factors that include office or the upgrade 

of assets, again showing the extraordinary idea of motivation. Subsequently, what makes an article motivating is its 

apparent abstract inherent worth, and not how much it is unbiasedly worth or how achievable it is. Inspired 

individuals likewise announced more elevated levels of significant mental assets, remembering conviction for their 

capacities, confidence, and good faith.  Inspiration may at times be neglected in light of its subtle nature. It sets of 

experiences of being treated as otherworldly or heavenly has not helped the circumstance. 

 

Nevertheless, as ongoing examination shows, motivation can be initiated, caught, and controlled, affecting 

significant life results (Kaufman, 2017). Authority of work, retention, innovativeness, seen capability, confidence, 

and good faith were all motivation outcomes, recommending that motivation encourages these significant mental 

assets. Strangely, work dominance additionally preceded motivation, proposing that motivation is not detached; 

however, it offers kindness to the readied mind (Thrash & Elliot, 2019).  

 

Entertainment : 

Preference and Interest: 

The interest could also be an incredible inspirational process that invigorates learning, guides scholarly and 

professional directions, and is prime for tutorial achievement (Harackiewicz, 2016). Interest is both a mental 
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condition of consideration and Influence toward a selected item, theme, and a suffering inclination to reconnect over 

time (Smith, 2016). Success in life is about to an outsized extent by school performance, so it is vital to know the 

effect of the factors that influence it (Horn & Kiss, 2018). Additionally, to cognitive abilities, we decide to link 

measures of preferences with outcomes of faculty performance. We estimated boosted way hazard, time, social and 

serious inclinations, and psychological capacities (Horn & Kiss, 2018). Numerous elements drive professional 

decisions. Among them are the viable worries of compensation and work possibilities, just as the esteemed counsel 

from teachers and family (Contributor, 2020). Frequently, professional interests adjust intimately with your 

qualities. Picking a profession that utilizes your best abilities forestalls a circumstance where difficult work just 

prompts dissatisfaction (Contributor, 2020). Making an Individual Vision is maybe the main work you can do to 

make your life more fun, more profitable, and more important. It causes you to characterize how achievement 

affects you, accomplish objectives that truly matter, and help you conquer any hindrance (Whitaker, 2020). The 

young adult stage is viewed as one of the difficult stages in the human turn of events. A phase where an understudy 

is arranging and setting himself up in a job might allow him to participate locally by taking his ideal course or task 

to personally elevate his nobility (Dangoy& Madrigal, 2020). 

 

Choreography and Cinematography: 

The study of choreography in dance offers analysts a charming window on the connection between ability, creative 

mind, and consideration in the innovative cycle of learning new developments (Carey et al., 2019). Movement is a 

significant and testing instructive target in dance courses. Notwithstanding, most past technology‐ enhanced 

learning reads for dance instruction. Mainly focused on students' dancing skill abilities (Hsia & Hwang, 2020). 

According to the students' feedback, the dance routine movement class helped improve social abilities, creative 

skills, and inherent inspiration. Simultaneously, mobile peer assessment could help students understand objective 

evaluation criteria, reflect on their own more objectively, and broaden the aspects of appreciating the work (Hsia & 

Hwang, 2020). The quest for visual narrating is at the core of film-production. This craft of narrating ideas joined 

with photography and worked with a camera in a cinematography movie (Singh, 2019). Recounting your own 

remarkable story by devising a visual language requires natural characteristic ability and information expert 

photography abilities. Besides photography, a cinematographer utilizes different mediums like picture control, 

association, the board, and so on to accomplish the ideal outcome (Singh, 2019). Choreographers work on set for 

films to an audience for melodic creations, dance organizations, or at performing expressions schools. They 

facilitate all dance schedules and actual developments related to a presentation working with artists, entertainers, 

chefs, and makers, among other creation staff (Windermere, 2018). Being an expert artist requires the intrinsic 

ability to decipher and convey stories and emotions through the actual structure. Be that as it may, what seems sly 

and perfect in front of an audience is the aftereffect of substantially more than normal ability (Windermere, 2018). 

Making films is not only artistry. It requires long periods of training to develop a steady specialty and sharp eye for 

filmmaking. It is which isolates extraordinary cinematography from antique film making. You have most likely 

heard the term multiple times, yet what is cinematography? Before sharpening a specialty, a piece of profound 

information on what it involves is basic (Studiobinder, 2020). The fundamental part of a Cinematographer is to 

convey the content outwardly given the crowd. It is visually narrating at its ideal. The Cinematographer is the 

individual who shoots the film, television arrangement, or business from an operational side. In any case, there is a 

whole other world to it than that (Youngblood, 2017). 

 

Conclusion:- 
This research’s central question is, "What are the benefits of social media in identifying the self-worth of selected 

PSD participants?" The answers for this question are in the themes and subthemes of the research: Entertainment, 

Genuine Enthusiasts, Influence, and Fame & Fortune. What we achieved on getting from the themes and subthemes 

truly answered the researcher's central question. For the theme, Influence can be a proper tool in finding one's self-

worth through social media; it says that Influence is the capacity of a person or thing to affect a person's behavior, 

etiquette, growth, or personality, this we can say that a person with Influence can help another person find their self-

worth and for the sub-themes of Influence which are advertisement and feedback. Feedback is when people give 

what they think about something or someone, which plays an important role in finding one's self-worth; how do you 

say? When a person does not know their self-worth sometimes, they rely on other people's conception of how they 

see him/her, which is feedback. Advertisement is a way to influence other people, advertise helps find self-worth of 

a person it is either they are the ones that will get influenced, or they will be influencing other people which helps 

both ways in terms of the influencer he/she may be helping this said group of people in finding their self-worth and 

in terms of the Influence he/she might have just needed a little bit of Influence from this said influencer to find 

himself/herself. Entertainment's following theme are shows of plays, films, and activities, people tend to show their 
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true self with just watching their favorite film or either doing the things that entertain them or its what you call their 

hobby doing all of these can help people find their self-worth. For the sub-themes, there are preference & interest 

and Choreography and Cinematography. Preference and interests could also be an incredible inspirational process 

that invigorates learning, guides scholarly and professional directions, and is prime for tutorial achievement 

(Harackiewicz, 2016); with just this, you can say that preference and interest is a major key to uncovering a person's 

lost self. As for choreography and cinematography, choreography is another word for dancing, and some people 

escape from reality if dancing the way they feel like painting, which helps a person find their true self. 

Cinematography is more like choreography; they are both expressed with a person's feelings, and it helps them find 

their self-worth in making these. Fame and Fortune are two different things but will happen at the same time. 

 

Fame is a state to being well known, and for Fortune is all about wealth. How do these help find one's self-worth? 

Fame is where you influence other people, and you are helping them find their self-worth, and throughout your 

fame, you are finding your self-worth as well with Fortune finding self-worth maybe by buying your desired things 

and using them as intended. The sub-themes of fame and Fortune are Recognition and impact. They are most likely 

meant to be with these subthemes, or they should be partnered with Recognition. You will have many followers that 

will have a big impact on others and yourself. Lastly, genuine enthusiast, this theme means the eagerness to be 

involved in a particular activity which you like with this having genuine enthusiast is a very helpful trait to have in 

finding one's self-worth, the eagerness to being involved in activities that you enjoy will help one find his/her self-

worth much faster. The sub-themes of genuine enthusiast are motivation and inspiration with these traits in one 

person is enough to find one's self-worth easily why you ask because motivation is the drive a person exerts to do a 

certain task and if he/she truly wants to find his/her self-worth, this is a good trait to have. Inspiration, on the other, 

is something that you feel inside of you, or it is the driving force, so this inspiration will be useful in finding one's 

self-worth as well by using the feeling inside of him/her to drive his/her motivation. 
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