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Purpose:-The purpose of this research study is to elaborate the 

reasons why students/youngsters are fond of social networks, how 

they create an attitude towards hiring and helpful for them in 

enhancing their communication and interaction ability with other 

people that belong to different cultures i.e.  Are there any chances that 

their ability to communicate things can be changed by using social 

network that train them for better attitude or not? 

Design/methodology:- We are using the inquiry mode of research in 
which we use the qualitative approach. Our population is Punjab 

province’ we select our sample from some Major cities of Punjab 

province i.e Gujranwala, Sialkot and Gujrat. The sampling technique 

we are using is the proportionate stratified sampling. Such sampling 

technique in which we divide our sample size in equal proportion for 

both male and female students. First we visit colleges that are giving 

different short courses; we will survey them and interview the 

students’ and other youngsters. Then fill up the questionnaire from 

them we prepared regarding the above mentioned topic. 

Findings:- The result shows that there is a serious impact of the social 

network on the youngsters’ communication that definitely leads to the 
improvement in their interaction with other peoples belong to different 

cultures and thus; it will enable them to interact in an appropriate way 

as they know how to speak and behave at different places. Moreover; 

it is found that social network plays a vital role in building an attitude 

that leads towards the success to be hired. 

Research limitation:- A limitation is basically the transversal design 

of the study that leads to the future research work on the topic. 

Practical implications:- This study basically contributes a vital role 

to the young generation who are fired due to lack of disseminating the 

ideas, thoughts or for those who are surfing failure after several 

interviews. Moreover to find the appropriate site in the meantime is 

another practical implication as youngsters’ browse internet but they 
do not know which will be best so this study gives them tactics that 

how they learn for their attitude. 
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Introduction:-  
Technology is getting advanced day by day. With this the life become comfort in which you can easily get what you 

want. By the efforts of IT professionals the technology is getting highly advanced but complex as a single individual 

has so many options that make his need complex and the individual find it difficult to find out the solution of his/her 

need. 

 

A part of this technology is the online social networks that are moving fast to become the part of an individual life. 
Social network is something that enables the individual to be part of the national and international society. These 

social networks include Facebook, twitters, yahoo chat boxes, Bing, Google chat rooms, etc. on one way the social 

network connect you with multicultural societies and on other way its develops different skills regarding 

communication, interactions, behaving and many more. 

 

This research is basically done on the basis to find out the relation of the online social network with the youngsters 

communications and their abilities to interact with the multicultural environment individuals, how it is effective for 

an individual to become a successful candidate in interview. As now a days companies prefer who is all-rounder in 

terms of communications, working & by look as well. People say that first impression is the last impression. And to 

verify that how the impression is being improvises by the communication and social networking as well. 

 

We select our sample from Gujrat, Gujranwala and Sialkot city’ where there is a huge number of students and 
youngsters reside; the Gujrat city has its own public university named as Gujrat University and has the Swedish 

technology training institutes as well. Students from different cities come here to get education and use hostels as 

well so we found to conduct our research in these cities.  

 

This research is also conducted to find out the impacts of online social network that either they develop skills in 

individuals to compete in national and international market of jobs where there is a huge competition to achieve 

basic necessities of life.  

 

Now a days the communication skills and interaction abilities are necessary to achieve job from huge competition if 

you have good skills then you will be able to achieve the future goals. As future meant to those who start to think 

from today. So, we are trying to find out the relation or contribution of online social network in enhancing the skills 
of the individual. 

 

Our research variables i.e.Online Social Network, youngster’s communications and individual interactions are the 

key predictors for this research and on the basis of this we are going to find out how social networks build an 

attitude. As now a day we have found that youngsters are fond of social network applications and have interactions 

with new people and that is how we found the relationship among them which is described in the paper ahead. 

 

Purpose of Study:- 

This research is basically done on the basis to find out the relation of the online social network with the youngsters 

communications and their abilities to interact with the multicultural environment individuals, how it is effective for 

an individual to become a successful candidate in interview. As now a days companies prefer who is all-rounder in 
terms of communications, working & by look as well. People say that first impression is the last impression. And to 

verify that how the impression is being improvises by the communication and social networking as well.  

 

Problem Statement:-  

The Research question is to find out the “Effect of Social Media on the Communication of an Individuals that how 

it creates an attitude towards hiring” 
 

Our population size is the whole Punjab and our sample size is the Gujrat city where there is a huge number of 

students and youngsters reside; the Gujrat city has its own public university named as Gujrat University and has the 

Swedish technology training institutes as well. Students from different cities come here to get education and use 

hostels as well so we found to conduct our research in Gujrat city as our sample size.  
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Significance and relationship of Variables:- 

Now a days the communication skills and interaction abilities are necessary to achieve job from huge competition if 

you have good skills then you will be able to achieve the future goals. As future meant to those who start to think 

from today. So, we are trying to find out the relation or contribution of online social network in enhancing the skills 

of the individual. 

 
Our research variables i.e.Online Social Network, youngster’s communications and individual interactions are the 

key predictors for this research and on the basis of this we are going to find out how social networks build an 

attitude. As now a days we have found that youngsters are fond of social network applications and have interactions 

with new people and that is how we found the relationship among them which is described in the paper ahead. 

 

Objective:- 

This research is also conducted to find out the impacts of online social network that either they develop skills in 

individuals to compete in national and international market of jobs where there is a huge competition to achieve 

basic necessities of life.  

 

Literature review:- 
The above mentioned topic has already been studied by various researchers in different categories who aim to 

examine different aspects of the employee’s attitude in organization and other fields. The popularity of the social 

networking is increased day by day, by recruiters, as they received positive attention from the people. The role that 

has been identified a specific attraction mechanism, the recruiterstry to create weak ties for the candidates’ .The 

researchers identify branding, data specificity, transparency as mechanisms that recruiters use to screening and 

attracting candidates towards their websites or webpages.(Nickolas Ollington, Jenny Gibb, Mark 

Harcourt,2013).Recruitment agencies works as intermediary between organization and candidates who are 
interested, they seek potential candidates who search for work opportunities (Buechler, 2010; Marchal et al., 2007). 

 

Those agencies select candidate on general criteria that focus on the academia qualifications as required in the 

specifications of the job(Chapman and Webster, 2013.). 

 

The candidates’ online recommendations for various activities are highlighted by the other consumers as he/she find 

it authentic as compared to the advertisement that has been animated on the screen. The researcher also examines 

that how it will be useful for the manages to recommend the candidate online by watching or screening certain 

characteristics of the recommendation. Moreover; how the consumer takes the product that is displayed on the 

screen. (Elizbieta Lepkowska- White, 2013) 

 

The attitude is deeply attached to the psychology of a person to enlighten the psychological contract of an employee 
due to change in the values of the organization. Sudden changes, threating, pressurizing the subordinates leads to 

psychological effects of the employee that start to reduce his confidence level and the desired productivity cannot be 

achieved, the way employee adjust himself in the changing environment all depends upon the psychological 

contraction of the employee. (Sjoerd van der Smissen et al., 2013).The new workplace reality will significantly 

redefine employment relationships and have an impact on individuals' psychological contracts (Guest, 2004; Freese, 

2007; van den Heuvel and Schalk, 2009; Chaudry et al., 2011). 

 

More than a few employer features are positive for business reputation, which is related to desirability of probable 

employees. Researchers’ result suggest that origination, psychosomatic value, solicitation value, and use of social 

media positively relate to corporate standing, which in turn is linked in a positive intentions to apply for a career. 

Psychosomatic value, which is the strongest prognosticator, is also directly related to intentions to apply for a job. 
(Anne-MetteSivertzenet al.,2013 Vol. 22 Iss: 7, pp.473 – 483) 

 

Researchers have also found that there are three different communications strategies that are being used depending 

on the scope of internet use and the extent to which the companies utilise relationship marketing. Small or 

decentralized companies use the personalized relationship communication strategy. Large corporations have the 

alternative of using either the mass rapport communication stratagem or the mass operation communication strategy 

(Stefan Lagrosen, 2005) 

 

http://www.emeraldinsight.com/journals.htm?issn=0953-4814&volume=26&issue=6&articleid=17097951&show=html#idb25
http://www.emeraldinsight.com/journals.htm?issn=0953-4814&volume=26&issue=6&articleid=17097951&show=html#idb18
http://www.emeraldinsight.com/journals.htm?issn=0953-4814&volume=26&issue=6&articleid=17097951&show=html#idb18
http://www.emeraldinsight.com/journals.htm?issn=0953-4814&volume=26&issue=6&articleid=17097951&show=html#idb18
http://www.emeraldinsight.com/journals.htm?issn=0953-4814&volume=26&issue=6&articleid=17097951&show=html#idb27
http://www.emeraldinsight.com/journals.htm?issn=0953-4814&volume=26&issue=6&articleid=17097951&show=html#idb11
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It has also been found that when the attitude towards hiring is effected by various aspects in which one of them is 

the commitment that has a positive sway on customer gratification and shrinks risk acuities. There is a lesser amount 

of support for prototypical in which contentment increases commitment and shrinks alleged risk. 

 

We are actually reviewing the relation of online social networks that how it affects the youngster communication 

skills and their ability to interact in multicultural environment.The variables we took never studied before for the 
youngsters’ of Gujranwala, Sialkot and Gujrat city in Pakistan that is why we decided to get effective result from 

these areas. 

 

Methodology:- 
Data description:- 

The data we collect from our sample size shows significant results that the social network have vital role in their 

lives as it becomes the need of the hour without which it’s quite difficult for the people to survive in such an 
advanced era that moving fast towards new horizons of the technology and living standards of the people. 

Youngsters believe that the social networks enhance their abilities of speaking, communicating and interaction with 

other individuals that basically belongs to different cultures. Moreover following are the hypothesis we made for our 

research that shows the following results; 

 

H1: Online social network enable youngsters to understand the different cultures of individuals. 

 

Result: Yes, the social network enables them to understand the cultures of individuals with the help of which they 

behave according to certain possible circle of communication and interaction. 

 

H2: Online social network helps youngsters to behave, communicate in a good manner in multicultural environment. 
 

Results Yes, such network helps the young generation that start their work helps them in communication at work 

place or outside the workplace.  

 

Thus from the results we found that there is a significant relation of the social network with the youngsters 

communication and their ability to interact in a multicultural environment. Thus; we are accepting H1 as there is a 

positive relation between the variables and rejecting Ho. 

 

Type of research:- 

We are using the inquiry mode of research in which we use the qualitative approach. That approach provides us with 

the primary data through questionnaires we fulfilled by the young volunteers.  

 

Data source:- 

The data source is basically the students of the colleges, universities and other young generation aging between 18 – 

30 years. They were the primary source of data collection and enable us to compile results of our research work.   

 

Sampling technique:- 

The sampling technique we are using is the proportionate stratified sampling. In this we defined a specific 

proportion to the sample size that consists of 150 volunteers. In which we are targeting 75 male volunteers and 75 

females’ volunteers for the questionnaire purpose. 

 

Model specification:- 

Following is the equation (model)of the research topic. 

Y.C + A.I.M.E = O.S.N 

 

Abbreviation of the variable as follows; 

Y.C =Youngster Communication 

A.I.M.E=Ability to Interact In Multicultural Environment 

O.S.N= Online Social Network 
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Variables:- 

After model specification following are the different types of variables that help you to understand which one 

belongs to which category of the variable.  

Dependent variable: youngster communication, ability to interact in multicultural environment 

Independent variable: online social network 

Moderating variable: Internet marketing, marketing communication 
Intervening variable: Increase skills to compete 

Extraneous variable: Advancement in technology 

Following we have the figure of our variables that represents their relationship with each other. 

 

Figure:- 

 
 

Operational definition of variables:- 

Online Social Network:- 

The network that enables you to interact with the society by using internet, termed as online social networks. They 
include Facebook, twitter, yahoo, etc. in short any network that connects you with other people online/using internet 

is online social network. 

 

Youngsters’ Communication:-  
The ability of young generation to speak, communicate their thoughts, ideas on the ground level of the other 

individual belong to different religion, culture etc. 

 

Individual Interaction:-  
This refers to the capability of an individual to behave, interact with other individuals of different race, gender, 

religion and culture. 

 
 

 

 

 

Youngster 

Communication, 

ability to interact in 

multicultural env. 

Online social 

network 

Increase skills 

to compete 

Internet 

marketing, 

marketing 

communication 
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Results:- 
Model Summary:- 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 .645a .717 .167 .592 

a. Predictors: (Constant), Is the social network your first  preference to find anything , Do you spend much of your 
time on social networks 

 

Coefficients
a 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 (Constant) .400 1.212  .330 .773 

Do you spend much of 

your time on social 

networks 

.500 .418 .645 1.195 .355 

Is the social network your 

first  preference to find 

anything 

.000 .418 .000 .000 1.000 

a. Dependent Variable: Does the social networking enhance your speaking capability 

 

After getting this result we have found the social network is considered as top preference among individuals to 

become confident, communicative and produce an attitude that lead them towards hiring. 

 

Bar graph Of Results: 
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Line Graph Of Results: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Conclusion:- 

It is being concluded that online social network contributes a vital role in understanding cultures of people belonging 

to different demographic areas. They also enhance their skills i.e. communication and attitudes with others that are 

important at the workplace. As we are doing research on the effect of social network/media on an individual 

performance in an interview so it is found an important source to the introvert personalities that are talented but feel 

hesitation in communication. If a person has talent and skills to work but cannot express it, the skill will be useless. 
It is also being found that the most of candidate that get success are those who are expressive, communicative and 

describe the things in a good manner and are not just being hired but also get attractive packages from the 

organization. As we conduct and get data from the youngsters as well; it is found that the new generation are also 

fond of using latest social networking applications and make friends that belong to different demographic areas and 

cultures as well. 

 

Moreover, other researchers also found that the social networking/media is not vital at initial level to enter in the 

organization, but it is plays an important role in getting success in the organization. There are various aspects that 

are to be considered and are linked with the social network; it would be the effect on the negotiation that is being 

made by the other individual or party.  

 

Thus; the result indicate that it is a grim impact of the social network on the individual credibility to become 
efficacious in interview that definitely leads to the enhancement in their interaction with other peoples belong to 

different cultures and it will enable them to interact in an pertinent way as they know how to speak and behave at 

different dwellings as well. 

 

Limitations and future recommendations:- 
As we conduct this study in limited areas and on the students, for which we have choose a limited number of 
candidate from the population and ask questions from them by giving them a scenario related to usage of the social 

networks. As the students are fond of using latest gadgets and well aware of the different social applications. If this 

study has been done on the managerial level, ask the serving employees and retired employees, more precise and 

accurate results can be drawn from it.  

 

In case of future recommendations, I would prefer to conduct this study on national level as different educational 

institutes are producing a good number of professionals every year and the jobs are not according to the graduate 

ratio. Fresh graduates serve for their careers more than two years after their graduation.  
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